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W.  E.  CLARK  BUYS  DAILY 

EX  GOVERNOR  OF  ALASKA  GETS 
CONTROL  OF  CHARLESTON 
(W.  VA.)  EVENING  MAIL. 

Purchase*  Property  from  Attorney 
Who  Had  Bid  in  Paper  at  Receiver's 
Sale — Take*  Personal  Charge  of 
Management — New  Owner  1*  For¬ 
mer  Washington  Correspondent — 
Accuracy  and  Fair  Play  Hi*  Slogan. 

Walter  E.  Clark,  territorial  Governor 
of  Alaska  from  1909  to  1913  and  for 
many  years  a  newspaper  correspondent, 
has  purchased  the  entire  plant  and  as¬ 
sets  of  the  News  Mail  Company,  pub¬ 
lisher  of  the  Charleston  (W.  Va.)  Mail, 
an  afternoon  paper.  ^Ir.  Clark  took 
charge  of  the  daily  on  Monday. 

The  Mail  property  was  bid  in  at  pub¬ 
lic  sale  last  week  by  W.  D.  Payne,  an 
attorney,  who  later  transferred  the 
newspaper  and  plant  to  Mr.  Clark.  The 
paper  was  founded  in  1893  and  was  being 
published  recently  by  M.  T.  Roach 
as  receiver  for  the  News-Mail  Com¬ 
pany.  G.  A.  Bolden  was  the  former 
editor.  Mr.  Clark  heads  a  new  publish¬ 
ing  corporation  to  be  known  as  the 
Charleston  Mail  -Association. 

WAS  FORMER  CORRESPONDENT. 

Mr.  Clark  was  born  in  .Ashford, 
Conn.,  forty-five  years  ago.  He  gradu¬ 
ated  from  the  Normal  School  of  New 
Britain  in  1887  and  took  the  degree  of 
B.Ph.  at  Wesleyan  University  in  1895. 
He  married  Miss  Lucy  H.  Norvell,  of 
Washington,  D.  C.,  June  15,  1898.  He 
was  for  a  short  time  a  reporter  on  the 
Hartford  Post,  but  in  1895  went  to 
Washington,  where  he  became  tele¬ 
graph  editor  of  the  Times. 

After  a  year’s  service  as  correspon¬ 
dent  of  the  New  York  Commercial- 
.Advertiser  he  joined  the  Washington 
Bureau  of  the  New  York  Sun,  where 
he  remained  for  twelve  years.  During 
the  same  period  he  represented  at  dif¬ 
ferent  times  in  Wash'ngton  the  New 
York  Commercial.  Seattle  Post-Intelli¬ 
gencer  and  the  Toronto  Globe.  He  was 
a  frequent  contributor  to  the  periodical 
press,  especally  on  Alaska  and  Pacific 
Coast  subjects. 

FAIR  AND  SQUARE  POLICY. 

In  an  editorial  announcement  Mr. 
Clark  says: 

“Under  the  new  ownership  this  news¬ 
paper  will  serve  no  interests  except  the 
interests  of  the  whole  people — the  legiti¬ 
mate  concerns  of  those  who  believe, 
as  we  do,  that  a  law-abiding  community 
is  the  only  community  worth  living  in, 
and  that  there  is  no  true  democracy 
without  equality  under  the  law. 

“The  Mail  "will  be  a  Republican  news¬ 
paper — mighty  positively  so — but  not  a 
factional  exponent;  and  with  no  dispo¬ 
sition  to  quarrel,  but  only  to  protest  oc¬ 
casionally  with  those  excellent  citizens 
who  happen  to  belong  to  some  other  po¬ 
litical  party.  It  will  be  the  political  or 
personal  organ  of  no  individual — not 
even  the  owner.  But  it  will  strive  for 
at'i'iiracv  in  reporting  the  news,  and  it 
will  espouse  and  practice  most  in¬ 
cessantly  the  doctrine  of  fair  play.”  ’ 

New  York  World  News  Service. 

The  New  York  World  on  April  9  in¬ 
augurated  a  news  bureau  service,  offer¬ 
ing  to  the  press  of  the  United  States  its 
foreign,  domestic  and  sporting  news  at 
regular  space  rates  of  one-third  of  a 
Cent  per  word.  Harry  Walton  Cornell, 
late  news  editor  of  the  Chicago  Inter- 
Ocean,  and  more  recently  staff  corres¬ 
pondent  for  the  Inter-Ocean  in  New 
York  City,  has  been  placed  in  charge  of 
the  bureau  as  manager. 


WALTER  E.  CLARK, 

Who  Has  Purchased  the  Charleston  (W.  Va.)  Mail. 


JUDGE  ATTACKS  THE  PRESS.  Inter-Ocean  Executes  $15,000  Note*.  me  conscien- 

T  tious  work  he  had  done  for  the  organi- 

-  H.  H.  Kohlsaat  and  R.  J.  Mooney,  co-  zation. 

Criticism  of  Its  Chief  News  Agency  receivers  for  the  Chicago  Inter-Ocean, 

in  a  Grand  Jury  Charge.  "ere  granted  their  petition  by  Ju^  ^  p  .  educational  work. 

Tudire  Alston  G  Davton  of  the  United  Carpenter  last  week  to  execute  $15,000  Vice-President  Tipper  then  addressed 

sites  CourtXr\he  £  worth  of  notes  to  the  Central  Trust  he  m^eeting  with  respect  to  broadening 

States  court  tor  tne  JNortnern  uistrici  .  administration  ourooses  ^he  educational  work  of  the  association, 

of  West  Virginia,  in  charging,  the  Fed-  IVer  ceS  inter^^^^^  outlined,  on  behalf  of  the  Executive 

eral  Grand  Ju^  at  the  beginning  of  the  jsoOO  ^  4  Committee,  phases  of  this  work  which 

local  term  at  Martinsburg,  W.  Va.,  one  set  is  tor  :j)0,uw  and  is  payaoie  in  i  y  j .  j,  .  •  .  Several  also 

Hav  this  «7PPlr  said  in  nart  •  days.  The  notes  are  to  be  a  hen  on  the  wcu  ue  gone  into,  oeverai  aiso 

‘VextTo  thf  saloor  ii'e  tvrannv  of  assets  of  the  paper.  Sealed  bids  for  the  fpo.he  on  this  subject  It  was  decided 

JNext  to  tne  saloon,  tne  tyranny  oi  f  _  ...  ,  nnpnpH  to  increase  this  educational  work, 

the  press  is  the  greatest  evil  threatening  sale  of  the  Inter-Ocean  will  be  opene  Treasurer,  W.  G. 

the  people  of  the  country  and  our  civili-  by  Judge  Carpenter  on  April  13.  advertising  manager  of  the  Inter- 

zation.  For  twenty  years  it  was  a  com-  —  — -  ’  national  Silver  Co.  of  lleriden.  Conn., 

mon  expression  that  ‘it  must  be  so  for  Newspaper  Manager  s  Leap  Saves  Lite,  showed  a  balance  on  hand  of  nearly 
I  saw  it  in  the  newspapers.’  But  to-day  home  of  Stuart  Oliver,  general  $1,000  more  than  the  balance  at  the  an- 

the  press  of  the  country  is  given  over  manager  of  the  Baltimore  News  at  Rux-  nual  meeting. 

almost  entirely  to  the  publication  of  burned  early  Monday  morning.  G.  B.  Sharpe,  publicity  manager  of  the 

news  that  is  unjust  and  its  injustice  and  ^.^g  valued  at  $15,000,  with  $40,000  De  Laval  Separator  Co.  of  New  York 
unfairness  has  caused  millions  of  readers  furnishings,  and  only  the  walls  remain.  City,  chairman  of  the  finance  commit- 
to  misjudge  and  condemn  men  in  all  and  Mrs.  Oliver  were  compelled  to  tee,  congratulated  the  directors  and  the 
walks  of  life.  Looking  at  what  the  newsr  jump  eighteen  feet  to  the  ground,  but  treasurer  and  the  secretary  on  the  ex¬ 
papers  said  of  the  late  Admiral  Sampson  ^vere  uninjured.  cellent  financial  showing,  and  submitted 

shows  the  malicious  tendency  and  in-  - - -  an  estimate  of  expenditures  and  receipts 

flnence  of  the  pre^.  „  „  *  Newsnxner*  l9r  the  period  ending  September  30  next. 

“The  Associated  Press  is  the  largest  4-  *  r  estimate  showed  »Ji^t  there  would 

and  most  influential  news  agency  in  the  A  postofhee  clerks  discovery  of  ex-  ^  balance  on  hand  on  October  first 
world.  This  gigantic  monopoly  is  sell-  pensive  laces  and  embroideries  concealed  $1,500  or  more,  sufficient  for 

ing  the  news  to  thousands  of  newspapers,  in  newspapers  which  came  by  mail  from  association  work. 

and  this  service,  instead  of  being  news  Naples  Italy,  led  to  the  a^est,  at  New  membership  committee,  of  vyhirh 

in  ft  fair  and  impartial  manner,  is  made  York,  last  week  of  Henry  K.  Lwstlg,  at}  •  ^ 

to  §erye  personal  and  selfish  purposes."  importer.  w  Fane  mi.) 


A.  N.  A.  M.  CONVENTION 

AD  MANAGERS  HEAR  NOf ABLE 
ADDRESSES  AND  PASS  IM¬ 
PORTANT  RESOLUTIONS. 

Big  Campaign  to  Eliminate  Objection¬ 
able  Advertising — Members  Strong¬ 
ly  Favor  Price  Standardization 
Legislation — Ask  Publishers  to  Fur¬ 
nish  Facts  as  to  Circulation  Method* 
Involving  the  Use  of  Premiums. 

The  Association  of  National  .Advertis¬ 
ing  Managers  held  a  very  successful 
three  days’  meeting  of  its  members  at  the 
La  Salle  Hotel,  Chicago,  on  Thursday, 
Friday  and  Saturday,  April  2d,  3d 
and  4th. 

There  were  67  members  present  when 
the  meeting  was  called  to  order  by  Presi¬ 
dent  Tim  Thrift,  advertising  manager  of 
the  American  Multigraph  Sales  Co.  of 
Cleveland.  Mr.  Thrift  introduced  the 
members  to  Mr.  J.  T.  Dunlap,  president 
of  the  Chicago  Advertising  Association, 
who  extended  a  welcome  to  Chicago  to 
the  members  on  behalf  of  that  associa¬ 
tion,  an  organization  of  over  800  adver¬ 
tising  men.  Mr.  Dunlap,  who  was  once 
advertising  manager  of  the  United 
Cereal  Mills  Co.  of  Chicago,  now  repre¬ 
sented  in  the  association  by  L.  D.  Wal¬ 
lace,  Jr.,  made  an  interesting  address 
of  welcome  to  the  city  and  to  the  hos¬ 
pitality  of  the  Chicago  Advertising  .As¬ 
sociation  Club. 

PRESIDENT  thrift  REVIEWS  YE.AR. 
Secretary  Patman  read  a  telegram 
from  the  Convention  Committee  of  the 
Toronto  (Canada)  .Ad  Club,  urging  the 
members  individually  to  attend  the  To¬ 
ronto  Convention  of  the  Associated  .Ad¬ 
vertising  Clubs  of  America  in  June. 

President  Thrift,  in  reviewing  the  first 
half  year  of  his  administration,  dwelt  at 
length  upon  organization  matters  and 
the  method  of  working  through  various 
committees,  and  sugesting  some  im¬ 
provements.  He  aLso  took  up  the  vari¬ 
ous  plans  of  the  association  for  fu¬ 
ture  work.  President  Thrift  conclud¬ 
ed  his  report  with  an  appreciation  of  the 
splendid  and  capable  work  done  by  Har- 
land  J.  Wright,  previously  chairman  of 
the  executive  committee  and  a  director 
of  the  association,  and  publicly  thanked 
Secretary  Patman  for  his  efficient  co¬ 
operation  at  all  times  and  the  conscien- 


shows  the  malicious  tendency  and  in¬ 
fluence  of  the  press. 

“The  Associated  Press  is  the  largest 
and  most  influentijd  news  agency  in  the 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


April  11,  1914 


CONVENTION  PROGRAM 

Notable  Getbering  of  Editors  end 

Publishers  et  Annual  Meetings  of 
A.  N.  P.  A.  and  A.  P.  to 
Be  Held  in  New  York. 

The  most  important  annual  conven¬ 
tion  of  the  American  press  will  be  held 
in  New  York  during  what  has  been 
aptly  termed  as  Convention  Week,  be¬ 
ginning  this  year  on  April  20.  Already 
there  are  signs  of  a  general  pilgrimage 
to  this  city  on  the  part  of  newspaper 
publishers  and  editors,  and  the  manage¬ 
ment  of  the  Waldorf-Astoria  Hotel, 
headquarters  of  the  gatherings,  is  daily 
receiving  reservations  for  rooms  from 
publishers  all  over  the  land. 

The  twenty-eighth  annual  convention 
of  the  American  Newspaper  Publishers’ 
Association  will  be  held  on  Wednesday, 
Thursday  and  Friday,  April  22,  23  and 
24.  The  meeting  of  the  stockholders 
will  be  held  Thursday  at  2.30  P.  M.  for 
the  election  of  officers  and  such  other 
business  as  may  properly  come  up. 

The  complete  list  of  topics  to  be  dis¬ 
cussed"  at  the  convention  has  not  been 
announced,  but  the  discussion,  it  is  un¬ 
derstood,  as  in  previous  years,  will  be 
confined  to  such  subjects  as  print  paner, 
labor,  free  publicity,  the  new  postal  law, 
and  other  matters  of  interest. 

PROGR.\M  OF  SESSIONS. 

Members  of  the  A.  N.  P.  A.  will 
gather  for  the  opening  session  on 
Wednesday  morning,  and  the  day  will 
probably  be  largely  taken  up  with  the 
consideration  of  routine  business,  in¬ 
cluding  the  reports  of  the  board  of  di¬ 
rectors,  manager,  treasurer,  and  adver¬ 
tising  agents;  auditing,  topics,  budget 
and  banquet  committees. 

The  A.  N.  P.  A.  will  hold  its  own 
banquet  this  year  on  Wednesday  night. 
This  is  the  first  time  in  six  years  that 
the  association  will  not  eat  jointly  with 
the  .Associated  Press.  The  A.  P.  re¬ 
cently  decided  to  hold  a  luncheon,  in¬ 
stead  of  a  banquet,  and  limit  the  guests 
exclusively  to  members.  The  program 
and  list  of  speakers  for  the  banquet  have 
not  yet  been  made  public.  Herbert  L. 
Bridgman,  business  manager  of  the 
Brookhm  Standard  Union,  is  chairman 
of  the  banquet  committee.  The  other 
members  are  John  C.  Cook,  of  the  New 
York  Evening  Mail,  and  E.  G.  Martin. 

Election  of  officers  of  the  A.  N.  P.  A. 
will  take  place  Thursday.  The  present 
board  of  directors  are; 

President,  Elbert  H.  Baker,  Cleveland 
Plain  Dealer;  vice-president,  Herbert  L. 
Bridgman,  Brooklyn  Standard-Union; 
secretary,  John  Stewart  Bryan.  Rich¬ 
mond  News-Leader;  treasurer,  William 
J.  Pattison ;  Hilton  U.  Brown,  Indian¬ 
apolis  News;  Harry  Chandler,  Los  .An¬ 
geles  Times;  F.  P.  Glass.  Montgomery 
.Advertiser;  J.  F.  MacKay,  Toronto 
Globe ;  Hopewell  L.  Rogers,  Chicago 
Daily  News;  Jason  Rogers.  New  York 
Globe,  and  Charles  H.  Taylor,  Jr.,  Bos¬ 
ton  Globe. 

A.  P.  luncheon  on  TUESnAY. 

The  annual  meeting  and  the  luncheon 
of  the  Associated  Press  will  be  confined 
to  Tuesday,  April  21.  Routine  matters 
and  questions  bearing  on  the  improve¬ 
ment  of  the  service  will  be  the  order  of 
business.  The  members  will  vote  for 
the  following  directorships,  which  expire 
this  year:  Frank  B.  Noyes,  Washing¬ 
ton  (D.  C.)  Star;  W.  L.  McLean.  Phila¬ 
delphia  fPa.)  Bulletin;  W.  R.  Nelson, 
Kansas  City  (Mo.)  Star;  Adolph  S. 
Ochs.  New  York  (N.  Y.)  Times,  and 
.A.  C.  Weiss,  Duluth  (Minn.)  Herald. 

Two  candidates  for  each  vacancy  were 
nominated  by  the  nominating  commit¬ 
tee  as  follows:  Frank  B.  Noyes.  Wash¬ 
ington  (D.  C.)  Star;  W.  L.  McLean, 
Philadelphia  (Pa.)  Bulletin;  C.  D.  Mor¬ 
ris,  St.  Joseph  (Mo.)  Gazette;  Adolph 
S.  Ochs.  New  York  (N.  Y.)  Times; 
A.  C.  Weiss,  Duluth  (Minn.)  Herald; 
A.  C.  Kessineer,  Rome  (N.  YO  Senti¬ 
nel  ;  Charles  H.  Grasty,  Baltimore  (Md.' 
Sun;  W.  M.  Scudder,  Newark  (N.  J.) 
News;  W.  Y.  Morgan.  Hutchinson 
(Kan.)  News;  W.  J.  Murphy,  Minne¬ 
apolis  (Minn.)  Tribune. 

Col.  Nelson  refused  to  permit  his 
name  to  be  renominated  for  director¬ 
ship.  Mr.  Scudder  has  declined  the 
nomination. 


The  luncheon  will  be  an  exclusively 
Associated  Press  affair.  Speeches,  if 
any,  will  be  informal.  The  committee 
in  charge  of  arrangements  is  composed 
of  President  Frank  B.  Noyes,  Melville 
E.  Stone  and  Adolph  S.  Ochs. 

An  additional  feature  of  Convention 
Week  will  be  the  National  Printing, 
Publishing,  Advertising  and  Allied 
Trades  Exposition  at  Grand  Central 
Palace,  April  18  to  25. 


newspapers  for  the  past  seven  years,  and 
has  been  in  the  newspaper  business  all 
his  life. 

He  states  that  he  will  take  a  vacation 
of  several  months  at  his  seaside  home 
at  La  Jolla,  near  San  Diego,  after  which 
he  will  re-engage  in  the  newspaper  busi¬ 
ness  on  the  Pacific  Coast. 

The  Farmington  (Ill.)  Bugle  and  the 
Trivoli  Advocate  have  been  merged. 


H.  E.  RHOADS, 

Who  Sells  His  Interest  in  Scripps  Papers  and  Retires. 


RHOADS  QUITS  SCRIPPS  PAPERS.  CHINA’S  NEW  PRESS  LAWS. 


Sell*  Out  His  Stock  Interest  and  Re¬ 
turns  to  His  Home  Near  San  Diego. 

From  the  Pacific  Coast  comes  the  an¬ 
nouncement  that  H.  E.  Rhoads,  for  a 
number  of  years  past  the  vice-president 
and  general  manager  of  the  Los  Angeles 
Record,  the  San  Francisco  Daily  News 
and  the  San  Diego  Sun,  has  sold  his 
stock  interests  in  those  papers  to  E.  W. 
Scripps  and  voluntarily  retired  from 
their  management. 

He  is  succeeded  as  general  manager 
by  H.  L.  Schmetzstorff  of  the  Scripps 
organization  on  the  coast. 

P'or  the  past  five  years  Mr.  Rhoads 
has  been  in  business  charge  of  these 
papers,  previous  to  which  time  he  man¬ 
aged  the  San  Diego  Sun  for  two  years. 

When  Mr.  Rhoads  took  charge  of 
the  papers  they  w’ere  in  bad  business 
shape  and  in  each  individual  case  he 
greatly  enlarged  the  business  in  all  de¬ 
partments  and  showed  increased  profits. 
In  two  years  time  he  placed  the  Los  An¬ 
geles  Record  and  the  San  Diego  Sun 
among  the  twenty  afternoon  papers 
carrying  the  most  advertising  in  Am¬ 
erica.  In  one  year  the  paper  made  a 
gain  of  3.004,134  agate  lines  of  advertis¬ 
ing,  which  is  claimed  as  a  record. 

Mr.  Rhoads  is  the  founder  of  the  Los 
Angeles  Newsboys’  Club,  the  largest  on 
the  Pacific  coast. 

He  is  regarded  as  one  of  the  best 
executives  and  organizers  in  the  Scripps 
Organization.  While  only  31  years  of  age, 
he  has  been  actively  managing  these  big 


Editor*  and  Publishers  Must  Be  More 
Than  30  Year*  of  Age. 

China’s  new  press  laws  impose  condi¬ 
tions  of  an  unusual  character  and  are 
much  more  severe  than  those  that  were 
in  force  under  the  old  dynasty. 

Publishers,  editors  and  printers  must 
be  more  than  30  years  old  and  must  not 
be  officials  or  students.  All  publications 
must  be  licensed  by  the  local  police  office 
and  security  must  be  deposited.  They 
must  not  misrepresent  the  system  of 
government  under  penalty  of  confisca¬ 
tion  and  imprisonment  of  publisher,  edi¬ 
tor  and  printer.  Articles  disturbing  the 
peace  or  revealing  diplomatic,  political  or 
military  secrets  are  punishable  by  fines. 

Reid  Gets  $100  for  Loss  of  Auto. 

Ogden  Mills  Reid,  editor  of  the  New 
York  Tribune,  bought  a  $4,(X)0  automo¬ 
bile  in  London.  He  shipped  it  to  New 
York  and,  following  precedent,  marked 
its  value  in  the  bill  of  lading  as  $100. 
Unfortunately,  the  auto  fell  into  the 
North  River  in  the  process  of  trans¬ 
shipment  and  was  lost.  Mr.  Reid  now 
finds  from  a  decision  of  the  United 
States  Court  of  Appeals  just  rendered 
that  he  is  able  to  collect  only  the  value 
written  into  the  bill  of  lading  from  the 
International  Merchant  Marine  Com¬ 
pany,  which  was  the  transatlantic  car¬ 
rier.  _ 

The  Austin  (Tex.)  Statesman  has 
fpntrgrtcd  for  $20,000  building. 


CHICAGO  HAPPENINGS. 

Sale  of  Inter-Ocean  and  Reorganiza¬ 
tion  of  Record-Herald — Agitation 
for  Stricter  Enforcement  of  Public¬ 
ity  Law — Farewell.  Banquet  to 
George  F.  Hartford — Russell  Gore 
on  Daily  New* — Press  Club  Show. 

( Special  Correspondence. ) 

Chicago,  .\pril  8. — Some  of  the  Chi¬ 
cago  dailies  are  in  a  bad  way  financi¬ 
ally.  The  Inter-Ocean  is  to  be  sold  at 
receiver’s  sale  next  week.  The  Record- 
Herald  is  reported  to  have  defaulted  on 
bond  interest  and  is  to  undergo  financial 
reorganization.  The  Tribune  is  agitat¬ 
ing  a  stricter  enforcement  of  the  gov¬ 
ernment’s  newspaper  publicity  law  re¬ 
garding  circulations. 

The  Advertising  Association  gave  a 
ladies’  day  last  week  Friday  with  mem¬ 
bers  of  the  “.^t  Bay’  company  as  guests 
at  luncheon. 

Ivan  Peterson,  formerly  editor  of  the 
Svenska  Posten,  at  Rockford,  Ill.,  has 
become  city  editor  of  the  Swedish  Tri¬ 
bune  News  here. 

A  farewell  banquet  for  George  F. 
Hartford,  a  well-known  advertising  man, 
was  given  by  his  friends  at  Hotel  Sher¬ 
man  last  week  Friday  night  previous  to 
his  departure  for  Western  Canada. 

George  W.  French,  the  local  newspaper 
cartoonist,  has  taken  up  moving  picture 
work  also  and  will  draw  a  series  of  car¬ 
toons  for  the  movies.” 

Harold  Heaton,  cartoonist  and  actor, 
is  presenting  his  little  sketch,  “Dress¬ 
ing  for  Dinner”  before  various  societies. 
The  Woman’s  Club  and  Chicago  Dra¬ 
matic  Society  viewed  it  last  week. 

The  date  for  the  Press  Club  show  at 
the  Palace  Theatre  has  been  changed  to 
April  30  and  May  1. 

Russell  Gore  is  a  new  editorial  writer 
on  the  Daily  news.  He  comes  from  the 
Grand  Rapids  (Mich.)  Press. 

Mrs.  Jennie  Lewis,  wife  of  J.  B.  Lewis, 
president  of  the  Masonic  Chronicler 
Publishing  Co.,  died  last  week. 

Frank  A.  Larson,  publisher  of  the 
Swedish-.^merican,  has  bought  a  vacant 
lot,  on  which  he  plans  to  erect  a  fine 
apartment  building. 

The  first  issue  of  the  Woman’s  Demo¬ 
cratic  Press,  the  official  organ  of  the 
Illinois  Women’s  Democratic  League, 
has  just  appeared.  It  contains  numer¬ 
ous  important  articles  by  leading  women. 

DINE  WITHIN  “PRISON  WALLS.” 

Albany  Newspaper  Men  Entertain  Gov¬ 
ernor  Glynn  in  Grim  Surrounding*. 

Governor  Glynn,  editor  of  the  .Mbany 
Times-Union,  and  three  hundred  news¬ 
papermen.  legislators  and  other  well- 
known  men.  attended  the  annual  dinner 
of  the  Legislative  Correspondents’  .As¬ 
sociation  at  .Albany  last  week.  The  ban¬ 
quet  hall  was  converted  into  a  huge 
prison  of  paint  and  canvas  and  armed 
guards,  mounted  on  sentry  boxes,  re¬ 
viewed  the  guests  as  they  entered  the 
outer  corridors. 

Twenty- four  uniformed  convicts,  led 
hv  a  keeper,  lockstepped  their  way  to 
the  Governor’s  table  and  pleaded  fpr 
their  "rinhts.”  A  bagman  made  the  mis¬ 
take  of  drifting  into  the  room  and  drop¬ 
ping  various  articles,  such  as  silverware, 
into  his  bulging  sack.  Arraigned  before 
the  presiding  officer,  he  explained  that 
he  merely  was  doing  his  "duty.” 

“Trilhv”  and  “Svengali”  appeared. 
Evierything  went  well  imtil  “Trilby” 
told  “Svenpali’  she  could  see  Governor 
Glvnn  writing  an  editorial  denouncing 
Charles  F.  Murphy.  Declaring  that  such 
a  vision  could  have  no  basis  in  fact, 
“Svengali”  broke  up  the  perfonnance. 

Many  heads  were  rapped  and  various 
stunts  reflected  the  “doings”  of  the  leg¬ 
islature  during  the  past  session.  A 
sketch  portraying  the  three  months’  life 
of  the  Assembly  required  less  than  two 
minutes.  Most  of  the  time  was  taken  up 
by  the  Speaker  pounding  his  gavel. 

Frank  A.  Munsey’s  _Munsey  Trust 
Company  of  Baltimore  has  absorbed  the 
Equitable  Mortgage  and  Trust  Co.  of 
that  city.  The  deal  involves  $937,500. 
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NEW  ORLEANS  MERGER. 

TWO  MORNING  PAPERS,  TIMES- 
DEMOCRAT  AND  PICAYUNE 
NOW  CONSOLIDATED. 

D.  D.  Moore  U  the  General  Manager, 
Ructell  R.  Kent,  Managing  Editor, 
and  John  L.  Ebaugh,  Business  Man¬ 
ager — New  Corporation  to  Be  Or¬ 
ganized  with  Capital  of  $700,000  to 
Carry  on  Combined  Publication. 

(Special  6j/  Wire.) 

New  Orleans,  April  8. — The  Times- 
IJeniocrat  last  Saturday  absorbed  the 
Daily  Picayune,  one  of  the  oldest  news¬ 
papers  in  the  United  States.  The  deal 
was  completed  Saturday  night,  and  the 
lirst  issue  of  the  consolidated  paper  ap¬ 
peared  Monday  morning. 

Until  the  local  formalities  can  be  com¬ 
plied  with  the  paper  is  being  issued 
under  the  dual  title  of  the  Times  Demo¬ 
crat  and  the  Daily  Picayune.  The  con¬ 
solidated  paper  is  being  published  by 
the  Times-Deniocrat  Publishing  Com- 
liany  from  the  Times-Democrat  plant. 
The  Nicholson  Publishing  Company, 
former  owners  of  the  Picayune,  went 
into  liquidation  to  wind  up  its  affairs, 
following  the  consolidation. 

It  is  proposed  to  organize  a  new  cor¬ 
poration  under  the  style  of  the  Times- 
Picayune  Publishing  Company,  and  ap¬ 
plication  for  a  charter  is  being  prepared, 
riie  Times-Democrat  stockholders  will 
meet  Alay  11  to  act  on  this  plan. 

TERMS  NOT  .MADE  PUBLIC. 

The  Nicholson  Publishing  Company 
had  a  capital  stock  of  $200,000.  The 
capital  of  the  Times-Democrat  Publish¬ 
ing  Company  is  $125,000.  The  full  terms 
of  the  consolidation  were  not  announced, 
but  under  the  plan  stockholders  of  the 
Nicholson  Publishing  Company  will  be¬ 
come  stockholders  in  the  new  corpora¬ 
tion.  riie  capital  stock  of  the  Tiines- 
Picayune  Publishing  Company  will  be 
$700,000.  It  is  understood  that  Pica¬ 
yune  stockholders  will  receive  share  for 
share,  or  $200,000,  and  that  Times- 
Democrat  stockholders  will  receive  four 
for  one,  or  $500,000. 

The  deal  did  not  include  the  physical 
property  of  the  Nicholson  Publishing 
Company.  The  Times-Democrat  took 
over  the  name,  good  will,  franchise,  cir¬ 
culation  and  advertising  contracts  of  the 
Picayune. 

In  its  announcement  to  the  public  the 
management  of  the  consolidated  paper 
made  the  following  outline  of  policy: 

"The  policy  of  the  paper  will  be  the 
upbuilding  of  New  Orleans  and  the  sur¬ 
rounding  territory.  The  same  lines  of 
clean  journalism  that  have  marked  the 
conduct  of  both  papers  in  the  past  will 
govern  the  bigger  paper  of  the  future. 
It  will  avoid  questions  purely  controver¬ 
sial,  and  will  devote  itself  to  building 
the  territory  that  it  serves. 

THE  NEW  MANAGEMENT. 

D.  D.  Moore,  editor  and  general  man¬ 
ager  of  the  Times-Democrat,  retains  the 
titles  and  the  active  management  of  the 
publication  under  the  consolidation,  with 
Russell  R.  Kent,  managing  editor,  and 
John  L.  Ebaug,  business  manager,  botn 
of  the  Times-Democrat  organization. 
Thomas  G.  Rapier,  for  many  years  at  the 
head  of  the  Picayune;  Herman  J.  Sei- 
ferth,  long  city  editor  of  that  newspa¬ 
per;  Leonard  K.  and  York  P.  Nichol¬ 
son,  the  principal  owners,  and  a  large 
number  of  employees  of  the  various  de¬ 
partments  of  the  Picayune,  both  in  New 
Orleans  and  in  the  country,  join  the 
staff  of  the  Times-Picayune  in  various 
capacities. 

In  the  new  publishing  corporation  to 
be  organized  in  May,  the  following  will 
be  the  directors  and  officers;  Messrs. 
Ashton  Phelps,  Albert  Baldwin,  Jr., 
Henry  H.  Baker,  Chapman  H.  Hyams, 
Jr.,  Lawrence  O’Donnell,  Alvin  P.  How¬ 
ard,  Benjamin  T.  Waldo,  Leonard  K. 
Nicholson,  and  Yorke  P.  Nicholson,  with 
Mr.  Ashton  Phelps  as  President,  Mr. 
Albert  Baldwin,  Jr.,  as  Vice-President, 
and  Mr.  Daniel  D.  Moore  as  manager, 
and  also  as  secretary. 

The  deal  leaves  New  Orleans  with 
one  English  morning  newspaper.  The 
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consolidated  paper  starts  with  a  circula¬ 
tion  of  57,000  daily  and  80,000  Sunday. 
The  Times-Democrat  last  fall  increased 
its  equipment  by  the  purchase  of  a  high 
speed  press,  improved  sterotyping  out¬ 
fit,  and  thirteen  linotypes,  and  is  well 
equipped  to  handle  the  increased  work. 

The  Picayune  was  founded  in  1837. 
The  Times-Democrat  is  the  result  of  the 
merger  in  1881  of  the  Times,  founded 
1863,  and  the  Democrat,  founded  1876. 

Cone,  Lorenzin  &  Woodman,  of  New 
York  and  Chicago,  represent  the  con¬ 
solidated  paper  in  the  foreign  field. 


DINNER  TO  ELMER  E.  CONRATH. 

Retiring  Johnstown  Leader  Editor 
Comments  on  Newspaper  Man’s  Lot. 

Elmer  E.  Conrath,  for  twenty-one 
years  editor  of  the  Johnstown  (Pa.) 
Leader,  who  has  retired  from  that  paper 
to  edit  a  weekly  of  his  own  at  Cuba,  N. 
Y.,  was  tendered  a  dinner  by  his  friends 
March  30,  at  which  some  of  the  leading 
citizens  of  the  city  were  speakers.  In 
replying  to  their  remarks,  Mr.  Conrath 
said : 


D.  D.  MOORE, 

General  Manager  of  New  Orleans  Times-Democrat  and  Picayune. 


WOULD  STOP  ONE  CENT  PAPERS. 

Seattle  Sun  Asks  Congress  to  Pass 
Law  Against  Them. 

(Special  Correspondence.) 

Seattle,  Wash.,  April  9. — Prohibition 
by  law  of  the  one-cent  newspaper  by  act 
of  Congress  because  the  one  cent  price 
creates  a  situation  where  "business  must 
control  the  newspapers,”  is  the  novel 
editorial  demand  here  of  the  Seattle 
(Wash.)  Sun  in  an  expression  headed 
‘A  senseless  warfare.”  In  part  the  ed¬ 
itorial  says: 

“The  greatest  danger  that  threatens 
the  country  to-day  is  the  rapid  spread 
of  the  one  cent  a  copy  idea  among 
American  publishers.  By  selling  papers 
at  one  cent  a  copy  publishers  are  in 
niost  cases  actually  disposing  of  their 
product  at  a  cost  less  than  the  cost  of 
the  white  paper  consumed  in  printing.” 

The  Sun  declares  that,  having  failed 
to  make  a  profit  on  a  one  cent  paper, 
publishers  make  concessions  to  advertis¬ 
ers  to  get  contracts  to  make  up  the  loss 
on  actual  production,  and  that  is  bring¬ 
ing  about  a  situation  where  Big  Busi¬ 
ness  controls  the  publications. 

“Some  persons,”  the  Sun  adds,  “may 
argue  that  Congress  has  not  the  power 
to  regulate  newspaper  prices,  but  that 
argument  scarcely  holds  good  in  view 
of  its  recent  ‘newspaper  publicity  act.’  ” 


The  newspaper  man  is  in  a  peculiar  posi¬ 
tion.  He  has  from  2,000  to  3,«XX)  chances  to 
make  an  ass  of  himself  every  day,  and  there 
is  no  glossing  over  his  errors.  The  lawyer 
can  have  his  corrected  by  a  higher  court, 
the  doctor  buries  his,  but  the  newspaper  man 
is  at  the  mercy  of  the  public.  Therefore  if 
the  writer  makes  a  mistake  now  and  then 
don’t  jump  upon  him. 

You  don't  know  how  the  newspaper  man 
appreciates  commendation  now  and  then. 
If  he  has  written  something  you  like  drop 
around  and  tell  him  so ;  he  may  not  show 
you  at  the  time  that  he  appreciates  it,  but 
he  will  appreciate  it  just  the  same.  Once 
upon  a  time  I  thought  of  being  a  minister, 
but  could  not  on  account  of  throat  trouble. 

I  have,  however,  come  to  the  conclusion 
that  the  man  who  edits  a  newspaper  and 
keeps  it  on  the  right  side  of  things  is  do¬ 
ing  as  good  work  as  any  minister.  When 
a  public  question  came  up  I  have  always 
asked  myself.  "Is  it  right?"  Sometimes  I 
have  had  the  misfortune  to  be  on  the  side 
that  was  unpopular,  but  if  I  was  convinced 
that  it  was  right  I  did  not  care  a  bit  about 
anything  else. 

Advice  from  John  Talman. 

St.  Louis,  Minn.,  April  7,  1914. 

The  Editor  and  Publisher: 

I  trust  that  you  will  stand  by  your 
guns  and  allow  nobody  to  terrorize  you 
in  your  expressed  desire  that  the  use 
of  the  word  “journalist”  be  resumed 
generally.  Your  arguments  are  unan¬ 
swerable.  Let  me  repeat  a  point  I  made 
in  favor  of  the  word  in  a  communica¬ 
tion  to  your  paper  several  years  ago.  It 
is  that,  so  far  as  I  know,  there  is  no 


other  single  word  in  the  language  that 
can  take  the  place  of  “journalist”;  that 
me^s  just  the  same  thing.  The  boy¬ 
cott  on  the  word  has  been  unwarranted 
and  silly  from  the  start. 

John  Talman. 

MAKING  LIVE  NEWSPAPER  MEN. 

Dr.  Talcott  Williams  Tells  Press  Club 
How  Pulitzer  School  Does  It. 

Dr.  Talcott  Williams,  director  of  the 
Pulitzer  School  of  Journalism,  was  the 
chief  guest  at  the  Weekly  Luncheon  and 
Table  Talk  of  the  New  York  Press  Club 
Wednesday.  He  spoke  on  "What  Arc 
the  Schools  of  Journalism  Doing?” 
Ralph  Pulitzer,  president  of  the  Press 
Publishing  Company,  publisher  of  the 
New  York  World,  presided. 

Jn  introducing  the  speaker,  Mr.  Pu¬ 
litzer  said  that  the  two  things  essential 
to  every  great  undertaking  were  con¬ 
ception  and  execution.  His  father,  he 
said,  had  conceived  the  idea  of  an  insti¬ 
tution  where  journalism  would  be  ana¬ 
lyzed  and  good,  sound  principles  taught. 

“People  thought  the  idea  visual,”  con¬ 
tinued  Mr.  Pulitzer,  "because  the  man 
would  never  be  found  to  execute  it. 
Dr.  Williams,  with  his  great  insight, 
ideals  and  experience,  has  translated  the 
inspired  idea  into  actuality.” 

"The  schools  of  journalism  are  train¬ 
ing  men,  not  for  themselves,  but  for  the 
community,”  declared  Dr.  Williams. 
“Mere  training  in  writing  is  only  the  be¬ 
ginning  of  the  journalist’s  education. 
The  Pulitzer  School  recognizes  that  the 
newspaper  man  should  have  as  thorough 
a  knowledge  of  history,  economics,  lit¬ 
erature  and  all  the  sciences,  of  the  en¬ 
tire  field  of  popular  desire,  as  wide  a 
comprehension  of  the  whole  current  flow 
of  life  and  its  tendencies,  as  is  required 
of  the  physician,  the  lawyer  or  the  min¬ 
ister  in  his  respective  profession.  Our 
course  is  specialized  journalism  from  the 
very  beginning. 

“We  create  in  our  students  a  habit  of 
reference  and  insist  upon  accuracy.  We 
develop  in  them  a  sense  of  dignity 
of  presentation  and  form.  But  the  stu¬ 
dent  who  comes  to  us  must  be  born 
with  a  sense  of  social  sympathy  and  a 
nose  for  news.  No  education  will  create 
in  him  imagination.  Given  the  ele¬ 
mentary  qualification,  the  training  of  the 
Pulitzer  School  will  fit  such  a  man  for 
a  modern  newspaper  staff.” 

Dr.  Williams  pointed  out  that  while 
the  number  of  students  who  fail  in  the 
average  college  course  is  from  10  to  IS 
per  cent,  in  the  Pulitzer  School  of  Jour¬ 
nalism  47  per  cent  of  the  students  failed 
jn  the  past  year.  He  said  that  journal¬ 
ism  was  the  second  most  difficult  course 
at  Columbia. 

Philip  R.  Dillon,  editor  of  the  Pen¬ 
man,  was  in  charge  of  the  luncheon  ar¬ 
rangements.  Newton  Bennington,  of  the 
Sunday  World,  introduced  Mr.  Pulitzer 
as  chairman  of  the  meeting.  Several 
members  took  part  in  the  discussion. 

GEORGE  SAUNDERS  RESIGNS. 


Paris  Correspondent  of  London  Times 
Retires  to  Engage  in  Literary  Work. 

George  Saunders,  Paris  correspondent 
of  the  London  Times  since  1909,  has 
retired.  He  intends  to  make  his  home 
in  the  south  of  England,  where  he  will 
occupy  himself  with  literary  pursuits. 
Mr.  Saunders  is  considered  one  of  the 
finest  political  journalists  on  the  Con¬ 
tinent  where  political  journalism  is  su¬ 
preme.  His  knowledge  of  French  public 
affairs  is  so  extensive  that  no  other 
Englishmah  equals  him  in  this  regard. 

He  was  responsible  for  what  is  prob¬ 
ably  the  biggest  international  “scoop”  of 
recent  years — namely,  his  announcement 
of  the  seizure  of  Bosnia  by  Austria,  and 
that  Prince  Ferdinand,  as  he  then  was, 
intended  to  proclaim  himself  King  of 
Bulgaria.  So  startling  was  this  an¬ 
nouncement  that  it  was  generally  dis¬ 
credited.  Mr.  Saunders  said  nothing, 
but  in  less  than  four  days  the  truth  was 
blazoned  out  in  accomplished  facts  to 
all  the  world. 

The  Prilgrim  Publicity  Association  of 
Boston  has  added  52  new  members  to 
its  list  since  December  15. 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


April  11,  1914 


860 


WILL  USE  PAPERS  ONLY 

General  Roofing  Manufacturing  Co. 

Decideft  to  Spend'  Entire  Adver¬ 
tising  Appropriation  of  Over  $200,- 

000  in  the  Newspapers — Now  Using 

145  But  Will  Extend  Use  to  Include 

One  in  Every  Important  City. 

G.  M.  Brown,  president  of  the  Gen¬ 
eral  Roofing  Manufacturing  Company 
of  East  St.  Louis,  a  concern  that  ex¬ 
pends  more  than  $200,000  annually  in 
making  known  the  merit  of  its  product, 
has  decided  to  advertise  in  the  daily 
newspapers  to  the  exclusion  of  all 
magazines. 

This  is  an  innovation  for  a  company 
of  this  size.  For  years  the  Saturday 
Evening  Post  and  other  leading  maga¬ 
zines  have  carried  large  display  copy 
advertising  this  roofing. 

Mr.  Brown  came  to  the  conclusion 
that  magazine  advertising  was  not  the 
most  effective.  He  decided  bn  an  ex¬ 
perimental  c.;mpaign  with  the  news¬ 
papers  and  selected  such  dailies  as  the 
St.  Louis  Republic,  the  Chicago  Tribune, 
the  Cincinnati  Enquirer,  the  Boston 
Globe  and  the  Kansas  City  Star. 

This  was  January  5.  The  results 
were  so  extremely  satisfactory  that  the 
list  of  dailies  has  been  enlarged  and  it 
now  includes  more  than  145  of  the  lead¬ 
ing  papers  in  the  United  States,  besides 
several  in  Australia,  Europe  and  Can- 
ada. 

Mr.  Brown  purposes  to  enlist  the 
advertising  service,  in  due  course  of 
time,  of  a  newspaper  in  nearly  every 
town.  He  has  concluded  that  news¬ 
papers  are  the  cheapest  mediums  and 
offer  the  only  thorough  and  practical 
system  of  advertising.  He  is  pleased 
with  the  services  rendered  by  the  Bu¬ 
reau  of  Advertising  of  the  American 
Newspaper  Publishers’  Association  in 
enlisting  the  co-operation  of  the  news¬ 
papers  carrying  the  advertising  and  the 
dealers  carrying  the  product.  He  said 
that  in  virtually  every  case  the  news¬ 
papers  signified  their  willingness  to  do 
all  they  could  to  enthuse  dealers  in  the 
possibilities  of  the  advertising  campaign. 

MAGAZINES  READ  FOR  RELAXATION. 

Read  what  he  says: 

“I  had  an  idea  that  magazine  adver¬ 
tising,  no  matter  how  persusive,  did 
not  catch  the  attention  of  the  head  of 
the  family,”  he  says. 

“First  there  are  so  many  magazines. 
Then,  one  reads  a  magazine  during 
leisure  periods,  when  his  mind  seeks 
rest  and  relief  from  business  worries. 

“Generally  one  will  loll  around  in  an 
easy  chair,  read  one  or  two  of  the  most 
interesting  stories  and  possibly  peruse 
an  instructive  essay  that  may  lend  him 
information. 

“If  he  tires  quickly  of  the  stories,  he 
tires  immediately  of  the  magazine,  lays 
it  aside  and  picks  up  another  and  loafs 
through  it.  He  is  not  in  an  alert  mood 
for  buying.  He  may  glance  at  an  at¬ 
tractive  advertising  illustration,  but  no 
impression  is  made. 

NEWSPAPER  HELD  INDISPENSABLE. 

“At  least  that  is  the  idea  that  struck 
me.” 

Mr.  Brown  says  he  asked  a  large 
number  of  people  what  publication  they 
would  choose  if  all  but  one  were  ex¬ 
cluded. 

In  every  case  the  reply  was,  “Why, 
I  could  get  along  without  everything 
but  my  daily  newspaper,”  Mr.  Brown 
declares. 

“It  was  then  that  I  started  an  inves¬ 
tigation  of  newspaper  advertising. 
There  are  75,000  roofing  dealers  in  this 
country. 


The  Birmingham  News*  Sworn 

Statement  Made  Under  the  New 

United  States  Postal  Laws 


Statement  of  the  ownership,  management,  circulation,  etc.,  of 
THE  BIRMINGHAM  NEWS,  published  daily  and  Sunday  at  Birming¬ 
ham,  Ala.,  required  by  the  Act  of  August  24,  1912. 

NOTE — ^Thls  statement  Is  to  be  made  in  duplicate,  both  copies  to  be  delivered 
by  tBe  publisher  to  the  postmaster,  who  will  send  one  copy  to  the  Third  Assistant 
Postmaster  General  (Division  of  Classification),  Washington,  D.  C.,  and  retain  the 
other  in  the  files  of  the  postofBce. 

President — Victor  H.  Hanson,  1320  Iroquois  Street,  Birmingham.  Ala. 
Vice-President — Frank  P.  Glass,  2030  Quinlan  Avenue,  Birmingham,  Ala. 
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Proprietors — Birmingham  News  Publishing  Co.,  Birmingham,  Ala. 

Owners:  (If  a  corporation,  give  names  'and  addresses  of  stock¬ 
holders  holding  1  per  cent,  or  more  of  total  amount  of  stock.) 

Victor  H.  Hanson,  1320  Iroquois  Street,  Birmingham,  Ala. 

Frank  P.  Glass,  2030  Quinlan  Avenue,  Birmingham,  Ala. 

Thomas  J.  Heflin,  Margaret  Apartments.  Birmingham,  Ala. 

Leon  W.  Friedman,  1237  South  2l8t  Street,  Birmingham,  Ala. 

James  E.  Chappell,  1523  10th  Avenue,  S.,  Birmingham,  Ala. 

W.  A.  Cams,  1625  10th  Avenue,  South,  Birmingham,  Ala. 

W.  S.  Dunston,  406  St.  Charles  Ave.,  West  End,  Birmingham.  Ala. 
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Mrs.  Ella  S.  White.  Uniontown,  Ala. 
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ment  for  any  editorial  or  other  reading  matter  printed  as  news. 

Known  bondholders,  mortgagees,  and  other  security  holders,  hold¬ 
ing  1  per  cent,  or  more  of  total  amount  of  bonds,  mortgages,  or  other 
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I  he  six  months  preceding  the  date  of  this  statement: 

Dally,  35,066.  Sunday,  36,335. 
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BIRMINGHAM  NEWS  PUBLISHING  CO., 
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Sworn  to  and  subscribed  before  me  this  1st  day  of  April,  1014. 
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(My  .  commission  expires  February  17,  1917.) 


GUARANTEE  TO  ADVERTISERS 

The  Birmingham  News  accepts  advertising  with  the  distinct  and 
unequivocal  guarantee  that  its  net  PAID  Daily  Circulation  is  DOUBLE 
that  of  any  morning  newspaper  in  Alabama  and  50%  larger  than  that 
of  any  Alabama  afternoon  newspaper.  That  its  home  delivered  PAID 
circulation  in  Greater  Birmingham  exceeds  that  of  both  the  other  Birm¬ 
ingham  newspapers  combined,  with  5000  to  spare.  That  its  net  PAID 
Sunday  circulation  is  33  1-3%  larger  than  that  of  any  other  Sunday 
newspaper  in  Alabama.  That  the  home  delivered  PAID  circulation  on 
Sunday  in  Greater  Birmingham  is  40%  greater  than  that  of  any  other 
Birmingham  Sunday  newspaper. 

The  Birmingham  News  was  the  first  newspaper  in  the  South  and 
the  ONLY  PAPER  IN  BIRMINGHAM  to  become  a  member  of  The  Ad¬ 
vertising  Audit  Association  and  Bureau  of  Verified  Circulation. 


New  York  KELLY  SMITH  COMPANY  ChicagOt  Ill. 

220  Fifth  Ave.  Foreign  Advertising  Representatives  Lytton  Building 


“I  discovered  that  each  dealer  and  ap-  than  10  cents  by  newspaper  advertising, 
proximately  243  of  his  available  cus-  “A  man  reads  the  paper  at  his  break- 
tomers  could  be  reached  at  a  cost  of  less  fast  or  on  his  way  to  the  office.  He  is 


ready  for  the  day’s  business.  Uncon¬ 
sciously  his  mind  is  open  to  receive  and 
to  remember  anything  of  a  business  na¬ 
ture.  He  reads  an  advertisement  and 
it  impresses  him  if  it  is  of  the  right  kind. 

“If  it  is  an  advertisement  of  the  Gen¬ 
eral  Roofing  and  Manufacturing  Com¬ 
pany  the  reader  encounters  it  gradually 
and  subconsciously  filters  the  thought 
through  his  mind  that  this  roofing  is 
the  best  purchasable  roofing. 

“A  year  or  so  later,  when  the  occasion 
demands  that  he  buy  roofing,  he  thinks 
of  this  kind  of  roofing  and  asks  for  it. 

“If  he  talks  about  the  contemplated 
purchase  of  roofing  with  the  members 
of  the  family,  they  too  have  read  the 
daily  papers  and  say,  ‘Why  don’t  you 
buy  Certain-teed  roofing.’  They  do  this 
because  they  believe  they  know  some¬ 
thing  about  this  kind  of  roofing  and 
they  do  know  about  it. 

NEWPAPERS  COVER  AUSTRALIA. 

“Why,  we  have  one  representative  in 
Australia.  Ordinarily  twenty  men 
could  not  cover  the  territory.  Our  rep¬ 
resentative,  though,  is  not  the  salesman. 
The  newspapers  there  fill  that  qualifica¬ 
tion.  In  the  same  way  I  have  come  to 
believe  that  every  corner  of  the  globe 
where  roofing  is  needed  can  be  made 
our  tersitory  with  the  newspapers  as 
agents.” 

As  for  results,  Mr.  Brown  explains 
that  the  short  period  of  newspaper  ad¬ 
vertising  has  brought  an  increase  of 
sales  that  far  surpasses  those  at  the 
same  period  when  advertising  was  done 
exclusively^  in  the  magazines. 

Advertising  has  accomplished  this  for 
me  General  Roofing  and  Manufacturing 
Company;  its  mills  are  never  shut 
down  and  the  concern  in  ten  years  has 
grown  from  the  smallest  to  the  largest 
of  its  kind  in  the  United  States. 


NEW  AD  INCORPORATIONS. 

Chicato,  Ills. —  Ihe  R.  James  Byrnes 
-Advertising  Company  has  been  incorpor¬ 
ated  with  a  capital  stock  of  $2,500- 
Charles  N.  Becker,  O.  L.  Mabie  and 
Chester  A.  Hutson  are  the  incorpora¬ 
tors. 


Countryman,  advertising,  have  been  in- 
authorized  capital 
of  $10fi00.  The  interested  parties  are 
L.  G.  Countryman  and  R.  C.  Van  Ben- 
schoten. 

Dallas,  TEX.-The  Texas-Oklahoma 
Advertising  Company  has  been  incorpor¬ 
ated,  with  a  capital  of  $2,500.  M  M 
Cherry,  R.  W.  Morgan  and  J.  Schwartz 
are  the  incorporators. 

New  York,  N.  Y. — The  circulation 
Syndicate  was  incorporated  with  a  cap¬ 
ital  of  $50,000.  W.  H.  Reddy,  J  W 
Holloway,  of  New  York,  and  J  a’ 
Bramerd,  East  Orange,  N.  J.,  are  the 
promoters. 


Adrian  Telegram  Absorbs  the  Times. 

(.Vpcciol  wire.) 

Grand  Rapids,  Mich.,  April  9. _ The 

(Mich.)  Times,  independent,  es- 
tabli^ed  in  1834,  has  been  absorbed  by 
fbe  Telegram  and  will  cease  individual 
publication  with  its  issue  of  April  11. 
Stuart  H.  Perry,  manager  of  the  Tele¬ 
gram,  will  publish  the  merged  papers. 


Hearst  Fighting  a  Nuisance. 

W.  R.  Hearst  intends  to  push  his 
fight  against  the  New  York  Central  for 
making  its  tracks  near  his  residence  on 
Riverside  Drive  a  switching  yard  at 
night.  He  secured  an  injunction  against 
the  company  and  the  railroad  promised 
to  desist  its  objectionable  practices,  but 
thus  far  the  nuisance  has  been  only 
partially  abated.  Mr.  Hearst  contends 
the  court  should  enforce  its  decision. 


INTERTYPE 


HIGH  SPEED 

IS  THE  FIRST  ESSENTIAL  OF  A 
COMPOSING  MACHINE 

The  Intertype’s  slug  magazine  and  matrix  de¬ 
livery  belt,  and  its  direct  action  escapement, 
make  it  the  swiftest  composing  machine  ever  built 
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A.  N.  A.  M.  CONVENTION 

(Cotitinued  from  front  page.) 

C.  \V'.  Dearden,  advertising  manager  of 
the  Strathmore  Paper  Co.  of  Mitti- 
iieague,  Mass.,  is  chairman,  reported 
that  during  the  past  half  year  there  had 
'leen  a  satisfactory  increase  of  members 
and  that  the  roll  now  contained  244 
iiames.  These  concerns  had  a  total  cap¬ 
italization  of  $1,600,000,000,  and  spent 
between  them  approximately  $52,000,000 
;)er  year  in  advertising. 

The  Systems  Committee,  Roland  Cole, 
.hairman,  submitted  a  report  covering 
the  wdrk  of  the  half  year  in  preparing 
uniform  systems  for  the  advertising  de¬ 
partments  of  members,  which  was 
adopted. 

THURSD.W  AFTERNOON  SESSION. 

'rhe  afternoon  session  was  attended 
by  Russell  Whitman,  managing  director 
of  the  Advertising  Audit  .\ssociation 
and  Bureau  of  Verified  Circulations,  and 
Stanley  Clague,  a  director  of  the  Ad¬ 
vertising  Audit  Association,  who  had 
requested  permission  to  appear  to  urge 
the  association  to  recommend  the  or- 
sjanization  to  its  individual  members,  so 
that  such  members  could  be  guided  in 
their  actions  with  respect  to  the  audit 
association  by  the  views  of  the  associa¬ 
tion  as  a  whole. 

Mr.  Whitman  said  in  part: 

“Were  evidence  necessary  to  establish 
the  importance  you  attach  to  the  subject 
1  am  to  present,  it  would  be  suflicient 
for  me  to  know  that  your  association 
was  breaking  a  precedent  by  inviting  a 
non-member  to  address  you  at  a  regular 
meeting.  But  no  evidence  of  any  kind 
is  needed.  Your  splendid  work  indi¬ 
vidually,  as  an  association,  and  as  in 
important  factor  in  the  "Bureau  of  Veri¬ 
fied  Circulation,”  speaks  for  itself. 

AUDIT  ASSOCIATION  PLAN. 

"The  purpose  and  general  plan  of  the 
‘.•\dvertising  Audit  Association  and  Bu¬ 
reau  of  Verified  Circulations’  are  fa¬ 
miliar  to  you.  Briefly,  it  proposes 
through  a  democratic,  co-operative  body, 
whose  membership  will  be  composed  of 
the  three  factors  in  the  advertising  busi¬ 
ness — the  advertiser,  the  advertising 
agent  and  the  publisher — to  have  one 
universally  accepted  authority  on  circu¬ 
lation,  to  establish  a  service  of  verified 
and  authenticated  figures  and  data, 
which  shall  be  circulated  on  a  commodity 
basis — that  is,  eliminating  wastefulness 
in  advertising,  and  bringing  about  its 
more  certain  widespread  use. 

"'riie  service  through  the  reports  is¬ 
sued  to  members  will  embrace  verified 
figures  and  facts  as  to  the  quantity,  qual¬ 
ity  and  distribution  of  circulation  ;  there¬ 
by  enabling  quality  as  well  as  quantity 
to  be  established.  Tacts  without  opin¬ 
ions  to  be  reported.  1  hese  reports  to  be 
uniform  and  to  embody  standardization 
of  statements,  for  easy,  accurate  refer¬ 
ence. 

AS  TO  CIRCULATION  STATEMENTS. 

“The  service  also  embraces  that  all 
publisher-members  shall  agree  to  fur¬ 
nish  quarterly  sworn  statements  of  cir¬ 
culation  on  the  standardized  forms,  sub¬ 
ject  to  a  guaranteed  yearly  audit  or 
verification.  A  yearly  satistical  vdume 
of  verified  audits  and  strictly  statistical 
data  to  contain  no  advertising  of  any 
nature,  will  be  published  for  the  benefit 
of  all  members.  The  general  manage¬ 
ment  of  the  work  to  be  under  a  Board 
of  Directors,  consisting  of  two  advertis¬ 
ing  agents,  two  magazine  publishers,  two 
newspaper  publishers,  one  farm  journal 
publisher,  one  trade  paper  publisher  and 
nine  national  advertisers.  Officers  and 
directors  to  be  chosen  by  ballot  at  annual 
meeting.  The  president  of  the  associa¬ 
tion  to  be  a  national  advertiser  who  Is 
not  allied  with  any  advertising  agency 
or  publisher. 

“When  memberships  to  the  amount  of 
$100,000  or  over  shall  have  been  pledged, 
the  organization  shall  be  duly  incorpor¬ 
ated,  the  incorporation  to  be  under  the 
act  covering  associations  not  organized 
for  profit.  Each  member  to  have  one 
vote  in  the  general  conduct  of  the  work, 
and  all  meetings  at  all  times  to  be  open 
to  any  member.” 

Mr,  Whitman  reported  that  the  news¬ 
paper  membership  list  included  225 
dailies,  and  that  the  following  maga¬ 
zines  had  joined :  The  Cosmopolitan, 


Woman’s  World,  Collier’s  Weekly,  Les¬ 
lie’s  Weekly,  Home  Life,  People’s  Home 
Journal,  McClure’s,  Ladies’  World,  Out¬ 
look,  Century,  St.  Nicholas,  Pictorial  Re¬ 
view,  Metropolitan,  To-Day’s  and  Sun¬ 
set. 

He  also  reported  that  43  farm  papers 
had  joined  the  movement,  and  that  22 
class,  trade  and  technical  publications 
had  pledged  their  promises — the  latter 
including  the  Confectioners’  Journal,  the 
Boiler  Maker,  the  Ideal  Grocer,  the  Iron 
Age,  the  Southern  Engineer,  the  Na¬ 
tional  Builder,  the  National  Baker,  the 
American  Architect,  Printers’  Ink,  the 
Drygoodsman,  Interstate  Grocer,  Hard¬ 
ware  Age,  Building  Age,  System,  etc. 

Mr.  Whitman  also  stated  that  43  ad¬ 
vertising  agents  had  joined  the  associa¬ 
tion,  and  that  75  advertisers  had  also 
joined.  Some  of  the  advertisers  named 
by  Mr.  Whitman  included  the  Foster- 
Milburn  Co.,  the  International  Milk 
Products  Co.,  Schlitz,  United  Drug  Co., 
.Montgomery,  Ward  &  Co.,  Canadian  Pa¬ 
cific  Railway,  International  Harvester, 
Pabst  Brewing  Co.,  1900  Washer,  Wrig- 
ley  &  Co.,  Calumet  Baking  Powder  Co., 
Coco-Cola  Co.,  .Anheuser-Busch  Brewing 
Co.,  .American  Radiator  Co.,  Chalmers 
Motor  Co.,  Eastman  Kodak  Co.,  Merrill- 
Soule  Co.,  Enoch  Morgan’s  Sons,  etc. 

VERIFIED  CIRCULATION. 

Stanley  Clague  said  that  for  fifteen 
years  this  question  of  verified  circula¬ 
tion  had  been  (luietly  and  persistently 
pushing  itself  to  the  front,  that  for  ten 
years  many  earnest  men  had  been  ac¬ 
tively  engaged  in  seeking  to  formulate 
a  set  of  rules  through  which  the  buyers 
of  space  could  secure  from  sellers  of 
space  honest  answers  to  the  simple  ques¬ 
tions:  How  much  have  you  got?  How 
did  you  get  it?  and  Where  is  it? 

Mr.  Clague  said  that  the  .Association 
of  .American  .Advertisers  did  great  work 
in  bringing  these  issues  to  a  focus,  but 
that  it  remained  for  the  Association  of 
National  Advertising  Managers  to  bring 
this  issue  to  a  head.  By  the  activities  of 
its  leaders  at  Baltimore  and  by  the  for¬ 
mation  of  the  Bureau  of  Verified  Circu¬ 
lation,  “your  activities  have  urged  us 
all  forward.  Your  desires  have  kindled 
anew  the  realization  of  the  weakness  of 
past  methods,  and  your  enthusiasm  has 
been  the  leaven  of  the  new  uprising  in 
which  you,  while  not  officially  represent¬ 
ed,  have  had  an  important  part.” 

After  a  number  of  members  had  asked 
tpiestions  of  Mr.  Whitman  and  Mr. 
Clague  relative  to  the  details  of  the 
work  of  the  proposed  .Advertising  Audit 
.Association  and  Bureau  of  Verified  Cir¬ 
culations.  these  gentlemen  retired  from 
the  meeting,  and  discussion  then  ensued 
among  the  members.  As  a  result  of  this 
discussion,  the  Circulation  Audit  Com¬ 
mittee,  consisting  of  O.  C.  Harn,  adver¬ 
tising  manager.  National  Lead  Co., 
Chairman:  L.  B.  Jones,  advertising 
manager,  Eastman  Kodak  Co.,  and  G.  B. 
Sharpe,  advertising  manager,  De  Laval 
Separator  Co.,  to  report  back  to  the 
meeting  on  the  following  day,  with  such 
recommendations  as  the  committee  de¬ 
sired  to  make. 

circulation  audit  resolutions. 

On  Friday  afternoon  the  following  re¬ 
port  and  recommendations  of  the  Circu¬ 
lation  Audit  Committee  was  accepted  by 
the  members  without  dissent: 

Your  committee,  appointed  to  represent 
the  Association  of  National  Advertising 
Managers  in  the  Bureau  of  Verified  Circula¬ 
tions.  is  really  a  committee  without  a  job, 
for  since  the  Bureau  voted  to  unite  with  the 
Advertising  Audit  Association,  no  participa¬ 
tion  by  the  association,  as  such,  in  the  af¬ 
fairs  of  the  Audit  Association  is  possible. 
Nevertheless,  this  committee  doubtless  owes 
a  report  to  the  association  pn  the  situation. 

You  know  the  original  plans  of  the  Bureau 
of  Verified  Circulations  from  the  report  of 
this  committee  at  the  last  previous  meet¬ 
ing.  You  are  also  informed  by  the  state¬ 
ments  of  Mr.  Whitman  and  Mr.  Clague  at 
this  meeting. 

Your  committee  recommends  that  this  as¬ 
sociation  of  National  Advertising  Managers 
select  a  number  of  auditing  organizations 
whose  audits  shall  be  eonsidered  by  the 
Association  of  National  Advertising  Mana¬ 
gers  as  authoritative. 

We  also  in  particular  recommend  that 
the  Advertising  Audit  Association  and  Bu¬ 
reau  of  Verifled  Circulations  be  selected  as 
one  of  these  approved  audit  organizations, 
providing  that  the  Advertising  Audit  Asso¬ 
ciation  will  present  the  results  of  its  audits 
in  a  manner  agreeable  to  this  association. 

We  recommend  further  that  our  present 
Committee  on  Circulation  and  Rates  be  in¬ 
structed  to  prepare  a  form  of  circulation  re- 

(Continued  on  page  864.) 


NEW  ROTOGRAVURE  PRESS.  pRESS  ASSOCIATIONS 


Description  of  N.  Y.  Times  Printing 

Machine  Adapted  to  Reproduction 
of  Works  of  Art. 

The  rotogravure  press,  upon  which 
the  notable  reproductions  of  gems  from 
the  Altman  collection  were  printed  in 
last  Sunday’s  edition  of  the  New  York 
Times,  introduced  an  improvement  of 
the  slow  and  expensive  process  of  photo¬ 
gravure  to  a  rotary  press  by  means  of 
which  reproductions  are  printed  at  high 
speed  and  at  such  a  moderate  cost  as 
meets  the  mechanical  limitations  of  a 
modern  newspaper. 

The  pictures,  as  well  as  the  text,  are 
etched  upon  a  copper  cylinder  instead  of 
upon  the  ordinary  copper  plate.  Each 
press  has  two  cylinders.  The  printing 


The  semi-annual  meeting  of  the  Gulf 
Coast  Press  .Association  was  held  at 
San  Benito,  Te.x.,  last  week.  Forty 
members  attended.  Routine  business 
and  organization  along  working  lines 
were  discussed.  .\  number  of  papers 
were  read  and  addresses  were  made  on 
newspaper  conditions  in  the  Gulf  Coast 
field. 

The  .Munongahela  Valley  Press  As¬ 
sociation  met  at  Charleroi,  Pa.,  last 
week  and  listened  to  several  addresses. 
E.  C.  Niver  of  the  Charleroi  Mai!  read 
a  paper  on  “Advertising  Rates,”  which 
was  discussed,  as  also  several  other 
topics  relating  to  the  newspaper  world. 
Those  present  were :  H.  L.  Lamb,  presi¬ 
dent  of  the  association ;  .A.  H.  Lamb  and 


NEW  ROTOGRAVURE  PRESS  USED  BY  THE  NEW  YORK  TIMES. 


machinery  of  which  the  press  is  com¬ 
posed  is  lighter  and  more  skeleton-likc 
than  the  ordinary  rotary  press  that  is 
familiar  to  publishers.  'The  twenty- 
eight  rollers  that  are  used  on  the  or¬ 
dinary  press  give  way  to  two  on  the  ro¬ 
togravure,  one  for  each  cylinder. 

A  knife  that  scrapes  all  the  ink  from 
the  cylinder  except  that  which  is  needful 
for  tile  reproduction  is  a  feature  of  the 
new  press.  The  metal  of  the  cylinder  is 
five-eighths  of  an  inch  thick.  It  is  of 
necessity  mathematically  true  as  to  sur¬ 
face  conditions  in  order  to  get  the  need¬ 
ed  results.  .After  use  the  cylinder  is 
ground  and  repolished  with  a  loss  of 
something  like  one-sixty-fourth  of  its 
thickness.  A  new  etching  can  then  be 
cut  upon  it. 

The  cost  approximately  equals  that  of 
half-tone  printing.  Fifteen  thousand  im¬ 
pressions  represent  the  rotogravure  press 
capacity  per  hour.  The  use  of  these 
presses  is  an  innovation  in  this  country. 
The  New  York  Times  has  two  such 
presses.  Other  newspaper  plants  that  in¬ 
clude  a  press  of  this  kind  are  the  Boston 
Sunday  Herald,  which  has  the  New 
England  rights;  the  Philadelphia  Public 
Ledo'er  and  the  Chicago  Tribune. 

ADDITIONAL  OBITUARY  NOTES. 

Gfxirge  Bentham.  newspaper  artist, 
book  collector  and  illustrator,  died  on 
Wednesday  at  the  Fordham  Home  for 
Incurables,  in  this  city.  Mr.  Bentham 
was  at  one  time  on  the  staff  of  the  Chi¬ 
cago  Post,  and  did  work  for  the  Century 
Magazine.  He  was  a  lifelong  friend  of 
the  late  William  M.  Laffan,  proprietor  of 
the  New  York  Sun. 


Miss  Edith  Eaton,  writer  of  Chinese 
stories  for  newspapers  and  magazines 
under  the  pen  name  of  Sui  Sin  Far  fthe 
Chinese  Lily),  and  a  sister  of  Mrs.  Ber¬ 
tram  W.  Babcock,  of  this  citv,  who  writes 
under  the  name  of  Onoto  Watanna,  died 
on  Tuesday  at  her  home  in  Montreal. 
Canada.  _ 

F.  P.  A.’s  “Conninrr  Tower”  in  the 
New  York  T ribune  of  .April  6  was  edited 
by  the  Columbia  School  of  Journalism. 


C.  H.  Hudson,  California  Sentinel;  E. 

D.  Steinman  and  E.  D.  Steinman,  Jr., 
Fayette  City  Journal;  C.  L.  Schuck  and 
F.  G.  Lane,  Monessen  News;  J.  T.  S. 
Cowan,  Roscoe  Ledger;  W.  H.  Watson, 
Donora  American;  John  S.  Ritenour, 
Monongahela  Times;  H.  E.  Price  and 

E.  C.  Niver,  Charleroi  Mail. 

Memphis  was  selected  as  the  place  for 
the  annual  convention  of  the  Tennessee 
Press  Association  at  a  meeting  of  the 
executive  committee  in  Nashville  last 
week.  The  days  fixed  are  June  4  and  5. 
Delegates  to  the  National  Press  Asso¬ 
ciation,  which  meets  in  Houston,  Tex., 
April  23-25,  were  appointed  as  follows: 
-A.  N.  Shearman,  Jno.  R.  Rison,  Jno.  C. 
Rogers,  Ed  Albright,  T.  L.  Turner,  Rob 
Roy,  Rutledge  Smith,  J.  N.  McCord. 
A  program  will  be  prepared  for  the 
Memphis  meeting  consisting  of  six  sub¬ 
jects  of  vital  interest  to  the  newspapers 
of  the  state.  These  subjects  will  be 
announced  later  by  the  following  com¬ 
mittee:  Rutledge  Smith,  T.  L.  'Turner, 
Jno.  R.  Rison.  _ 

It  was  ladies’  day  last  Sunday  at  the 
New  York  Press  Club,  and  a  large  audi¬ 
ence  gathered  to  enjoy  an  excellent  en¬ 
tertainment,  including  Adelaide  Fischer, 
Philip  Spooner,  Platon  Bronneff,  Valen¬ 
tine  Peevey,  .Maurice  Nitke,  Felix  Beral, 
Robert  McLane  and  the  Ruble  quintet. 
A  demonstration  of  dancing  was  given 
by  Mr.  Burt  and  Miss  Effie  Weston,  and 
the  entertainment  was  followed  by  gen¬ 
eral  dancing. 

The  annual  election  of  officers  »».. 
board  of  governors  of  the  Birmingham 
(Ala.)  Newspaper  Club  took  place  la» 
week.  The  following  ticket  was  adopted 
C.  M.  Stanley,  Age-Herald,  president 
B.  H.  Mooney,  Ledger,  vice-presideni 
Leon  W.  Friedman,  News,  treasurer 
Ralph  R.  Silver,  Age-Herald,  recording 
secretary.  Active  members  board  of 
governors:  John  L.  McRae,  Age- 
Herald;  James  E.  Chappel,  News;  O.  S. 
Finch,  Ledger.  Associate  members 
board  of  governors:  Eugene  F.  Enslen, 
Culpepper  Exum  and  Edward  B.  Craw¬ 
ford. 
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The  same  high  standards 

that  prevail  in  the  new*  column* 
of  the  Shaffer  new*paper*  aUo 
govern  their  adverti*ing  column*. 

THE  CHICAGO  EVENING  POST 

(Evening  Daily) 

I  INDIANAPOLIS  STAR 

'•  *rk  \  (Morning  Daily  and  Sunday) 

Star  TERRE  HAUTE  STAR 

I  ''  (Morning  Daily  and  Sunday) 

/  MUNCIE  STAR 

\  (Morning  Daily  and  Sunday) 

THE  ROCKY  MOUNTAIN  NEWS 

(Morning  Daily  and  Sunday) 

THE  DENVER  TIMES 

(Evening  Daily) 

THE  LOUISVILLE  HERALD 

(Morning  Daily  and  Sunday) 

The  Shaffer  Group 

Clean  Newspapers 


The  Seattle  Times 

“THE  BEST  THAT  MONEY  CAN  BUY" 


Circulation  for  last  six  months  of  1913 — 

Daily,  67,080  Sunday,  86,877 
47,000 - In  Seattle - 50.000 

I^argest  circulation  of  any  daily  or  Sun¬ 
day  paper  on  the  North  Pacific  Coast. 

During  March,  1!»14,  The  Times  patuftl 
“,r»S7  inches,  leading  nearest  paper  by 
L*.'>.tKS6  inches.  The  foreign  advertising 
iiaincd  408  inches.  The  next  paper  lost 
ii.TOS  inches,  including  foreign  loss  of 
4'iO  inches. 

The  Times  led  both  other  evening 
papers  combined  by  l,9o4  inches. 

Buy  the  best  and  you  will  be  contenti 


The  S. C. BECKWITH  SPECIAL  AGENCY 

Sole  Foreign  Representative* 

NEW  YOKK  CHICAGO  ST.  LOUIS 


Los  Angeles  Examiner 

Sells  at  5c.  per  copy  or  $9.00  a  year 


I  'Veek  Days.  f.9..560  Net 
Circulation  j  Sundays.  141,9.9  Net 

The  only  non-returnable  news¬ 
paper  in  Los  Angeles.  Over  90% 
delivered  by  carrier  into  the 
homes.  Reaches  78^4  ^  of  fami¬ 
lies  listed  in  Blue  Book  of  Los 
Angeles. 

M.  D  HUNTON  W.  H.  WILSON 

221  Fihh  Ave.,  New  York  Hearsl  Bldg.,  Chicago 


Jfloriba  iHetropoli'si 

FLORIDA’S  GREATEST  NEWSPAPER 

JACKSONVILLE,  FLA. 

GUARANTEES  TO  ALL  ADVER- 
TISERS  MORE  DAILY,  NET 
PAID,  HOME  DELIVERED  CIR¬ 
CULATION  IN  JACKSONVILLE 
AND  WITHIN  A  RADIUS  OF  100 
MILES  IN  FLORIDA  THAN  ANY 
OTHER  NEWSPAPER. 

G.  A.  McClellan,  Pres. 


YOU  MUST  USE  THE 

LOS  ANGELES 

E,XAMINE,R 

to  cover  the  GREAT  SOUTHWEST 

Sunday  Circulation  I  C/Y  /Yrk/k 
MORE  THAN  -  -  1  DUjUUU 


ANOTHER  LAW  NEEDED. 

Present  Act  Requiring  Semi-Annual 
Statements  Declared  Unsatisfactory 
— Mr.  Garber  Says  No  VeriGcation 
Is  Made  by  Government — Think*  a 
Simple  Form  of  Circulation  Audit¬ 
ing  Should  Be  Devised  as  Substitute. 

By  M.  E.  Garber. 

(ilanaffcr  of  the  Madison  (Ind.)  Courier.) 

During  the  two  years  that  have 
elapsed  since  Congress  passed  the  law 
requiring  newspaper  publishers  to  file 
with'  the  government  semi-annual  re¬ 
ports  as  to  ownership  and  circulation, 
there  has  not  been  a  single  prosecution, 
or  any  investigation  made  of  these  state¬ 
ments,  nor  have  any  been  challenged  ex¬ 
cept  by  rival  publishers,  and  these  chal¬ 
lenges  have  been  rare. 

It  really  is  not  the  province  of  the 
publisher  to  insist  upon  legislation  re¬ 
stricting  his  own  business.  The  fraudu¬ 
lent  statement  robs  the  advertiser,  and  as 
long  as  the  advertiser  is  willing  the 
publisher  should  not  worry,  but  the  gen¬ 
eral  distrust  of  newspaper  circulation 
statements  does  rob  all  newspapers  by 
detracting  from  the  stability  of  the  pub¬ 
lishing  business,  and  making  less  valu¬ 
able  the  work  of  circulation  men. 

Just  as  the  manufacturers  of  pure 
foods  have  urged  the  •'assage  of  stricter 
food  laws  in  order  to  protect  their  pro¬ 
ducts  from  unscrupulous  competition,  so 
must  the  publishers,  who  desire  to  place 
their  business  upon  a  more  solid  foun¬ 
dation,  insist  upon  the  enactment  of  laws 
which  will  protect  them. 

a  glaring  inconsistency. 

It  seems  strange  that  advertisers,  the 
real  beneficiaries  of  these  laws,  will  in¬ 
sist  upon  patronizing  the  papers  that 
rob  them  and  fail  to  support  the  papers 
that  are  insisting  that  the  advertiser 
should  have  everything  he  buys,  and  a 
simple  reliable  means  of  ascertaining 
that  he  is  getting  it. 

In  January,  1912,  the  writer  prepared 
a  paper  for  the  mid-winter  meeting  of 
the  Indiana  Republican  Editorial  Asso¬ 
ciation,  in  which  he  suggested  the  pas¬ 
sage  of  a  “Pure  Circulation”  law  by 
Congress.  Being  a  small  publisher,  in 
a  small  town,  he  was  of  little  importance, 
and,  while  the  paper  was  published  in 
several  trade  papers,  it  is  doubtful 
whether  it  had  any  effect  upon  the  situa¬ 
tion. 

The  publishing  of  small  papers,  how¬ 
ever,  is  of  as  much  importance  to  their 
owners  as  is  the  publication  of  metro¬ 
politan  papers  to  the  men  owning  them, 
and  in  most  cases  is  of  greater  impor¬ 
tance,  as  the  small  paper  publisher  usu¬ 
ally  rises  or  falls  with  his  publication, 
while  owners  of  metropolitan  papers 
usually  have  other  financial  interests. 

For  the  good  of  the  publishing  busi¬ 
ness  and  in  order  to  put  newspaper  ad¬ 
vertising  upon  a  permanently  sound 
basis,  a  more  stringent  law  than  the 
present  one  should  be  enacted.  As  the 
law  stands  at  present,  either  an  adver¬ 
tiser  or  a  rival  publisher,  who  takes  ex- 
ceotion  to  a  statement  made  to  the  post- 
office  department,  must  investigate  the 
facts,  disprove  the  statement  of  circula¬ 
tion  before  a  United  States  Grand  Jury, 
and  be  the  prosecuting  witness  in  the 
case  against  the  publisher.  All  expense 
must  be  borne  by  the  complainant. 

WHY  DISCRIMINATE? 

This  is  not  the  case  in  the  pure  food 
law  or  the  criminal  laws.  No  publisher 
can  afford  to  start  such  proceedings 
against  a  rival,  and  he  should  not  be 
asked  to  do  so.  He  is  not  the  victim  of 
the  fraud  at  first  hand,  as  is  the  adver¬ 
tiser. 

Cannot  a  bill  be  drawn  and  fathered 
by  the  American  Newspaper  Publishers 
Association,  which  will  prescribe  a  com¬ 
plete  but  simple  form  of  circulation  ac¬ 
counting,  uniform  over  the  w'hole  United 
States,  and  providing  for  audits  of  the 
semi-annual  statements  by  post-office 
insnectors? 

These  audits  would  not  be  expensive 
nor  burdensome  upon  the  Government 
and  could  be  made  very  positive.  The 
statement  of  circulation,  checked  by 
post-office  receipts,  paper  bills,  postage 
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742  Market  Street 
SAN  FRANCISCO 


"Nebraska’s  Greatest  Newspaper" 

THE 

OMAHA 

DAILY  and  SUNDAY 

NEWS 

ha.s  more  circulation  in  proportion  to  its  cit v  and 
st.ate  than  any  other  i)apcr  in  the  United  States. 
Latest  federal  report  circulation  figures  of  a!! 
Omaha.  St.  Paul  or  Minneapolis  papers  on  re¬ 
quest. 

C.  D.  BERTOLET 
1110  Boyce  Bulldintt,  ChicaRo 
N'ew  York  Kansas  City 

Reprc.sont.ative  RepresenLatiye 

A.  K.  HAMMOND  O.  G.  DAVIS 

366  Fifth  Avenue  306  Gumbel  Bld$. 


THE  HERALD 

HAS  THE 

LARGEST  MORNING  CIR¬ 
CULATION 

IN 

WASHINGTON 


C.  T.  BRAINARD,  President. 

Representatives; 

J.  C.  WILBERDING.  A.  R.  KEATOR. 
Brunswick  Bldg.,  601  Hartford  Bldg., 

NEW  YORK.  CHICAGO. 


The  Detroit  Saturday  Night 

is  printed  on  super-calendered  paper  and 
Justly  suited  to  half-tone  work,  providing 
the  best  results  to  advertisers.  The  first 
form  closes  Wednesday  morning,  and  the 
last  form  closes  Thursday  afternoon,  pre¬ 
ceding  date  of  publication. 

We  do  not  accept  whiskey,  beer  or  ciga¬ 
rette  advertising. 

We  do  not  accept  patent  medicine  ad¬ 
vertising. 

The  publishers  reserve  the  right  to  re¬ 
ject  any  advertising  which  in  their  opin¬ 
ion  is  undesirable  or  does  not  conform 
to  the  general  policy  of  the  paper. 

We  guarantee  the  reliability  of  every 
advertisement  appearing  in  our  columns. 

Foreign  Advertising  Repret*nlilivet 
GEO.  H.  ALCORN  F.  STANLEY  KELLEY 
Tribune  Bldg.  Pennies  Oas  Bldg. 

New  York  City  Chicago,  III. 

THE  NEW  HAVEN 

Times-Leader 

is  the  leading  one-cent  daily  newspaper  of 
Connecticut  and  the  only  one-cent  paper  in 
the  State  which  has  the  full  Associated 
Press  leased  wire  service. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 
New  York  Chicago  St.  Louis 


bills  and  the  publishers’  cash  records 
should  be  positively  made,  and  should 
not  require  a  great  amount  of  time. 

Such  a  bill  should  be  endorsed  by  the 
Association  of  American  Advertisers.  It 
should,  in  fact,  be  welcomed  by  them, 
and  when  fathered  by  the  A.  N.  P.  A. 
and  endorsed  by  the  A.  A.  A.,  should 
pass  Congress  without  difficulty.  If  this 
backing  should  seem  insufficient,  the  As¬ 
sociated  Advertising  Clubs,  the  National 
Editorial  Association,  as  well  as  the 
State  associations,  should  all  endorse 
such  a  bill. 

ON  THE  COST  OF  AUDITS. 

The  only  reasons  why  any  one  should 
oppose  the  passage  of  such  a  law,  is  that 
he  is  a  crook  or  fears  the  cost  of  the 
audits.  As  it  is  at  the  present,  the 
money  the  Government  spends  is  largely 
wasted.  A  little  more  expense  would 
make  the  law  effective. 

With  such  protection  the  publisher 
would  find  a  new  era  opening  for  him. 
A  new  value  would  be  put  upon  real  cir¬ 
culation.  With  “Conversation”  circula¬ 
tion  eliminated,  the  advertiser  would  be 
in  a  position  to  pay  a  fair  price  for  hon¬ 
est  circulation. 


NEW  PUBLICATIONS. 

CoNNEAUT,  O. — The  Ashtabula  Coun¬ 
ty  Advance,  a  new  daily  paper  pub¬ 
lished  by  the  Socialist  party,  has  been 
started,  with  L.  R.  Benjamin  as  editor. 

Butte,  Mont. — The  National  Idea,  a 
new  Servian  publication,  has  been 
started. 

ABILENE,  Tex. — L.  B.  Shook,  formerly 
editor  of  the  Reporter,  and  later  con¬ 
nected  with  a  Romona  (Cal.)  newspa¬ 
per,  has  begun  the  publication  of  a 
weekly  newspaper. 

Ogden,  Utah. — The  Hollanders  of 
LTah  are  to  have  a  paper  to  represent 
their  interests.  It  will  be  printed  in 
Dutch. 

Sandy,  Ore. — The  News  is  the  name 
of  the  new  paper  published  hy  Charles 
R.  Bennett. 

Littlefield,  Tex. — Grover  Pipkin  has 
completed  arrangements  for  publishing 
a  weekly  paper  called  the  Littlefielder. 

Kingsburg,  Cal.— It  has  been  an¬ 
nounced  that  Howard  Sharp  is  to  start 
a  second  newspaper  at  this  point. 

Avoca,  Pa. — The  Free  Press,  a  weekly 
paper,  has  been  established  here. 
Charles  F.  O’Malley  is  the  editor. 
Thomas  A.  Osborne  is  the  business  man¬ 
ager,  and  P.  J.  Clifford  is  the  staff  car¬ 
toonist. 

Washington,  Pa. — H.  C.  Ogden,  a 
newspaper  publisher  of  Wheeling ;  E.  H. 
Martin,  a  newspaper  man,  and  A.  E. 
Donnan,  are  to  publish  a  new  paper 
called  the  News.  * 

Clearwater.  Fla. — W.  B.  Powell  an¬ 
nounces  the  early  publication  of  the 
Evening  Sun.  Among  the  features  in 
the  first  issue  will  be  a  signed  article  by 
George  Ade  on  “Climates  as  I  Have 
Found  them.” 

Fairmount,  Ga.— Hufstetter  Broth¬ 
ers,  owners  of  the  Chatsworth  Times, 
have  installed  a  printing  plant  and  will 
issue  the  Citizen. 

Lafayette,  Ind. — The  Journal  Times 
is  about  to  be  issued.  The  capitaliza¬ 
tion  is  $125,000.  The  company  backing 
the  enterprise  now  owns  the  Lafayette 
Morning  Journal  and  Lafayette  Sund.ay 
Times. 


The  Oldest  Paper  in  Canada. 

In  an  article  entitled  “First  Things  in 
Nova  Scotia”  contained  in  the  Halifax 
Chronicle,  it  was  stated  that  the  first 
printing  office  in  Halifax  was  opened  In 
1751  by  Bartholomew  Green,  who  came 
from  Boston.  After  Green’s  death.  John 
Bushel),  who  had  been  in  partnership 
with  Green  in  Boston,  came  to  Halifax 
and  took  over  the  business.  On  March 
23,  1752,  he  issued  the  first  newspaper 
printed  in  the  Dominion  of  Canada,  and 
the  oldest  newspaper  with  a  continuous 
existence  in  North  America.  It  was 
first  called  the  Halifax  Gazette,  but  Is 
now  styled  the  Royal  Gazette,  and  is  the 
official  organ  of  the  Provincial  Govern¬ 
ment. 


The  Mexican  Department  of  the  In¬ 
terior  has  caused  the  closing  of  the 
offices  of  the  newspaper  El  Pais.  No 
reason  for  this  action  was  assigned. 
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GREATER  THAN 

THE  HERALD,  THE  SUN,  and  THE  TRIBUNE 

COMBINED 


246,118 

The  average  daily  and  Sunday  circulation  of  THE  NEW 
YORK  TIMES,  for  the  half  year  ended  March  31,  exceeds  by 
24,263  the  combined  average  daily  and  Sunday  circulation  of  The 
Herald,  The  Sun,  and  The  Tribune  as  shown  by  the  published 
statements  required  by  law. 

The  New  York  Times .  246,118 

The  N.  Y.  Herald,  N.  Y.  Sun  and  N.  Y.  Tribune  Combined  -  221,855 


NEWS  IS  PARAMOUNT. 


Roy  Howard  Say*  Feature*  Have  Been 
Overdone  and  Editor*  Now 
Want  Live  New*. 

“Notwitlistanding  the  attention  being 
given  the  subject  of  features  and  feature 
art,  I  believe  that  tTiere  is  to-day  a  high¬ 
er  appreciation  of  editors  generally  of 
straight  news — local,  state  and  telegraph 
— than  ever  before,”  said  Roy  W.  How¬ 
ard,  president  of  the  United  Press  As¬ 
sociation,  to  a  representative  of  the 
Editor  and  Publisher. 

Mr.  Howard  has  just  returned  from  a 
10,(XX)-mile  business  trip  which  took  him 
as  far  south  as  New  Orleans  and  San 
Diego,  as  far  west  as  Los  Angeles  and 
San  Francisco,  and  as  far  north  as 
Portland,  Seattle  and  St.  Paul. 

“For  the  past  few  years  the  news¬ 
paper  business  has  apparently  been  In 
the  throes  of  an  attack  of  ‘featuritis,’  ” 
continued  Mr.  Howard ;  “the  popularity 
of  a  few  features  of  proven  worth  re¬ 
sulted  in  the  starting  of  a  score  of  con¬ 
cerns  which  syndicated  this  sort  of  stuff 
at  a  very  low  price. 

“Editors  were  deluged  w  ith  a  mass  of 
filled-in  matrix  form,  all  of  it  cheap 
from  a  composition  standpoint  and  .i 
good  bit  of  it  cheap  from  other  stand¬ 
points.  Many  editors,  especially  of  the 
smaller  papers,  hoped  to  find  in  this  new 
form  of  enterprise  a  short  cut  to  suc¬ 
cess.  For  a  time,  the  result  was  a  seri¬ 
ous  depreciation  in  the  news  efficiency 
of  a  great  many  papers;  but,  following 
a  frequently  appearing  natural  law,  the 
malady  developed  its  own  anti-toxin. 

“The  very  persistency  of  the  feature 
salesmen  compelled  the  attention  of 
thinking  editors.  The  result  has  been 
a  more  careful  study  of  the  whole 
proposition  of  the  relative  values  of 
news  and  features,  and  a  restoration 
of  a  better  balance. 

“Recognition  of  the  value  of  good 
syndicate  features  is  now  nation-wide, 
and  very  few  editors  of  even  the  smallest 
papers  question  their  value  from  a  cir¬ 
culation  standpoint.  But  with  this  ap¬ 


preciation  has  come  an  appreciation  of 
the  fact  that  features  and  art  are  sup¬ 
plements  of  news  and  not  substitute  for 
it. 

“The  result  has  been  that  the  calcu¬ 
lating  editor  has  carefully  determined 
the  proportion  of  space  he  can  afford  to 
give  to  features  and  has  safeguarded  the 
space  he  must  give  to  news.  The  re¬ 
adjustment  has  made  for  greater  con¬ 
densation  in  the  handling  of  both  news 
and  features — certainly  a  step  in  the 
right  direction.  The  study  given  the 
whole  question  has  resulted  in  an  un¬ 
usual  increase  of  the  number  of  small 
papers  which  have  appreciated  the  ne¬ 
cessity  of  telegraph  news.  Many  of 
these  papers,  until  the  last  couple  of 
years,  have  either  done  without  any 
telegraph  at  all  or  have  w'orried  along 
with  news  plate.  The  increase  in  the 
numerical  strength  of  the  press  asso¬ 
ciations  has  attested  this  growth  and 
the  percentage  of  papers  that  put  on  a 
telegraph  service  and  then  abandoned  it 
is  very  small. 

“Virtually  every  editor  with  whom  I 
discussed  the  subject  agreed  that  jour¬ 
nalism  in  this  country  is  at  the  present 
time  in  a  state  of  renaissance.  VVestern 
and  Middle  Western  editors  are  com¬ 
ing  to  realize  that  a  New  York  feature 
or  comic  will  not  necessarily  have  the 
pulling  power  in  another  city  that  it  ex¬ 
erts  in  New  York.  My  talks  with  edi¬ 
tors  convince  me  that  the  impression  is 
nation-wide  that  with  the  waning  of  the 
editorial  page  as  a  circulation  builder 
and  holder,  greater  attention  must  be 
given  by  publishers  to  the  proposition 
of  straight  news.  The  conviction  is  gen¬ 
erally  that  a  circulation  based  on  the 
new's  strength  of  a  newspaper  is  a 
much  more  stable  and  dependable  cir¬ 
culation  than  a  circulation  built  solely 
on  the  ephemeral  drawing  power  of  a 
single  feature  or  group  of  features,  the 
stability  of  which  is  necessarily  limited 
to  the  continuation  of  the  cleverness  of 
individual  artists  or  writers.” 


Paris.  Tex. — Joe  T.  Green,  proprietor 
of  the  Blossom  Bee,  has  sold  his  paper 
to  Bernard  Fort,  formerly  of  Cooper, 


THE  “JOYS”  OF  NIGHT  WORK. 

By  Mac  McDermott. 

\  linotype  operator  on  a  small  morn¬ 
ing  daily  in  a  Southern  city  gives  an 
interesting  resume  of  the  routine  of  the 
average  night  worker.  This  man’s  fam¬ 
ily  consists  of  himself,  his  wife,  a  seven- 
year-old  son,  and  a  baby — to  say  noth¬ 
ing  of  his  son’s  dog  Jack.  As  company 
and  protection  for  his  wife  during  his 
nightly  absence  her  sister  lives  with 
them.  Here  is  one  day’s  experience: 

Arrive  home  about  3  a.  m.  Stumble 
over  the  hose  and  washing  machine  in 
the  back  yard.  Pound  on  the  back  door. 
■After  repeating  my  name  several  times, 
my  wife  finally  unlocks  the  door  and 
cautions  me  not  to  make  any  noise  or  I 
will  wake  the  baby.  As  the  house  is 
cold,  I  retire  on  the  couch  in  the  living 
room  near  the  stove. 

At  6:30  my  wife  comes  in  and  shakes 
the  grate  of  the  base  burner,  at  the  same 
time  saying  that  she  “will  be  glad  when 
this  night  work  is  over.” 

At  7:15  she  returns  to  tell  me  that 
she  and  her  sister  are  up  for  the  day, 
and  asks  me  to  go  to  bed  so  she  can 
straighten  up  the  room. 

At  7 :30  I  am  awakened  by  my  sister- 
in-law,  who  asks  me  not  to  he  disturbed, 
as  she  only  came  back  to  find  her  belt. 

At  8:00  the  baby  w'akes  up  and  cries 
because  papa  won’t  let  him  into  the 
bedroom.  He  displays  his  temper  by 
hammering  on  the  door  with  his  fists. 

At  8:30  I  am  again  awakened  by  my 
wife,  and  this  is  what  I  hear  in  my 
semi-consciousness;  “Look  at  this  pat¬ 
tern.  Don’t  you  think  a  dress  of  this 
goods  w'ould  look  well  on  me  if  I  wore 
my  suede  shoes?” 

A  few  minutes  later  my  young  hope¬ 
ful  rushes  into  the  room  and  shouts, 
“Papa.  Robbie  Turner  took  Jack’s  col¬ 
lar  off  and  put  it  on  his  dog.”  By  giv¬ 
ing  him  my  suspenders  to  play  with  I 
finallv  force  him  out. 

Before  I  can  get  to  sleep  again  my 
wife  informs  me  from  the  kitchen  that 
she  is  going  over  to  “mother’s”  and  will 
be  back  shortly. 

About  9:30  a  ring  at  the  front  door 
bell  arouses  me.  When  I  answer  the 


summons  I  find  an  agent  who  tries  to 
sell  me  a  vacuum  cleaner. 

A  little  later  my  wife  returns  and 
wakes  me  again  with  the  important  an¬ 
nouncement  :  “I  was  afraid  I  would 
forget  it,  so  I  will  tell  you  now.  Mam¬ 
ma  wants  to  know  if  you  will  get  a 
couple  of  copies  of  the  Tribune  for  her 
that  had  that  piece  in  about  Cousin 
Frank  not  having  good  sense.  It  was 
the  Saturday  before  election.” 

After  she  leaves  the  room  I  reach 
under  the  pillow  and  look  at  my  watch. 
It  is  after  10  o’clock  and  I  have  been 
“in  bed”  more  than  seven  hours.  As 
seven  hours’  sleep  is  enough  for  any 
normal  man  in  good  health,  I  get  up. 
— Linotype  Bulletin. 


Glover*viIle  Herald’*  Big  Number. 

The  Gloversville  and  Johnstown  (N. 
Y.)  Herald  celebrated  its  twenty-fourth 
anniversary  recently  by  the  publication 
of  a  thirty-two  page  special  number.  The 
issue  was  filled  with  reading  matter  and 
illustrations  designed  to  show  the  prog¬ 
ress  and  advancement  of  that  particular 
territory.  The  Herald  is  the  lineal  de¬ 
scendant  of  the  Gloversville  Standard, 
the  first  newspaper  published  in  that 
city.  The  articles  in  the  anniversary 
edition  deal  with  the  commercial,  edu¬ 
cational  and  social  life  of  the  Glove 
cities,  from  the  early  days  of  Sir  Wil¬ 
liam  Johnson  and  the  American  Revo¬ 
lution  to  the  present  day.  Fred  B.  King 
and  Emmett  H.  Cullings  are,  respective¬ 
ly.  the  general  manager  and  secretary- 
treasurer  of  the  Herald. 


Cuba  Again  Exclude*  Havana  Editor. 

Jose  Trinxet.  editor  of  a  weekly  publi- 
cation,  El  Tiburon,  who  was  expelfed 
from  Cuba  last  February  as  “a  perni¬ 
cious  foreigner”  on  account  of  his  at¬ 
tacks  against  the  Government,  returned 
to  Havana  Saturday  ni'rht  on  the  steam¬ 
er  Halifax  under  an  assumed  name.  The 
authorities  'were  advised  of  his  coming 
and  prevented  him  from  landing.  Detec¬ 
tives  will  guard  Trinxet,  who  will  be 
returned  to  the  United  States  on  the 
same  ship. 
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A.  N.  A.  M.  CONVENTION 

(Continuid  from  Faye  801.) 
port  (or  each  class  of  publication  which  shall 

prcocntcd  as  the  official  form  to  the  Ad¬ 
vertising  Audit  Association,  and  such  other 
auciiting  organizations  as  may  be  approved  by 
the  Association  of  National  Advertising  Mau- 
ageis. 

Inasmuch  as  this  association  is  committed 
to  the  principles  that  the  publisher  should 
pay  (or  the  audit,  and  inasmuch  as  it  is  not 
necessary  to  be  a  member  of  the  Advertising 
Audit  As.ociaticn  to  secure  the  circulation 
repoits,  "we  do  not  specitically  recommend 
that  our  members  join  that  association,  tut 
would  express  the  opinion  that  it  would  prob¬ 
ably  hasten  the  securing  of  audit  circula¬ 
tion  statements  if  a  considerable  number  of 
our  members  should  join  it." 

TO  ELININATE  OBJECTIONABLE  ADS. 

The  Objectionable  Advertising  Com¬ 
mittee  presented  a  report  in  which  it  out¬ 
lined  a  campaign  to  eliminate  objection¬ 
able  advertising  from  all  publications 
which  still  carry  such  advertising  in 
their  columns. 

In  urging  the  adoption  of  this  report, 
the  committee  stated  that: 

We  do  hot  feel  that  there  is  one  advertis¬ 
ing  manager  in  the  association  who  does 
not  agiee  that  the  elimination  of  objection¬ 
able  advertisements  is  as  vital  and  impor¬ 
tant  a  work  as  the  association  can  possibly 
carry  on. 

It  is  ‘estimated  that  $6u0.000,000  per  year 
are  being  expended  in  advertising.  The  2tO 
advertisers  in  our  association  alone  expend 
about  $r*0,0<)0,000  annually.  Each  advertis¬ 
ing  manager  is  paid  by  his  respective  con¬ 
cern  for  advertising  work  which  he  does  in 
order  to  create  bigger  business  for  that  con¬ 
cern.  So  that  these  businesses  shall  steadily 
increase  to  a  greater  extent  every  year  as  a 
result  of  our  efforts,  it  surely  is  up  to  every 
one  of  us  to  take  ai'  the  steps  he  possibly 
can  to  create  a  better  understanding  in  lae 
mind  of  each  person  of  our  ninety-seven  mil¬ 
lions  of  people  with  regard  to  the  quality, 
durability,  service  and  other  phases  of  value 
of  the  articles  advertised  by  him. 

We  cannot  reap  the  full  benefit  of  the  ao- 
vertising  we  do  as  long  as  we  continue  tc 
permit  objectionable  advertisements  to  ap¬ 
pear  in  indiscriminate  affiliation  with  clean 
and  honest  copy  instead  of  actively  helping 
the  publisher  to  eliminate  them.  It  is  not 
sueh  a  difficult  matter  to  make  publishers 
see  the  wisdom  of  doing  this,  when  concerted 
action  Is  put  into  effect. 

GOOD  WORK  BEING  DONE. 

Our  association  must  bear  in  mind  that 
not  alone  will  their  efforts  in  this  work  be 
justifiable  from  a  business  standpoint  of 
each  Individual  concern  in  the  association, 
but  that  also  the  as.sociation  will  b?  en¬ 
gaged  in  a  national  humanitarian  work, 
which  will  have  the  endorsement  of  every 
State  Legislature,  every  public  institution, 
and  every  intelligent  man  throughout  the 
land.  One  has  only  to  examine  the  char¬ 
acter  of  advertisements  appearing  in  a  large 
number  of  the  publications,  to  immediately 
s^e  that  the  standard  of  morality  of  the 
people  is  being  lowered,  or  else  the  publish¬ 
ers  would  not  be  able  to  derive  big  in"omes 
bv  permitting  such  advertisements  to  be  pub¬ 
lished. 

When  the  lowest  type  of  male  and  female 
regulators,  the  patent  medicine  and  other 
suggestive,  fraudulent  and  misleading  ad¬ 
vertisements.  are  promptly  allotted  advertis¬ 
ing  space  in  a  publication  as  soon  as  the 
advertiser  contracts  for  the  payment  of  that 
advertising,  and  the  advertisements  are 
printed  for  the  public  to  read,  what  is  the 
suggestive  influence  upon  the  young  and 
growing  minds  of  our  bovs  and  girls? 

Newspapers  are  the  class  of  publications 
in  which  these  advertisements  most  fre- 
ouentlv  occur,  although  they  are  to  b“  found 
also  in  many  agricultural  publications,  and 
mall  order  publications.  Publishers  are  as 
a  class,  all  progressive  men.  Many  news¬ 
paper  publishers  have  alreadv  taken  a  stand 
against  objectionable  advertising  and  thi=  as¬ 
sociation  should  ba  the  first,  from  either 
a  husineas  -rAandpoint  or  from  a  humanitar¬ 
ian  standpint.  or  both,  to  help  the  good  work 
along. 

The  report  of  the  committee  was 
adopted  and  it  was  decided  to  immedi¬ 
ately  rai.se  a  fund  to  commence  the  work. 
A  large  number  of  members  present  at 
the  meeting  immediately  promised  con¬ 
tributions  to  the  fund,  and  a  sufficient 
sum  was  assured  to  carry  on  this  work 
successfully. 

Owing  to  the  unavoidable  absence  of 
William  H.  Ingersoll,  chairman  of  the 


Net  Paid  Circulation. 


As  sworn  to^^and  filed 'with^the  United  States  Gov¬ 
ernment: 

Average  Net  Paid  Circulation  of 
the  New  York  Sunday  Ameri¬ 
can  for  the  six  months  ending 
March  31st.  1914 

770,027 

Average  Net  Paid  Circulation  of 
the  New  York  American  for  the 
six  months  ending  March  31st, 

1914  (exclusive  of  Sundays), 

282,520 

AVERAGE  GAIN 

Compared  with  the  same  period 
last  year 

Week-days  (excluding  Sundays)  20,606  GAIN 
Sundays  10,393  GAIN 

Greatest  Quantity -Quality  Circulation 


Resale  Price  Regulation  Committee,  who 
was  giving  testimony  in  the  govern¬ 
mental  investigation  on  the  same  subject 
at  Washington,  Secretary  Patman  read 
the  report  prepared  by  Mr.  Ingersoll’s 
eommittee.  In  this  report  the  committee 
reviewed  the  efforts  to  secure  honest, 
logical,  justifiable  governmental  rulings 
on  price  standardization.  The  commit¬ 
tee  stated : 

PRICE  STANDARDIZATION. 

It  is  not  too  nuich  to  say  that,  througu 
the  efforts  mainly  of  members  of  your 
committee  and  the  members  of  this  asso¬ 
ciation,  this  issue  has  been  raised  to  one 
of  real  national  importance  and  is  con¬ 
sidered  to-day  to  be  one  of  the  live  and 
important  questions  of  the  hour.  This 
is  shown,  among  other  things,  by  the  fact 
that  the  Secretary  of  Commerce  in  his 
annual  report,  showed  he  recognized  the 
merits  of  our  position  when  he  included 
the  following  paragraph: 

“  ‘Some  men,  well  informed,  argue  that 
the  fixing  of  retail  prices  under  condi¬ 
tions  where  competition  in  manufacture 
exists,  tends  to  promote  competition. 
Others  say  that  the  refusal  to  promote 
the  fixing  of  retail  prices  tends  to  mon¬ 
opoly,  because  in  the  cut-throat  competi¬ 
tion  certain  to  follow,  obviously  the 
stronger  competitor  will  survive  and  may 


eventually  have  the  business  in  his  own 
hands,  for  the  law  forbids  the  making  of 
agreements  to  maintain  prices  and  under 
the.se  circumstances  the  weakest  must 
go  to  the  wall.’ 

“I'urthermore,  one  of  the  most  impor¬ 
tant  departments,  namely,  the  Bureau  of 
Corporations  of  the  Department  of  Com¬ 
merce,  has  had  for  several  months  a 
thorough  investigation  going  on  inquir¬ 
ing  into  the  merits  of  the  price  stand¬ 
ardization  situation,  and  based  upon  the 
findings  of  its  investigation  recommenda¬ 
tions  will  be  made  to  Congress  by  the 
Department  of  Commerce.  The  U.  .S. 
Chamber  of  Commerce  at  its  annual  con¬ 
vention  in  Washington,  February  12  to 
14,  gave  a  half-day  to  the  consideration 
of  price  standardization,  your  chairman 
being  invited  to  argue  affirmatively.  The 
subject  was  introduced  by  the  Commis¬ 
sioner  of  Corporations  of  the  Deparf- 
ment  of  Commerce,  and  the  result  was 
that  the  Chamber  of  Commerce  passed  a 
resolution  authorizing  the  appointment  of 
two  committees,  one  to  make  an  investi¬ 
gation  into  the  market  conditions  as  to 
the  merits  of  price  standardization,  and 
another  to  take  a  referendum  of  all  of 
the  commercial  bodies  included  in  the 
National  Chamber  of  Commerce. 

“A  special  organization,  known  as  the 


American  Fair  Trade  League,  including 
■some  of  the  members  of  the  Association 
of  National  Advertising  Managers  and 
some  who  are  not  members,  has  been 
formed  to  fight  particularly  in  behalf  of 
price  standardization. 

"Since  our  last  meeting  two  importaiu 
decisions  have  been  handed  down  by  the 
U.  S.  Supreme  Court,  and  superficially 
both  of  tnem  appear  to  disfavor  price 
standardization.  However,  those  who 
have  really  studied  the  matter  recognize 
that  the  real  issues  involved  in  the  mer¬ 
its  of  price  standardization  have  never 
been  presented  to  the  U.  S.  Supreme 
Court.” 

The  important  decisions  follow : 

The  Miles  decision  where  the  Miles 
Medical  Company  brought  suit  to  stop 
a  price-cutter,  basing  its  claim  solely 
upon  the  fact  that  it  manufactures  its 
remedies  and  under  a  secret  process,  and 
therefore  it  was  entitled  to  the  same 
benefits  as  a  patent. 

CUT-R.ATE  B(K)K  DECISION. 

The  Bobbs-Mcrrill  decision,  where  a 
New  York  department  store  was  sued 
for  cutting  prices  on  books,  the  claim 
being  made  that  it  infringed  the  publish- 
‘ers’  copyright.  Here  you  will  see  that 
the  justification  for  asking  for  protec¬ 
tion  from  price-cutting  was  based  upon 
a  technical  law,  and  the  Court  claimed 
that  the  law  contained  nothing  to  pre¬ 
vent  price-cutting — but  the  justice  of  the 
situation  was  not  argued. 

riien  came  the  Hauer  versus  O'Don¬ 
nell  case,  in  which  a  manufacturer  of  a 
patent  medicine  under  a  patent  and 
which  had  a  notice  on  the  package, 
claimed  that  under  the  patent  law  he 
could  prevent  price-cutting.  There  was 
no  contract  between  the  manufacturer 
and  the  retailer,  but  simply  a  label  noti¬ 
fying  the  retailer  not  to  cut  prices.  The 
Court  held  that  this  notice  was  not  suffi¬ 
cient  ;  it  could  not  be  construed  as  a  con¬ 
tract  when  tlie  dealer  bought  the  goods 
fro'.n  a  wholesaler,  and  had  no  under¬ 
standing,  written  or  otherwise,  with  the 
manufacturer. 

PRICE  STANDARDIZATION  UPHELD. 

“The  latest  inmortant  decision  on  the 
subject  of  price  standardization  was 
handed  down  by  the  Supreme  Court  of 
the  State  of  Washington  last  December, 
and  price  standardization  was  upheld. 
This  case  came  later  than  any  of  the 
cases  mentioned  in  connection  with  the 
C.  S.  Supreme  Court;  therefore,  it 
shows  that  in  the  State  courts  there  is 
hope  of  relief,  and  it  also  shows  that  in 
this  case  w'here  the  merits  of  price  stand¬ 
ardization  were  argued  purely  on  their 
merits,  the  case  was  won.  Two  signifi¬ 
cant  quotations  are  worth  repeating 
from  this  decision. 

‘It  is  a  fallacy  to  as.suiuc  that  the 
price-cutter  pockets  the  loss.  The  pub¬ 
lic  makes  It  up  on  other  purchases.’ 

‘It  will  not  do.  to  say  that  the  manu¬ 
facturer  has  not  interests  to  protect  by 
contract  in  the  goods  after  he  has  sold 
them.  They  are  personally  identified  and 
morally  guaranteed  by  his  mark  and  his 
advertisement.’ 

“In  addition  to  the  above  decision,  it 
is  also  very  encouraging  to  remember 
that  the  State  of  New  Jersey  has  passed 
a  law  preventing  price-cutting.” 

PRICE  STANDARDIZATION  RESOLUTIONS. 

.^fter  a  resolution  of  thanks  to  the 
committee  for  their  concise  report,  the 
following  resolutions  were  adopted  as 
the  view's  of  the  association : 

Be  it  Resolved,  That  we  earnestly  favor 
legislation  recognizing  and  establishing  the 
system  of  one-prlce-to-all  on  trade-marked 
and  branded  goods  In  the  mutual  Interest  of 
maker  and  consumer  and  for  the  protection 
of  the  independent  dealer  against  unfair 
practices  and  against  the  extension  and  en¬ 
croachment  of  monopoly  :  and  be  It  further 
iContiiiued  on  Page  872.) 
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WASHINGTON  TOPICS. 

New  York  Time*  Appeal*  to  the  Su¬ 
preme  Court  of  the  United  State* 
for  a  Review  of  It*  Copyright  Suit 
Again*t  the  Sun  Publi*hing  Co. — 
White  Hou*e  Corre*pondent*  Club 
Elect*  Many  New  Pre**  Member*. 

(  Si-fciul  Corn  xi  omlcncc. ) 
Washingtd.n,  U.  C.,  April  9. — The 
New  York  Times  has  tiled  an  application 
in  the  Supreme  Court  tor  a  review  of 
the  action  of  the  federtil  courts  m  New 
York  in  dismissing  its  petition  for  an 
injunction  to  prevent  the  Sun  Printing 
and  Publishing  Association  from  prini- 
ing  in  March,  191J,  the  former’s  alleged 
copyrighted  account  of  Roald  .Amund¬ 
sens  discovery  of  the  Soutii  I’ole. 

"This  is  the  lirst  ease  under  the  pres¬ 
ent  copyright  law  to  come  before  this 
court,”  said  the  attorneys  for  the  l  imes. 
■■  riie  principal  (lue^tion  involved,  as  to 
when  the  owner  of  a  copyrigiit  can  re¬ 
sort  to  a  Court  of  e(|Uity  to  piotect  his 
property  from  threatened  oiracy,  is  of 
vital  importance  not  only  to  the  publish¬ 
ers  of  newspapers,  but  also  to  publishers 
generally  throughout  the  country. 

QCESTIO.N  OF  PREC  EDE-NCE. 

“Tile  principal  question  involved  in 
this  case,’’  further  says  the  petition  of 
Messrs.  Leventritt.  Cook  and  Nathan, 
solicitors  for  the  New  York  Times  Co., 
in  addressing  the  court,  “is  as  to  whether 
a  suit  for  an  injunction,  to  prevent  the 
threatened  infringement  of  a  copyright¬ 
ed  newspaper  article,  can  be  instituted 
before  two  complete  copies  of  the  best 
edition  of  the  copyrighted  work  have 
been  deposited  in  the  Copyright  Office, 
or  in  the  mail  addressed  to  the  Register 
of  Copyrights  at  Washington.  The 
court  below  held  that  it  cannot. 

“  The  question  is  of  the  utmost  im¬ 
portance  to  publishers  of  newspapers, 
and  in  fact  to  all  publishers,  and,  there¬ 
fore,  to  the  public  in  general,  because  the 
value  of  copyrighted  newspaper  articles, 
which  a  newspaper  may  have  obtained 
at  great  expense,  may  be  wholly  lost  and 
irreparable  damage  sustained,  unless  the 
unauthorized  publication  or  piracy  of 
such  articles  can  be  prevented  by  injunc¬ 
tion  as  soon  as  the  copyright  has  been 
secured  by  the  publication  with  notice 
required  by  the  Copyright  Law,  and  be¬ 
fore  provisions  of  Section  12  of  the 
Copyright  Law,  as  to  depositing  two 
copies  of  the  copyrighted  work  in  the 
Copyright  Office,  and  registration  there¬ 
of  by  the  Register  of  Copyrights,  have 
been  complied  with.” 

AMUNDSE.V  STORY  IN'VOLVEU. 

“The  amended  bill  of  complaint  here¬ 
in  shows,  among  other  things,  that  the 
petitioner  secured  its  copyright  of  Roald 
.Amundsen’s  narrative  of  his  discovery 
of  the  South  Pole  by  publication  there¬ 
of,  with  notice,  in  book  form,  in  New’ 
A’ork  City,  prior  to  10  P.  M.  on  March 
8,  1912,  and  that  on  March  9,  1912,  and 
after  the  institution  of  the  suit  above 
referred  to  by  issuance  of  the  subpoena 
therein,  the  petitioner  filed  with  the 
Register  of  Copyrights  at  Washington 
two  complete  copies  of  the  best  edition 
of  the  copyrighted  work  then  pub¬ 
lished.” 

James  M.  Beck  and  Charles  K.  Car¬ 
penter,  solicitors  for  the  Sun  Printing 
and  Publishing  Association,  have  been 
notified  by  the  solicitors  for  the  Times 
Co.  that  a  motion  will  be  made  on  -April 
20th  for  a  writ  of  certiorari  as  prayed 
for  in  the  petition  filed. 

On  April  2d  the  following  were  elected 
members  of  the  White  House  Corre¬ 
spondents’  -Association :  C.  E.  Stewart, 
Birmingham  (-Ala.)  Age  Herald;  Donald 
MacGregor,  New  York  Herald;  Will¬ 
iam  E.  Brigham,  Boston  (Mass.)  Tran¬ 
script;  James  P.  Hornaday,  Indianapolis 
(Ind.)  News;  Arthur  B.  Krock,  Louis¬ 
ville  Courier  Journal;  Edward  B.  Clark, 
Chicago  Evening  Post ;  Leroy  T.  Ver¬ 
non.  Chicago  Daily  News;  George  T. 
Odell,  New  York  Evening  Mail;  Joseph 
P.  Annin,  Washington  Herald ;  John 
Snure,  New  York  Evening  Globe;  R.  V. 
Oulahan,  New  York  Times ;  M.  F. 
Tighe,  New  York  American ;  John 
Shriver,  Baltimore  -American ;  Robert  A. 
Zachary,  Brooklyn  Daily  Eagle;  Oswalf 
F.  Schuette,  Chicago  Inter-Ocean;  Regi¬ 


nald  F.  Schroeder,  New  York  Staats 
Zeitung;  George  E.  Miller,  Detroit 
News;  Edward  G.  Lowry,  New  York 
Evening  Post;  H.  E.  Eland,  Wall  Street 
journal;  James  Gray,  Minneapolis  jour¬ 
nal.  _ 

INCREASE  IN  PAPER  IMPORTS. 

Total  of  237,000,000  Pound*  in  Fir*t 
Five  Month*  of  New  Tariff. 

Imports  of  paper  for  use  in  the  print¬ 
ing  of  newspapers  and  books  aggregated 
237,C(X),l)00  pounds  in  the  lirst  live 
months  under  the  present  tariff  la  », 
which  transfered  to  the  free  list  print¬ 
ing  jiapers  valued  at  less  than  cents 
a  iiound  and  reduced  fro.n  an  average 
ad  valorem  equivalent  of  about  15  per 
cent.,  under  the  old  law  to  12  per 
cent.,  the  duty  assessed  on  printing 
papers  of  a  liigher  valuation. 

I  Ins  total  is  double  that  for  the  cor- 
respending  period  a  year  ago.  .At  the 
present  r-le  of  importation  the  total  in¬ 
ports  of  prml.ng  paper  in  the  fiscal  year 
luding  june  o(j  will  approxi.nate  a35,- 
IfLU,!)!.,!)  pounds,  compared  with  12J,0bU,- 
aU  in  1912. 

The  aggregate  value  of  imports  of  ar¬ 
ticles  connected  with  the  paper  industry, 
including,  in  addition  to  paper  and  pa¬ 
per  products,  pulp  wood,  wood  -pulp,  and 
other  paper  stock,  was  $55,(XK),(XX)  m  the 
calendar  year  1913.  On  the  other  hand, 
while  the  annual  domestic  production  of 
paper  and  manufactures  thereof  had 
risen  above  $3(X),0CO,O(X)  as  far  back  as 
1909,  the  exports  in  that  line  during 
recent  years  have  never  exceeded 
$25,(X)0,(Xj0. 

MICHIGAN  JOTTINGS. 

Louis  J.  Giffels,  for  more  than  a  year 
telegraph  editor  of  the  Bay  City  (Mich.) 
Tribune,  is  doing  general  assignments 
for  the  Grand  Rapids  (Mich.)  Herald. 

Louis  Arms,  sporting  editor  of  the  St. 
Louis  Republic,  owes  his  life  to  the  fact 
that  he  was  at  St.  Petersburg,  Fla.,  with 
the  St.  Louis  Americans  when  the  Mis¬ 
souri  Athletic  Club  burned.  The  men 
who  occupied  the  rooms  on  either  side 
of  his  were  burned  to  death. 

Harold  Heffernan  has  resigned  as 
sporting  editor  of  the  Grand  Rapids 
Herald  because  of  ill  health.  His  posi¬ 
tion  has  been  taken  by  Frank  E.  Shaw. 

Associated  Press  operators  and  edi¬ 
tors  of  the  papers  served  on  the  Michi¬ 
gan  circuits  will  hold  a  dinner  in  De¬ 
troit  Sunday,  April  19.  A  year  ago  they 
perfected  an  organization  to  promote  co¬ 
operation  between  the  men  who  handle 
the  news,  either  pounding  brass  or  with 
blue  pencil.  _ 

-Alden  Jewell,  nephew  of  Senator  Will¬ 
iam  -Alden  Smith,  and  formerly  a  feature 
writer  on  the  Grand  Rapids  Herald,  was 
married  to  Miss  Manette  Carpenter  in 
Grand  Rapids  April  4.  He  has  taken 
im  his  new  duties  as  Senator  Smith’s 
private  secretary  at  Washington. 

The  Grand  Rapids,  Mich.,  Press,  April 
1,  made  a  sworn  statement  showing  a 
circulation  of  69,101.  The  census  re¬ 
turns  for  1910  showed  Grand  Rapids  to 
be  a  city  of  112,(XX),  making  an  average 
of  a  paper  for  every  two  persons,  man, 
woman  or  child,  in  the  city.  This  is 
the  most  concentrated  circulation  of  any 
paper  in  Michigan. 


Mobile  ReKi*ter  Enterpri*e. 

The  Mobile  Register  in  order  to  find 
out  how  the  women  readers  regarded  the 
paper,  recently  sent  a  list  of  questions 
to  a  large  number  of  them  requesting 
replies.  More  than  200  took  pains  to  fill 
out  the  blanks.  The  information  thus 
obtained  was  made  the  basis  of  sixteen 
single  column,  six-inch  advertisements, 
which  provided  some  interesting  reading 
for  local  and  general  advertisers.  These 
letters  showed  all  the  women  who  re¬ 
plied  were  regular  readers  of  the  paper, 
and  that  97  7-10  per  cent,  read  the  ad¬ 
vertisements  and  that  96  per  cent,  were 
influenced  by  them. 


199  LINOTYPES 

were  built  in  and  shipped  from 
our  Brooklyn  factory  during  the 
MONTH  OF  MARCH 


This  is  the 
largest  number 
of  Linotypes 
built  and 
shipped  during 
any  ONE 
month  of  the 
factory’s 
history 


Qyick  Change  Model  9 


Four  Magazine  Linotype 


Nothing  Succeeds  Like  the  Real  Thing 

THE  MULTIPLE  LINOTYPE  WAY  IS 
THE  MODERN  WAY 

Mergenthaler  Linotype  Company 


Tribune  Building,  New  York 


CHICAGO 

1100  South  Wabash  Avenue 


SAN  FRANCISCO 
638-646  Sacramento  Street 


NF.W  ORLEANS 
549  Baronne  Street 


TORONTO  :  CANADIAN  LINOTYPE,  LIMITED,  35  Lombard  Street 

Dallas  Evening  Journal 

Texas'  newest  afternoon  paper,  made  its  first  appearance  April  1st. 
Its  first  day’s  sales  totaled  62,155  copies.  Jlore  advertising  was  offered 
than  could  be  accommodated. 

It  is  published  by  A.  H.  Belo  &  Company,  also  publishers  of  the 
Dallas  Morning  News,  and  is  intended  to  cover  the  afternoon  field  in 
the  Dallas  territory  as  completely  as  does  the  Dallas  News  in  the 
morning. 

Some  Facts  -About  the  Dallas  Territory. 

Dallas  has  just  been  recognized  by  the  United  States  Government  as 
the  financial  center  of  the  Southwest  by  the  location  of  one  of  the 
$5,000,000.00  regional  reserve  banks. 

Dallas  leads  every  city  in  the  Southwest 

1913  Statistics: 

Population.  131,278. 

Wholesale  business  . $211,458,000 

Factory  output  .  42,595,000 

Postal  receipts  .  1,002,023 

New  building  permits  .  8,439,540 

Agricultural  implements  .  35,000,000 

Farm  values  in  territory  within  150  miles  of  Dallas  exceed  $1,000,- 
000,000.  The  annual  farm  production  in  this  territory  is  greater  than 
the  combined  factory  wages  of  St.  Louis,  Cleveland,  Detroit.  Pittsburgh. 
Boston,  Buffalo,  San  Francisco  and  Providence.  Dallas  is  the  center  of 
the  most  productive  and  thickly  settled  farming  section  in  the  United 
States;  2,623,202  persons  live  in  the  Dallas  territory  within  150  miles 
of  Dallas  as  the  center. 

There  is  no  more  prosperous  community  anywhere. 

These  are  a  few  of  the  reasons  for  the  new 

Dallas  Evening  Journal 

J.  D.  LORENTZ,  Manager,  Eastern  Dep’t.,  New  York. 


Personality  and  Circulation. 

Personality  does  count  in  journalism. 
Personality  in  journalism  begets  quality 
of  circulation.  And  quality  of  circula¬ 
tion  pays  advertisers.  One  may  not 
have  the  biggest  circulation  as  a  news¬ 
paper  proprietor  and  yet  may  have  a 
paper  of  quality  capable  of  showing  a 
better  percentage  of  returns  per  hun¬ 
dred  of  circulation  than  rivals  selling 
many  more  copies.  And  that  is  the 
point.  Modern  newspaper  men,  obsesseii 
by  the  big  figures,  are  ashamed  of  qual¬ 
ity — try  to  ape  quantity.  They  leave 
the  advertiser  in  doubt  about  the  quality 
of  their  readers — their  potential  produc¬ 
tiveness  from  the  advertiser’s  stand¬ 
point.  It  is  time  we  revised  this  point 
of  view  and  gave  greater  consideration 
to  qualify. — The  Advertiser’s  Weekly. 


New  Engli*h  AdTerti*ing  Magazine. 

Higham’s  Magazine  is  the  latest  can¬ 
didate  for  public  favor  in  the  advertis¬ 
ing  and  selling  field  of  Great  Britain. 
It  is  published  by  Charles  Freder’c'K 
Higham,  the  London  advertising  agent 
who  has  achieved  unusual  success  dur¬ 
ing  the  past  three  years.  Its  size  is 
6x9^  inches  and  is  printed  on  a  fine 
quality  of  tinted  paper  in  large  type. 
The  headlines  are  considerably  heavier 
and  bigger  than  those  used  in  similar 
publications  in  this  part  of  the  world. 
Ihe  table  of  contents  contained  such 
familiar  -\merican  names  as  Dr.  Frank 
Crane.  Elbert  and  Alice  Hubbard  and 
Walt  Mason.  The  articles  are  timely 
and  full  of  valuable  suggestions,  and 
the  magazine  bids  fair  to  achieve  marked 
success. 
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THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


April  11,  1914 


ON  CONTEST  SCHEMES. 


A  Correspondent  Presents  Arguments 
to  Prove  That  They  Are  Valuable  in 
Advertising  the  Papers  That  Run 
Them  and  Incidentally  Get  Them 
into  the  Homes  of  Citizens — 
Coupon  vs.  Contest  Campaigns. 

Montreal,  March  31,  1914. 
The  Editor  and  Publisher: 

Your  Editorial  “Circulation  Contests 
Doomed’  has  interested  me  exceedingly, 
and,  while  I  am  inclined  to  agree  with 
you  in  some  particulars,  1  do  not  agree 
with  you  in  the  general  sense,  and  feel 
that  it  is  unfair  to  condemn  contests  as 
a  whole.  There  are  contests  and  con¬ 
tests,  some  good,  others  poor  and  some 
that  are  worthless. 

The  fact  that  .Answers,  the  English 
paper  quoted  by  you,  has  abandoned  the 
use  of  contests  as  a  medium  for  circula¬ 
tion  promotion  does  not  necessarily 
mean  that  contests  are  worthless.  It 
may  mean  that  .\nswers  has  reached  the 
desired  limit  of  its  distribution  or  has 
secured  the  recognition  it  has  desired. 

newspaper  is  similar  to  a  mercantile 
house ;  it  has  goods  to  sell,  news  and  ad¬ 
vertising  space.  It  must  sell  those  goods 
just  the  same  as  a  merchant  must  sell 
his  merchandise  in  order  that  he  may 
meet  his  expenses  and  make  a  living. 

METHODS  OF  ADVERTISING. 

When  a  merchant  opens  his  shop,  does 
he  sit  down  in  a  Chair  and  wait  for  the 
public  to  come  in  and  see  his  wares  and 
then  buy?  Certainly  not.  He  gets  busy 
and  advertises  his  shop  and  his  goods. 


Masonic  Home  Journal 

LOUISVILLE,  KY. 

has  the  largest  circulation  of  any 
Masonic  publication  in  the  world. 

50,000  Copies  per  issue 

The^ryf  and  the  fifteenth  of  each 
month. 

The  Matonic  Home  Journal  was  estab¬ 
lished  in  1883,  thirty-one  years  ago,  and 
has  a  h'gh  per  capita  purchasing  jx)wer 
to  which  general -advertisers  can  profita¬ 
bly  appeal. 

THE  DISPLAY  RATES 
1  inch,  1  time,  -  -  -  3.00  per  inch 

I  “  6  “  -  -  -  2.75 

1  “  12  “  -  -  -  2.50 

1  “  24  “  -  -  -  2.25 

Special  position,  20%  extra. 
Reading  Notices,  30c.  per  line. 

Sample  Copies  and  further  details  on 
request 

D.  B.  G.  ROSE 

EDITOR  AND  GENERAL  MANAGER 


Topeka 

Daily  Capital 

LE.ADS  IN  TOPEKA  AND  KANSAS 

Average  Net  Daily  Total  Circulation 

in  March,  1914  -  -  33,508 

Net  Average  in  Topeka 
in  February,  1914  •  •  9,661 


It  guarantees  advertisers  a  larger  local 
circulation  than  any  other  Topeka  newspa¬ 
per,  and  a  larger  Kansas  circulation  than 
any  other  Kansas  daily. 


Only  7-day-a-ueek  paper  in  Kansas 


TOPEKA,  KAN.  Publiaher 


W.  T.  Laing,  Flatiron  Bldg.,  New  York 
J.  C.  Feeley.  Mailers  Bldg.,  Chicago 


Otherwise  the  public  might  never  know 
he  was  in  existence.  So  long  as  his  ad¬ 
vertising  and  methods  are  honest  he  is 
considered  all  right  and  people  patronize 
his  shop. 

Then  why  should  a  publisher  be  con¬ 
demned  for  advertising;  for  contests  are 
really  only  a  method  of  bringing  the  pa¬ 
per  to  the  attention  of  the  public,  which 
is  advertising.  He  has  to  meet  the  de¬ 
mands  and  requirements  of  two  classes 
of  patrons,  the  reader  and  the  advertiser. 
Without  the  one  he  cannot  hope  to  get 
the  other. 

Such  being  the  case,  why  should  he 
not  try  every  legitimate  channel  through 
which  he  may  secure  business?  When  a 
publisher  is  spending  good  money  and 
producing  a  good  paper  why  should  he 
not  bring  it  to  the  attention  of  the  public 
by  means  of  a  contest  if  that  is  going  to 
accomplish  the  desired  end? 

BOOMING  A  DOWN-AND-OUT  PAPER. 

I  am  familiar  with  a  paper  that  had 
been  down  and  out  for  many  years.  Its 
news  features  were  lacking  in  interest, 
it  had  little  or  no  circulation  and,  as 
might  be  expected,  was  almost  devoid  of 
advertising.  One  day  that  paper  was 
purchased  by  a  man  who  had  the  money 
to  spend  and  was  w'illing  to  spend  it  in 
an  effort  to  put  the  paper  where  it  be¬ 
longed.  Everj'thing  possible  was  done  4o 
improve  and  revive  the  old  sheet,  for  it 
had  been  the  premier  paper  in  its  earlier 
days.  New  equipment  was  purchased 
and  installed,  a  good  editor,  a  good  cir¬ 
culation  manager  and  a  live  up-to-date 
business  staff  were  secured.  The  plant 
was  cleaned  from  top  to  bottom  and  the 
entire  building  embellished  with  a  new 
coat  of  paint.  When  the  paper  appeared 
in  its  new  dress  it  was  hard  to  realize 
that  it  was  printed  and  issued  from  the 
old  plant.  Time  and  money  were  not 
spared  in  making  it  the  cleanest  and  best 
paper  in  the  state. 

Did  the  public  patronize  this  newspaper 
in  its  new  dress  even  at  a  reduced  price? 
You  bet  they  did — not.  In  spite  of  the 
publicity  that  had  been  given  it. 

The  old  reputation  still  clung  to  it, 
and  the  public  seemed  to  all  be  Mis¬ 
sourians.  1  hey  took  nothing  for  grant¬ 
ed,  they  had  to  be  shown. 

HIGH  CLASS  CONTEST  SUCCESSFUL. 

Several  months  rolled  by  with  no  ap¬ 
preciable  increase  in  circulation,  except 
in  the  street  sales,  and  little  or  no  im¬ 
provement  in  the  volume  of  advertising. 

Something  had  to  be  done.  After  a 
house-to-house  canvass  and  the  offerings 
of  premiums  had  proven  ineffectual,  a 
contest  was  decided  upon.  It  was  a  high 
class  contest,  nothing  cheap  about  it. 
plenty  of  good  prizes  were  offered  and  the 
contest  was  run  on  the  square.  At  the 
start  the  contest  moved  slowly,  but,  as  it 
continued  it  gathered  strength  and 
weight,  and  while  it  was  in  no  sense  a 
financial  success,  and  the  publisher  did 
not  figure  that  it  would  be,  it  did  what 
nothing  else  had  done — it  got  the  paper 
into  the  home.  And  further,  the  sub¬ 
scriptions  were  renewed,  at  the  end  of 
the  first  term,  to  the  extent  of  80  per 
cent.  Why?  Because  the  circulation 
manager  was  live  enough  to  see  that  a 
proper  expiration  list  was  maintained 
in  the  office  and  got  after  the  renewals 
weeks  before  the  subscriptions  expired, 
and  the  editor  saw  to  it  that  the  public 
was  given  all  the  live  news  of  the  day 
in  the  columns. 

There  were  no  unpleasant  aftermaths 
of  the  contest  and  today  that  paper  en¬ 
joys  a  wdde  “paid  in  advance’’  circula¬ 
tion.  I  do  not  claim  that  all  the  present 
circulation  was  due  to  that  contest,  but 
I  do  claim  that  the  contest  was  the  en¬ 
tering  wedge  and  started  the  ball  roll¬ 
ing. 

VALUE  OF  THE  CONTEST. 

The  office  staff  was  not  disorganized, 
nor  did  it  work  at  “express  speed.”  The 
contest  manager  was  the  man  to  work 
hard  and  when  the  contest  was  all  over 
he  took  a  deserved  rest.  The  office  sys¬ 
tem  easily  took  care  of  the  increased 
business. 

Seme  publishers  think  that  by  man¬ 
aging  their  own  contest  they  will  save 
money.  Perhaps  they  do,  but  I  venture 
to  say  that  those  are  the  ones  that  cry, 
“Contests  are  no  good.”  They  do  not 


know  how  to  handle  the  candidates  and, 
as  a  result,  get  into  all  kinds  of  difficul¬ 
ties,  and  very  often  do  not  take  proper 
care  of  the  subscribers  after  they  have 
secured  them.  Service  to  the  subscriber 
counts  for  a  great  deal. 

In  my  opinion,  a'  newspaper  gets  a  bet¬ 
ter  class  of  reader  through  the  medium 
of  a  contest  than  by  any  other  means. 
The  greater  percentage  of  subscriptions 
are  given  for  a  home  delivered  paper. 
And  is  not  that  what  the  national  adver¬ 
tiser  is  always  howling  for?  If  some  of 
the  national  advertisers  knew  as  much 
about  the  distribution  of  some  of  the  pa¬ 
pers  they  are  using  as  I  do,  they  would 
not  put  up  such  a  cry  against  contests. 
If  they  (national  a'dvertisers)  do  not 
want  to  use  the  paper  that  has  put  on  a 
contest,  by  reason  of  doubt  as  to  its 
merits,  let  them  wait  for  a  year  and  then 
inquire  as  to  what  percentage  of  that 
“bubble  circulation”  has  been  retained. 
If  the  percentage  is  small,  then  they  do 
not  want  to  use  the  paper,  for  it  is  prob¬ 
ably  no  good  anyway. 

I  cannot  agree  with  you  that  coupon 
schemes  are  an  incentive  to  gambling. 
How  about  the  educational  advantages 
of  some  coupon  schemes  on  the  market 
at  the  present  time? 

Working  for  a  prize  through  the  new  s- 
paper  coupon  scheme  is  no  more  gamb¬ 
ling  than  competing  for  prizes  at  school. 
It  is  a  straightforward  effort  and  show 
down  of  know  ledge  and  ambition. 

COUPON  SCHEMES  NOT  GAMBLING  DEVICES. 

It  is  only  natural  that  there  should 
be  more  losers  than  winners,  that  is  al¬ 
ways  true  of  any  competition,  but  I  do 
not  think  that  the  sting  of  defeat  is  any¬ 
thing  like  as  painful  as  you  describe. 
There  are  always  some  sore  heads,  of 
course,  and  those  are  the  ones  that  would 
create  trouble  under  any  circumstances, 
but  they  are  few  and  far  between. 

Your  argument  against  the  coupon 
scheme  seems  to  me  to  be  a  strong  one 
in  favor  of  the  contest.  The  coupon 
paper  may  not  go  to  the  home,  but  in 
999  cases  out  of  1,000  the  contest  paper 
does. 

You  state  that  “tlie  arguments  em¬ 
ployed  to  win  readers  are  based  on  the 
worth  of  the  paner  itself.”  I  et  me  a-iend 
that,  and  say  “the  arguments  employed 
to  win  and  hold  readers  are  based  on 
the  worth  of  the  paper  itself.” 

Let  me  state  in  closing  that  I  hold  no 
brief  for  a  congest  company,  but  my  ex¬ 
perience  has  demonstrated  that  a  contest 
candidate  frequently  has  arcess  to  homes 
that  would  be  impossible  of  entry 
through  ary  other  means. 

Some  of  your  readers  may  say  I  have 
quoted  an  individual  case.  That  is  true, 
but  I  can  quote  others  just  as  much  in 
favor  of  contests. 

Since  writing  the  above  I  have  cone 
across  Mr.  S.  C.  Stewart’s  letter  of  con¬ 
gratulation.  in  yonr  issue  of  March  28. 
What  was  the  matter  with  the  paper  he 
mentions?  Do  not  blame  the  contest. 

Fred  C.  Clayton. 


REAL  NEWSPAPER  CIRCULATION. 

(From  the  Toronto  Globe.) 

It  is  with  pardonable  gratification  that 
The  Globe  sees  so  many  of  its  contem¬ 
poraries  taking  sides  against  “bloated” 
circulation.  The  Hamilton  Times,  not¬ 
ing  the  very  strong  hostility  developing 
in  Great  Britain  and  the  United  States 
toward  guessing  contests,  trips,  gifts  of 
houses  and  lots,  and  similar  lures  to 
induce  the  purchase  of  papers,  quotes 
The  Editor  and  Publisher,  of  New  York, 
as  saying  that  these  circulation  contests 
are  doomed,  and  the  general  advertiser 
and  advertising  agents  are  the  men  who 
have  sounded  their  doom.  They  know 
that  these  schemes,  although  they  may 
for  a  time  increase  the  circulation  of  a 
newspaper,  do  not  help  the  advertiser. 
The  newspapers  are  bought  for  a  pur¬ 
pose,  and  when  that  purpose  is  achieved 
they  are  thrown  aside  unread.  The  man 
who  buys  more  newspapers  than  he 
needs  makes  no  use  of  those  he  buys 
in  a  circulation  contest.  The  quantity 
of  a  newspaper’s  circulation  is  not  so 
important  to  the  advertiser  as  is  the 
quality.  He  wants  to  know  the  number 
of  papers  that  go  into  the  homes,  and 
the  right  kind  of  homes,  to  be  read  by 
the  family. 


The  Globe  would  like  to  see  the  Cana¬ 
dian  press  cut  out  the  premium  as  well 
as  the  guessing  competition.  Why 
should  a  man  who  buys  a  newspaper  for 
a  year  have  a  cuckoo  clock,  or  a  family 
Bible,  or  a  butter  dish  thrown  in  as  a 
make-weight?  The  newspaper  should 
sell  on  its  merits,  and  most  of  our 
Canadian  dailies  are  good  enough  to  do 
so.  It  is  a  humiliation  to  a  newspaper 
man  to  feel  that  he  gets  a  hearing  be¬ 
cause  the  subscriber’s  wife  was  taken  by 
a  rather  uncommon  pattern  of  centre¬ 
piece  for  the  tea  table.  The  whole 
“gift”  game  should  be  cut  out.  That 
it  could  be  is  unquestioned.  The  Globe’s 
circulation,  the  greatest  of  any  morning 
paper  in  Canada,  has  been  maintained 
and  increased  steadily  for  many  years 
entirely  without  guessing  competitions 
or  premiums. 
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ON  POPULARITY  CONTESTS. 

Mr.  Burgdorf  Hat  No  Use  for  Them 
on  Hit  Paper. 

L.  J.  Burgdorf,  publisher  of  the 
Murfreesboro  (Term.)  Home  Journal, 
does  not  think  much  of  “popularity” 
contests.  He  says: 

‘  I  have  had  some  experience  with 
these  contests,  and  that  experience  has 
not  been  for  my  good  from  a  financial 
standpoint.  I  do  not  believe  that  a  con¬ 
test  of  any  sort  is  good  for  a  country 
newspaper.  The  main  object  of  these 
contests  is  to  increase  circulation.  That 
sounds  good.  Increased  circulation 
should  mean  a  better  price  for  advertis¬ 
ing  and  an  increased  advertising  patron¬ 
age.  However,  it  does  not  pan  out  that 
way.  At  least,  my  experience  is  that 
it  did  not. 

Three  of  such  contests  have  been  con¬ 
ducted  for  the  Home  Journal,  and  I  do 
not  believe  that  there  is  another  fellow 
slick  enough  to  inveigle  me  into  another 
one,  though  it  is  said  that  there  is  “a 
sucker  born  every  minute.” 

“The  percentage  to  the  firm  or  cor¬ 
poration  putting  on  a  contest  is  too 
large,  and  no  matter  how  successful  it 
has  been,  w'hen  it  is  all  over  and  you 
figure  up,  you  are  practically  a  loser 
financially,  for  you  have  only  receive! 
about  half  of  all  that  would  have  been 
your  own.  Your  increased  list  does 
not  draw  you  an  increased  business  or 
price,  and  you  have  an  increased  paper 
bill  and  an  increase  in  printing  and  post¬ 
age  bills.  • 

“I  think  the  only  proper  way  to  in¬ 
crease  circulation  is  to  make  a  house- 
to-house  canvass  and  to  give  the  local 
news.  Every  penny  that  comes  in  is 
your  own.  You  do  not  have  to  pay  an 
exorbitant  commission  to  some  concern 
that  claims  that  it  can  and  will  do  won¬ 
derful  things,  yet  the  labor  and  expense 
of  which,  in  the  end,  fall  on  you,  the 
cream  of  the  business  going  to  the  out¬ 
sider.  Then  there  will  be  no  hard  feel¬ 
ings  engendered  because  Miss  So-and- 
so  or  Bill  Brown  did  not  have  enough 
votes  to  win.” 


CHANGES  OF  INTEREST. 

Walsaukee,  Wis.— Geo.  E.  Bogrand, 
publisher  of  the  Independent,  and  F.  H. 
Redding,  of  (Jrivitz,  have  taken  over  the 
Crivitz  Advocate,  and  that  paper  will 
hereafter  be  printed  at  the  Independent 
office.  Mr.  Redding  will  act  as  local 
editor  and  look  after  the  business  of  the 
publication  at  Crivitz.  The  outfit  was 
not  included  in  the  deal. 

Webster,  S.  D. — W.  S.  D.  Adams  has 
bought  i..e  interest  of  H.  F.  Denton  in 
the  Reporter  and  Farmer,  and  the  firm 
of  Adams  &  Denton  has  been  dissolved. 

Elyria,  O. — A.  R.  branson,  of  Wel¬ 
lington,  has  purchased  a  controlling  in¬ 
terest  in  the  Chronicle.  W.  B.  Johnson 
will  retire  as  editor  and  manager. 

Olsburg,  Kan. — F.  C.  Marble  has  sold 
the  Gazette  to  a  stock  company,  and  has 
gone  to  Iowa  as  foreman  of  a  printery 
there.  Mr.  Marble  has  owned  the  paper 
for  15  years.  Guy  Harmon  is  the  new 
manager. 

Burlington,  Kansas. — Ralph  Tennal, 
formerly  a  reporter  for  an  Atchison  pa¬ 
per,  and  subsequently  owner  of  the  Sa- 
betha  Herald,  has  bought  the  Independ¬ 
ent  from  F.  W.  Anderson  and  F.  L.  Gil- 
lispie.  He  is  now  in  charge  of  the  plant. 
He  was  at  one  time  editor  of  the  Kansas 
City  Weekly  Star. 

Ordway,  Colo. — Lester  I.  Giffin,  for¬ 
merly  of  Pueblo,  and  Stanley  L.  Coulter, 
of  Sugar  City,  have  bought  the  New 
Era. 

Parsons,  Tenn. — The  Journal  has 
passed  into  the  control  of  Joe  Jennings. 
Mr.  Jennings  holds  the  place  of  business 
manager  on  the  paper,  succeeding  Leslie 
A.  Raines.  Hon.  G.  Sterling  Barry  con¬ 
tinues  as  editor. 

Syracuse,  N.  Y. — Robert  S.  Weir,  for¬ 
merly  circulation  manager  of  the  Herald, 
and  who  for  twelve  years  was  em- 
ploj’ed  on  the  Detroit  Journal  in  a 
similar  capacity,  has  purchased  a  weekly 
paper  at  Wallaceburg,  Ont.  He  has 
turned  the  management  over  to  his  son 
Carl. 


Newaygo,  Mich. — The  Republican  has 
been  sold  by  the  E.  O.  Shaw  family  to 
Albert  E.  and  Francis  L.  Stillwell,  both 
of  whom  have  been  associated  with  the 
paper  in  managerial  capacities.  Francis 
L.  Stillwell  continues  as  editor. 

Cli.nton,  III. — The  Daily  Public  has 
changed  hands.  The  purchasers  are  W. 
L.  Cantrell,  M.  L.  Cummines  and  Frank 
Lemon.  The  policy  of  the  paper  under 
the  new  management  will  be  changed 
from  Progressive  to  Republican. 

Manheim,  Pa. — W.  E.  Ensminger, 
editor  and  proprietor  of  the  Sentinel  fOr 
the  past  13  j’ears,  has  sold  the  paper  to 
H.  E.  Trout,  who  is  now  in  charge. 


Punctuation  Marks. 

It  is  strange  that  the  use  of  points 
for  purposes  of  punctuation  should  be 
such  a  comparatively  modern  invention. 
Of  the  four  generally  used  points  only 
the  period  (.)  dates  earlier  than  the 
fifteenth  century.  The  colon  ( :)  is 
said  to  have  been  first  introduced  about 
1485,  the  comma  (,)  some  thirty-five 
years  later,  and  the  semicolon  (;)  about 
1570.  It  is  difficult  to  understand  how 
the  literary  world  dispensed  for  so 
many  centuries  with  the  useful  points, 
and  their  lack  must  have  added  to  the 
toil  of  the  decipherers  of  written  docu  - 
ments.  When  we  remember  what  curi¬ 
ous  inversions  of  meaning  may  be  caused 
by  the  misplacing  of  a  comma,  we  mar¬ 
vel  how  early  authors  contrived  to 
escape  strange  misreadings  of  their 
works,  in  which  no  points  guided  the 
students.  But,  then,  even  with  points, 
the  average  newspaper  of  the  present 
day,  printed  from  slugs,  makes  a  worse 
showing.  \'cry  strange  misreadings  oc¬ 
cur;  indeed,  it  would  have  been  better 
had  points  not  been  invented  at  all — 
or  grammar,  for  that  matter. — Monotype 
Recorder. 


The  International  Publishing  Com¬ 
pany  has  been  incorporated  for  $10,000. 
George  Sylvester  Viereck,  the  well 
known  poet  and  literateur,  is  one  of  the 
incorporators. 


NEWS  LETTERS  BY  STUDENTS. 


Wisconsin  Journalism  School’s  Prac¬ 
tical  Aid  to  Country  Papers. 

(Siiccial  Correspondence.) 

Madison,  Wis.,  April  3. — To  give 
students  in  journalism  practical  experi¬ 
ence  in  the  preparation  of  copy  for  w  eek¬ 
lies  and  small  town  dailies  a  county  news 
letter  prepared  by  these  students  is  being 
furnished  many  periodicals  in  Wiscon¬ 
sin  by  the  University  of  Wisconsin  press 
bureau. 

The  student  reporter  follows  the  ac¬ 
tivities  of  the  students  and  faculty  mem¬ 
bers  assigned  to  him  and  must  write 
fortnightly  a  news  letter  about  them. 
The  corrected  stories  are  typewritten 
by  the  press  bureau  and  mailed  to  the 
county  papers,  while  the  original  copy  of 
the  student’s  letter,  with  the  corrected 
copy  attached,  is  returned  to  the  Course 
in  journalism  for  Instructor  Grant  M. 
Hyde  to  advise  with  the  student  re¬ 
porter. 

This  practice  has  already  resulted  in 
an  improvement  in  the  style  of  the  stu¬ 
dent  reporters  and  their  methods  of 
handling  copy,  and  the  material  is  of  a 
nature  that  interests  the  editor  of  the 
small  paper  perhaps  more  than  any  other 
type  of  material  that  could  be  furnished. 


Y.  M.  C.  A.  Ad  Graduates  Dine. 

The  graduates  of  the  23d  street 
Y.  M.  C.  A.  class  in  advertising  held 
their  ninth  annual  dinner  at  the  Marl- 
borough-Blenheim  Hotel  on  Wednesday 
evening,  April  1.  John  Clyde  Osw'ald. 
the  president  of  the  National  Editorial 
Association  and  editor  of  the  American 
Printer,  was  the  principal  speaker.  His 
subject  was  the  “Future  of  Advertis¬ 
ing.”  Frank  Le  Roy  Blanchard  talked 
on  “Optimism”  and  H.  W.  Doremu.s 
told  stories.  The  course  of  advertising 
lectures  given  the  past  year  was  one  of 
the  strongest  ever  presented  at  23d 
street.  _ 


Gettysburg  Star  and  Sentinel  Publish¬ 
ing  Companv  has  been  chartered  with  a 
capital  of  $15,000. 
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Adi-crtisiug  is  the  armor  that  protects  merchan¬ 
dising  from  general  competition,  the  insurance 
policy  that  perpetuates  a  trade  mark,  firm  or  cor¬ 
poration,  the  greatest  educational  force  in  the 
greatest  era  of  commercialism  the  world  has 
ever  known. 

rite  United  States  alone  expends  on  advertis¬ 
ing  from  500  to  1,000  millions  of  dollars  every 
year.  All  this  is  spent  with  the  fundamental 
thought  of  teaching  those  things,  the  promulga¬ 
tion  of  which  is  to  the  interest  and  profit  of  those 
who  pay  the  bills. 

But  so  great  is  the  dynamic  force  of  advertising 
— so  potent  a  factor  has  it  become  in  modern  com¬ 
mercialism — so  alert  are  our  industrial  chieftains 
to  harness  every  power  that  can  aid  successful 
merchandising,  and — so  quick  to  realize  this  situa¬ 
tion  are  the  men  who  control  the  mediums  re¬ 
quired  by  educational  campaigns  that,  today — pro¬ 
mulgation  with  profit  necessitates  merit  of  product. 

O.  J.  GUDE. 


EDITORIAL  COMMENT. 

That  Josephus  Daniels,  Secretarj’  of  the  Navy, 
is  first  of  all  a  journalist,  was  shown  when  he 
appeared  in  the  press  gallery  of  the  House  of 
Representatives  one  day  last  week  with  a  package 
of  copy  paper  in  his  hand  and  proceeded  to  report 
the  Panama  Canal  tolls  fight  for  his  newspaper,  the 
Raleigh  News  and  Observer.  We  will  venture  to 
assert  that  if  Mr.  Daniels  was  compelled  to  choose 
between  the  positions  of  editor  and  Secretary,  he 
would  enthusiastically  favor  the  former. 


Years  ago  there  w'as  posted  in  the  editorial 
rooms  of  the  Buffalo  News  this  notice: 

“Print  nothing  in  the  News  that  a  Child  Should 
Not  read, 

“Edward  H.  Butler.” 

Mr.  Butler  took  the  ground  that  a  newspaper 
designed  for  home  circulation  should  contain  noth¬ 
ing  that  the  youngest  member  could  not  read.  The 
idea  that  parents  must  ever  be  on  the  lookout  for 
the  appearance  of  news  stories  relating  to  subjects 
not  suitable  for  the  eyes  of  children  to  see,  in  order 
to  keep  them  out  of  their  hands,  was  repulsive  to 
him  and  until  his  death  his  editors  obeyed  his  in¬ 
structions  to  exclude  such  matter  from  his  paper. 
Mr.  Butler’s  idea  is  shared  by  many  other  pub¬ 
lishers  who  issue  daily  papers  for  home  reading. 


The  Columbia  School  of  Journalism  “edited” 
F.  P.  A.’s  column  in  the  Tribune  on  Monday,  ac¬ 
cording  to  an  advertisement  put  out  by  that  paper. 
To  edit  something  is  to  read  it  over,  correct  mis¬ 
takes  of  grammar,  punctuation  or  phraseology,  cut 
it  down  if  too  long,  and  write  a  head  for  it.  Editing 
also  involves  the  selection  of  “available”  matter 


from  that  which  is  not  of  the  kind  the  publication 
desires  to  print.  The  question  now  arises:  Did  the 
'Columbia  students  edit  F.  P.  A.’s  column  or  did  they 
write  the  matter  it  contained?  If  the  latter,  we  want 
to  say  that  the  column  was  “rotten,”  to  use  an  in¬ 
elegant  but  expressive  word,  and  does  not,  therefore, 
reflect  credit  upon  its  contributors. 

In  a  recent  issue  of  the  Editor  and  Publisher 
an  item  from  Trenton,  N.  J.,  was  printed  relating  to 
the  connection  of  Gimbel  Brothers  for  making  false 
advertising  statements.  The  New  York  firm  of 
Gimbel  Brothers  desire  us  to  state  in  their  behalf 
that  the  firm  mentioned  is  in  no  way  connected  with 
them,  but  is  a  local  Trenton  concern. 

The  Batavia  (N.  Y.)  Daily  News  has  been  very 
successful  in  building  up  its  farm  auction  advertising, 
which  is  now  one  of  the  best  paying  features  cf 
the  paper.  It  has  taken  several  years  to  bring  this 
about.  Messrs.  Griswold  and  MeWain,  the  publish¬ 
ers,  say  they  found  that  the  auctioneers  largely  con¬ 
trolled  the  situation.  When  newspaper  ads  began 
taking  the  place  of  the  old-fashioned  bills  or  posters, 
the  auctioneers  were  sceptical  about  their  efficiency, 
i»ut  when  they  saw  the  results,  they  became  con¬ 
verts  to  the  method  and  advised  the  farmers  to  UiC 
it.  Now  the  latter  are  spending  ten  times  as  mucli 
for  newspaper  advertising  as  for  auction  bills. 

The  first  issue  of  the  Evening  Journal,  of  Dallas, 
Texas,  published  on  .April  1,  a  copy  of  which  has 
been  received  at  this  office,  was  a  commendable 
effort.  It  was  so  good,  in  fact,  that  it  is  difficult  to 
conceive  of  it  as  an  initial  number.  It  consisted  of 
twenty  pages,  which  were  fat  with  advertising.  The 
news  and  special  features  were  of  an  attractive  char¬ 
acter,  the  illustrations  were  appropriate,  and  the 
typographical  appearance  of  the  paper  is  most  credit¬ 
able.  A.  H.  Belo  &  Company  are  to  be  congratulated 
upon  its  general  e.xcellence. 

WHEREIN  LIES  THE  DIFFERENCE  ? 

The  Holyoke  Daily  Transcript. 

Holyoke,  Mass,  April  5,  1914. 
Editor  and  Publisher: 

Reading  with  much  interest  your  editorial  on 
newspaper  statements,  the  writer  wondered  whether 
to  bolt  the  statement  in  the  last  paragraph  whole,  or 
h'letcherize  it  a  bit. 

On  second  thoughts,  Fletcherizing  won.  Therefor, 
Mr.  Editor,  the  writer  would  like  to  be  shown 
wherein  the  virtue  lies  in  the  Government  sworn 
statement  as  compared  with  the  sworn  statements 
previously  issued. 

In  other  words,  what  is  happening  to  the  publish¬ 
ers,  who,  as  before,  are  greatly  overestimating  (to 
put  the  matter  politely)  their  circulation  to  the 
Government?  So  far  as  the  writer  has  learned  the 
Government  accepts  them  all,  with  a  pleasant  and 
paternal  smile. 

Personally,  the  writer  is  glad  to  publish  circula¬ 
tion — its  press  run,  circulation  according  to  the  As¬ 
sociation  of  American  Advertisers,  Government  re¬ 
quirements  and  what  not.  But  it  always  seemed  a 
corollary  to  such  publication,  that  the  Government 
should  assure  itself  that  such  circulation  was  within 
forty  rods  of  the  truth.  Our  daily  net  is  now 
10,000,  but  we  are  unable  to  see  any  dire  casualty 
likely  to  occur  should  we  file  with  the  Government 
that  it  was  15,000  net.  Very  truly  yours, 

Herbert  E.  Fuller, 
Advertising  Manager. 

[Before  the  passage  of  the  new  law  publishers 
could  swear  to  any  amount  of  circulation  without 
fear  of  prosecution.  Now,  if  they  make  an  untrue 
statement  to  the  Government  they  are  liable  to 
prosecution  under  the  common  law  providing  penal¬ 
ties  for  the  filing  of  “false  reports,”  etc.  At  the 
moment  a  Federal  Grand  Jury  at  Newark,  N.  J.,  is 
hearing  evidence  in  the  case  of  a  New  Jersey  pub¬ 
lisher  who  is  alleged  to  have  filed  a  false  report. 
Does  this  mean  that  politics  will  give  way  to  law 
and  that  the  Postmaster  General  and  his  associates 
who  have  sworn  to  enforce  the  law  will  do  their 
duty?  It  is  better  to  be  on  the  safe  side  and  tell 
the  truth.] 


ALONG  THE  ROW. 


POOR  CARELESS  MAN. 

He  poured  some  liquid  on  the  form; 

He  wished  to  make  it  clean. 

He  dropped  a  match  down  in  the  stuff. 
And  since  he’s  not  benzine. 


NOW  DARE. 

About  now  prepare  to  see  a  lot  of  administration 
editors  refer  to  him  as  “Chump”  Clark. 


APPROPRIATE. 

"I  think  there  is  money  in  a  publication  devoted 
exclusively  to  beauty  hints  for  women.  They  are 
so  vain  you  know,”  said  a  tall  man  at  the  Press 
Club  to  a  friend. 

“There  might  be  something  in  it,”  admitted  the 
friend. 

“Yes.  What  would  you  suggest  for  a  name?’ 

“Well,”  replied  the  friends,  “why  not  call  it  tlie 
Powder  Magazine.” 


HE  DO. 

And  now  the  baseball  reporter  makes  the  war 
correspondent  look  as  if  he  was  only  about  type  high. 


FROM  THE  SKINNERSVILLE  SIGNAL. 

We  regret  to  announce  the  death  of  Felix  Haw¬ 
kins,  long  a  resident  of  this  town.  He  lived  a  pure, 
straight  life  and  hated  hyprocrites.  His  death  will 
fill  a  long  felt  want  in  heaven. 


INTO  THE  POT. 

Don’t  monkey  around  a  “Big  Si.x”  composing 
room  and  fool  with  the  type  and  machines,  unless 
you  have  a  union  card  in  your  pocket..  Some  time 
ago  a  certain  editor  of  a  Brooklyn  paper,  who  came 
from  up-state,  and  who  had  been  a  compositor  in 
his  early  youth  in  an  open  office,  walked  into  the 
composing  room  at  the  lunch  hour,  sat  down  at  a 
linotype  and  punched  out  a  half  column  editorial. 
I'hen  he  turned  to  the  foreman  and  said,  “Let  th.it 
go  as  today’s  editorial  lead.”  “Not  much,”  said  the 
chairman  of  the  chapel,  who  was  standing  by — and 
then  he  picked  up  the  type,  threw  it  in  the  melting 
pot,  and  had  the  copy  reset  by  a  man  with  a  card 
in  his  clothes — and  the  editor  never  said  a  word. 
It  wouldn't  have  been  any  use  even  if  he  had. 


GET  BUSY. 

Arouse,  good  publishers,  arouse ! 

.And  all  fake  ads  defy. 

This  is  the  season  of  the  year 

For  you  to  swat  the  lie.. 

Tom  W.  Jackson. 

LONG  LIVE  “JOURNALISTS.” 

New  York,  April  7,  1914. 
The  Editor  and  Publisher: 

I  desire  to  take  issue  with  the  author  of  the  article 
appearing  in  your  April  4th  number  to  the  effect 
that  the  word  “journalist”  is  a  dead  one.  While  the 
word_  has  been  much  abused  and  often  misapplied, 
still  it  has  a  deep  meaning.  While  I  would  not 
challenge  the  definition  given  the  word  in  the  Stand¬ 
ard  dictionary,  I  am  of  the  opinion  that  the  editor 
made  it  too  broad.  I  do  not  believe  that  one  who 
only  manages  a  newspaper  is  necessarily  a  jour¬ 
nalist,  although  he  plays  a  very  prominent  part 
in  its  production,  neither  do  I  believe  that  all  who 
are  engaged  as  reporters  or  even  editors  are  jour¬ 
nalists.  Indeed  there  are  not  so  many  journalists 
as  some  people  would  have  one  believe. 

Dana,  Greeley,  Halstead,  Pulitzer,  Scott,  Medill 
Raymond,  McCullagh  and  Bennett  were  journalists 
in  the  highest  acceptance  of  the  word.  Watersou, 
McKelway,  Bowles,  Taylor  and  Knapp  are  jour¬ 
nalists.  The  word  “journalist,”  to  those  engaged 
in  the  literary  department  of  a  newspaper,  should 
have  the  same  meaning  as  home  or  country  does  to 
the  average  citizen.  If  I  were  defining  the  word 
“journalist,”  I  would  say  one  who  knows  news  when 
he  sees  it;  one  who  knows  what  to  do  with  news 
when  he  gets  it;  one  who  can  create  news  when 
there  is  none  available,  or  an  editorial  writer  that 
can  compel  his  reader  to  believe  what  he  writes, 
act  or  vote  as  he  advises  and  do  many  things 
contrary  to  his  original  intentions.  So  you  see 
there  are  not  a  multitude  of  journalists.  But  there 
are  many  who  may  become  journalists  if  they  will 
keep  their  brain  clear,  their  minds  and  body  clean, 
and  put  forth  the  proper  effort.  I  say  “Long  Live 
‘Journalists’.”  Nemo. 
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PERSONALS*  Eugene  L.  Martin,  for  two  years  edi-  Perry  Arnold,  manager  of  the  United 

_ *  tor  of  the  Carlisle  (Pa.)  Herald,  has  Press  Association,  has  just  returned 

,  resigned  to  become  editor  of  the  Bris-  from  a  short  business  trip  to  Norfolk, 
Colonel  Henry  VVatterson,  editor  of  to]  (Pa  )  Courier.  Va. 

l  ie  Louisville  (Ky.)  Courier-Journal,  _  _ 


OBITUARY  NOTES. 

Charles  Lenz  died  this  week  at  his 
home  in  Flatbush,  aged  73.  ^  He  had 
been  connected  with  the  New  York  Her¬ 
ald  and  the  Staats-Zeitung.  He  was  the 


I  rived  on  board  the  Imperator,  Thurs-  George  Rothwell  Brown,  formerly  of  - -  -  „ 

i.iy,  with  Mrs.  Watterson  and  their  GENERAL  STAFF  PERSONALS.  the  Washington  Post,  and  now  with  the  author  of  the  “Cossack  and  the  Sword, 

■  laughter.  Miss  Milbury  Watterson,  from  Nathaniel  F.  P.  Nichols,  a  Boston  Boston  Transcript,  contributed  a  very  thus  far  unpublished. 

I  trip  abroad.  Colonel  Watterson  and  newspaperman,  connected  at  various  interesting  story  on  Washington  life  to  p  Leader  at  one  time  editor  oi 

Ims  family  have  been  abroad  since  last  times  with  the  Traveler  and  the  Am-  the  Sunday  Magazine  of  April  5th  en-  Hanover  Spectator,  as  founded  by 

\iigust,  and  have  been  in  all  the  prin-  erican,  has  been  chosen  secretary  of  the  titled  “The  Washed  Hands,”  which  was  father  in  18^4,  died  of  tuberculosis 

ijial  cities  on  the  Continent.  He  re-  Boston  Industrial  Development  Board,  read  with  great  interest  by  his  former  York,  Pa.,  on  April  3. 
iiained  for  some  time  in  Kingland  an.l  which  was  formed  to  promote  industries  associates  here.  ’  ’  . 

elided  his  stay  in  France.  The  prospect  and  commerce  of  Boston.  -  George  Owen  Koch,  associate  editor 

,,f  “getting  back  into  harness”  seemed  -  Oliver  P.  Newman,  formerly  of  the  of  the  Schenectady  Lnion-Star,  died  at 

particularly  pleasing  to  him,  but  he  will  Eddie  Tranter  former  citv  editor  and  United  Press,  and  now  chairman  of  the  his  home  on  April  6.  He  had  recently 

remain  in  New  York  for  several  days.  political  reporter’ on  the  Buffalo  (N.  Y)  I^pard  of  Commissioners  of  the^ District  undergone 

York 


,  ,  ,  Enquirer,  has  been  appointed  to  succeed 

James  Gordon  Bennett,  owner  of  the  Edward  "Hotspur”  McBride. 

\ew  York  Herald,  wdio  has  been  ill  at  _ 

Cairo,  U  reported  as  distinct^  improved  „  cartoonist,  ho, 

"Sis-'d  I'?-  .Ih'  Associated  News- 


eligibility  to  hold  his  present  office  in  the 
courts,  according  to  a  decision  just  ren¬ 
dered  here. 

DEATH  OF  CY.  WARMAN. 

Cy  Warman,  known  for  a  generation 
The  many  friends  of  William  R.  Ham-  as  the  “poet  of  the  Rockies,”  died  in  a 
ilton,  popular  advertising  manager  of  hospital  at  Chicago  from  paralysis  Mon¬ 


papers  to  “free  lance.” 


liis  personal  friend  and  physician,  prp- 
pi),-e.s  to  take  Mr.  Bennett  to  Beaulieu, 

,,n  tile  Riviera,  as  soon  as  the  patient’s 
oiidition  permits. 

William  Ran^i”~Ilearst  is  being  the  New  Haven  (Conn.)  Union,  ire  of-  day  after  a  long' illness.  ’  He  was  Harry  A.  Smith,  circulation  manager 

u.lke.l  of  as  a  United  States  Senatorial  Tering^  congratulations  over  the  arrival  of  the  North  Adams  Herald,  died  last 


Pittsburgh  Post  and  the  New 
World. 

Isaac  R.  Pierson,  editor  and  one  of 
the  proprietors  of  the  Jersey  man,  one 
of  the  oldest  papers  in  ^lorristown, 
died  of  heart  trouble  on  April  3.  He 
was  born  in  Pleasantviile,  near  Mt.  Ver¬ 
non,  N.  J.,  on  February  26,  1846. 


[Kissibility  from  New  York. 


of  a  baby  girl. 


life  was  a  farmer  and  wheat- broker. 

Mr.  Warman  went  to  Colorado 
1880  and  worked  as  fireman  and  en- 


.  C.  Martin  Bomberger,  who  has  been  „„  . .  .  ^.. 

.M.  II.  Ue  loung,  proprietor  of  the  editor  of  the  Greensburg  (Pa. I  gineer  on  a  railroad.  After  eight  years 
>an  rrancisco  Cffironicle,  owns  three  Tribune  for  the  past  year,  is  to  be  he  became  a  reporter  on  Denver  news- 
nuunmies  of  the  Ptoleniaic  period  and  editor-in-chief  of  a  new  paper  in  Jean-  papers,  writing  verses  and  short  stories 
.iiany  fine  scarabs  that  he  bought  when  about  railroad  life  at  the 

he  visited  the  Nile  rayoum  in  1901. 


Later  he  took  the 


same  time, 
editorship  of  the 


week  in  the  hospital  of  his  home  town 
following  an  operation  for  appendicitis 
performed  two  weeks  ago.  He  was  28 
years  old.  Before  coming  to  North 
Adams  he  did  newspaper  work  in 
Schenectady,  Pittsfield  and  Rutland. 

William  Alexander  Platt,  at  one 


Marie  Altona.  daughter  of  John  Fitc'i.  Western  Railway.  He  was  also  editor  time  an  editor  on  the  New  York  Mail 


W.  A.  Scripps,  father-in-law  of  F.  W.  war  correspondent  of  the  St.  Louis  of  the  Crede  (Col.)  Chronicle. 

Kellogg,  publisher  San  Francisco  Call  Globe-Democrat,  and  a  soprano  with  a  jn  1392  Mr.  Warman  wrote  his  first 
and  half  brother  of  E.  W.  Scripps,  of  Europeon  r^utation  will  give  a  recital  railroad  story,  “A  Thousand  Miles  in 
the  Scriops  McRae  service,  is  seriously  ^t  Aeolian  Hall  on  Tuesday.  a  Night,”  when ’he  rode  on  a  locomo- 

ill  at  his  home  in  Altadena,  not  far  from  -  tive  from  New  York  to  Chicago.  He 

Los  .\ngeles.  Cal.  Mr.  Scripps  was  Louis  Silverthorne,  who  came  to  To-  traveled  for  two  years  in  Europe  and 

stricken  with  pneumonia  two  weeks  ago,  ledo  year  ago  as  telegraph  editor  of  the  Orient,  and  built  a  beautiful  home 

as  the  result  of  a  cold. 


The  home  of  Melville  E,  Stone,  gen¬ 
eral  manager  of  the  Associated  Press, 
at  Tarrytown,  N.  Y.,  was  burglarized 
nil  Tuesday  last.  The  marauders  got 
away  with  loot  valued  at  $2,500. 


and  Express,  died  at  Montclair,  Col.,  last 
week.  He  was  59  years  of  age. 

William  G.  F.  Price,  a  newspaper 
man,  died  of  Bright’s  disease  at  St. 
Luke’s  hospital  on  Anril  4,  after  a  two 
weeks’  illness.  He  was  57  years  old. 
He  had  worked  as  a  police  headquar¬ 
ters  reporter  on  the  old  New  York 
Recorder,  the  Tribune,  the  Herald,  and 


William  Thomson,  of  the  Associated  _ 

Publishers’  Syndicate  and  publisher  of  unt'l  adjournment  of  Congress. 

the  Battle  Creek  (Mich.)  Journal,  Lan-  - ; 

sing  Press  and  Kalamazoo  Telegraph-  T.  F.  Pevear  has  resigned  as  adver- 
Press,  is  a  visitor  to  New  York  this  tising  manager  of  Harper’s  Weekly. 

week.  - 

-  L.  A.  Dupont  has  succeeded  Leon  E. 

John  Clyde  Oswald,  editor  of  the  Am-  Herman  as  advertising  manager  of  the 
encan  Printer  and  president  of  the  Na-  Indiananolis  Sun.  Mr.  Herman  will  go 
tional  Editorial  Association,  spoke  on  to  the  Cincinnati  Post, 
the  theme,  “In  the  Footsteps  of  Guten- 
burg,”  at  Bridgeport,  Conn.,  last  Tues¬ 
day.  _ 


the  Times,  has  taken  the  position  of  in  London,  Ontario.  Among  his  better 
sporting  editor  and  is  devoting  his  time  known  works  are  “Tales  of  an  Engi- 
to  boosting  the  South  Michigan  League  neer,”  “The  Express  Messenger,”  “Fron-  ,  tt  xt  n 

and  other  branches  of  sport.  tier  Stories,”  “The  Story  of  a  Railroad,”  the  Hearst  News  Bureau.  At  the  Hme 

-  “The  White  Mail.”  “Snow  on  the  Head- 

L.  V.  B.  Rucker,  for  several  years  “The  Last  Spike.”  ommercia  . 

cable  editor  of  the  United  Press  Asso-  Mr.  Warman  was  for  the  past  four 
riitions,  has  been  transferred  to  the  ypsfs  m  the  publicity  department  of  the 
Washington  bureau  of  tha^  organization  Grand  Trunk  Railway,  as  assistant  to 

the  manager.  He  was  twice  married. 


Ludwig  Sellhast,  on  the  staff  of  the 
Staats-Zeitung,  died  of  heart  failure  last 
week  while  on  his  way  home  in  the 
early  morning. 


WILL  THE  LIGHTS  BE  WHITE. 

By  Cy.  Warman. 

Oft,  when  I  feel  my  engine  swerve. 

As  o’er  strange  rails  we  fare, 

I  strain  my  eyes  around  the  curve. 
For  what  awaits  us  there. 

When  swift  and  free  she  carries  me 
Through  yards  unknown  at  night. 


William  H.  Haskell,  dramatic  editor  ^  * 

of  the  Albany  (N.  Y.)  Argus,  has  been  a"  are  white. 


Milo  Shanks,  editor  of  the  Elmira  light  marks  the  crippled  car, 

Y.)  Advertiser,  is  a  candidate  for  ®  Theatre  of  that  city.  Ihe  green  light  signals  slow; 


(N 

ilie  Republican  nomination  for  Congress. 


The  red  light  is  a  danger  light, 
Harvey  Pratt  has  left  the  advertising  The  white  light,  “Let  her  go.” 
department  of  the  Lansing  (Mich.)  Press  Again  the  open  fields  we  roam, 


II  tj  uepartmeni  01  me  i^ansiiig  v^'iicii..!  ricss  .ngaiii  me  open  ncius  we  roar 

1  V  V  ;  p  ^  to  take  a  position  with  the  Burroughs  And  when  the  night  is  fair, 

N.  \  )  Record,  was  a  visitor  to  New  ^Lchme  agency  at  Lansing.  I  look  up  in  the  starry  dome, 

1  orK  tins  weeK.  u-  _ _  .v_  _ cii...i  Ann  ,.,nnno,.  ..t, _ 


Raymond  Daniel,  a  well  known  At¬ 
lanta  (Ga.)  newspaper  man,  has  been 
made  editor  of  the  Valdosta  (Ga.) 
Mr.  Daniel  succeeds  C.  C. 


His  place  on  the  Press  is  being  filled 
by  A.  Walters,  of  Lansing. 


And  wonder  what’s  up  there. 

For  who  can  speak  for  those  who  dwell 
Behind  the  curving  sky? 


Ernest  C  Marshall  of  Boston,  has  man  has  ever  lived  to ‘tell 

. .  ..X..  X.......  .ux.xxxx,  X..  X-.  appointed  advei- sing  manager  of  .^^at  it  means  to  die. 

Brantley,  who  has  been  editor  of  the  |he  Journal  of  the  American  Pharmeceu-  Swift  toward  life’s  terminal  I  trend, 
publication  for  nineteen  years,  and  who  Association,  Cleveland.  ’ 

recently  resigned  to  become  associate 

editor  of  the  Macon  Telegraph.  .  H.  E.  Du  Puy  has  been  made  circula- 

_  tion  manager  for  Business  America, 

A.  G.  Whidden,  formerly  editor  of  ^ew  York.  He  was  formerly  easwrn 


The  run  seems  short  to-night ; 

God  only  knows  what’s  at  the  end — 
I  hope  the  lamps  are  white. 


Aaron  Vanderworker,  a  friend  of 
Horace  Greely  and  formerly  well  known 
in  newspaper  and  printing  circles,  died 
on  Monday. 

George  W.  Hill,  editor-in-chief  of 
the  Department  of  Agriculture  from 
1899  to  1911,  died  last  week  at  Frank¬ 
lin,  Ga.  He  established  the  Farmers’ 
Review  in  Chicago  in  1879  and  in  1886 
became  the  manager  and  editor  of  the 
Farmer  in  St.  Paul,  Minn. 

Stephens  A.  Clewell,  of  Stillwater, 
editor  of  the  New  Elm  (Minn.)  Weekly 
Messenger,  died  last  week. 

John  B.  Clarey,  owner  and  editor  of 
the  Madison  (N.  J.)  Eagle  and  formerly 
owner  of  the  Great  Barrington  (Mass.) 
Berkshire  Courier,  and  the  San  Bernar¬ 
dino  (Cal.)  Times-Index,  died  recently 
at  Madison,  N.  J.,  of  pneumonia. 

Captain  Charles  E.  Clay,  aged  60, 
employed  at  various  times  on  many  New 
York  newspapers,  died  at  Hartford  on 
April  4.  He  had  been  for  five  years  the 
managing  editor  of  the  Hartford  Tele¬ 
gram. 


the  Texarkanian,  Ark.,  and  more  re-  manager  for  the  A.  W.  Shaw 

cently  connected  with  the  Beaumont  '-ompany.  - 

(  I  cx  )  Enterprise,  has  succeeded  Vic-  WASHINGTON  PERSONALS. 

VA^n^rr^nbfr  ""  J^^ies  D.  Preston,  the  superintendent 

Bluff  (Ark.)  Graphic.  Caller^,  has  been 

„  ,  •  ,  elected  historian  of  the  National  Press 

roster  Gilroy  has  been  appointed  gen- 

oral  manager  of  the  Puck  Publishing*  ’  - 

Corporation.  He  began  work  about  two  Mark  Thistlethwaite,  formerly  an  In¬ 
weeks  ago.  He  was  formerly  with  dianapolis  newspaper  men,  and  secre- 
Kwing  &  Miles,  Inc.,  before  which  he  tarv  to  the  Vice-President,  has  returned 
was  with  the  Munsey  organization,  an  .l  to  Washington  after  his  honeymoon  trip. 

the  Automobile  Blue  Book  Publishing  - 

Company.  Arthur  C.  Doornbos  succeeds  jj.  Parker  Willis,  managing  editor  of 
him  in  the  Ewing  &  Miles  Agency.  the  New  York  Journal  of  Commerce,  is 

,  .  ,  Tx  ■  I  LI-  1  f  Washington  assisting  the  Banking 
William  Frederick  Prisk,  publisher  of  Currency  Committee  of  the  House 
the  Long  Beach  (Cal.)  Press  and  the  ^^d  Senate  in  drafting  the  Rural  Credit 
Pasadena  (Cal.)  Star,  and  Mrs.  Pris.c,  bill. 

paid  a  recent  visit  to  Washington,  D.  C.  '  - 

They  stopped  over  at  St.  Joseph  on  their  P.  H.  Mcowan  has  added  the  Rich¬ 
way  home.  mond  Virginian  to  his  string  of  papers. 
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POINTS  ON  LIBEL  LAW. 


Establishment  of  the  Truth  of  the 

Matter  Charged  as  Defamatory  Is 
Held  as  a  Complete  Defense 
in  All  Civil  Actions. 

By  \V.  J.  Stanton. 

In  the  absence  of  statutory  or  Con¬ 
stitutional  rule  to  the  contrary,  the  gen¬ 
eral  rule  is  that  in  all  civil  actions  of 
libel  or  slander  defendant  is  justified 
in  law  and  exempt  from  all  civil  re¬ 
sponsibility,  where  he  alleges  and  estab- 
blishes  the  truth  of  the  matter  charged 
as  defamatory;  the  truth  of  the  words 
is  a  complete  defense,  whether  the 
words  on  their  face  appear  to  be  made 
actionable  or  are  made  actionable  by 
reason  of  special  damages.  It  is  im¬ 
material  that  the  matter  was  published 
maliciously  and  without  reason  on  the 
part  of  defendant  to  believe  it  true. 

In  several  of  the  states,  however,  as 
the  result  of  either  Constitutional  or 
statutory  provision,  the  rule  is  that  in 
actions  for  libel  the  truth  is  a  complete 
defense  only  when  published  with  good 
moti.es  and  for  justifiable  ends. 

AS  TO  JUSTIFICATION. 

The  mere  fact  that  defendant  in  a 
suit  for  libel  or  slander  believed  the 
charges  to  be  true  is  no  justification, 
even  though  such  belief  may  have  been 
induced  by  misconduct  on  the  part  of 
defendant,  if  such  misconduct  falls 
short  of  what  defendant  has  charged. 
.\nger  and  passion  are  no  justification 
for  the  publication  of  libel  and  slander, 
nor  is  it  a  defense  that  at  the  time  of 
publication  the  defamatory  matter  was 
the  subject  of  general  rumor  or  report. 

The  rule  has  been  stated  by  the  courts 
that  in  an  action  for  defamation  two 
classes  of  facts  are  pleadable  and  prov¬ 
able  in  mitigation  of  damages:  (1) 
Such  as  impeach  the  character  of  plain¬ 
tiff;  (2)  such  as  tend  to  negative  the 
malicious  motive  of  plaintiff. 

The  general  bad  character  or  reputa¬ 
tion  of  plaintiff  is  a  mitigating  circum¬ 
stance  in  libel  or  slander.  Plaintiff  in 
an  action  for  defamation  claims  that 
defendant  has  injured  his  character  or 
reputation;  and  therefore  defendant 
may  prove  that  plaintiff’s  general  repu¬ 
tation  was  already  bad.  with  a  view  of 
showing  that  no  serious  injury  was  in¬ 
flicted  upon  him  by  the  publication. 
Evidence  is  admissible  as  to  plaintiff’s 
general  reputation  with  reference  to  the 
matter  charged  in  the  defamation  or  his 
general  reputation  as  a  man  of  moral 
worth,  without  restriction  to  the  par¬ 
ticular  feature  in  respect  to  which  his 
character  had  been  assailed. 

Defendant  may  show  in  mitigation  of 
damages  that  the  libel  or  slander  was 
published  under  an  honest  conviction  of 


its  truth  arising  from  probable  grounds 
of  suspicion  known  to  him  at  the  time 
of  publication,  or  that  he  otherwise  acted 
in  good  faith  and  without  malice.  It 
may  be  shown  in  mitigation  of  damages 
that  a  statement  in  a  newspaper  was 
made  on  information  furnished  by  the 
police  and  published  as  a  matter  of  news 
in  the  belief  that  it  was  true.  So,  where 
matter  published  in  a  newspaper  came 
from  a  source  which  had  been  found  by 
experience  to  be  reliable,  this  fact  may 
be  shown  in  mitigation  of  damages,  al¬ 
though  there  was  no  attempt  made  to 
investigate  the  truth  of  the  publication. 

MITIGATION  OF  DAMAGES, 
subsequent  retraction  of  a  libel  or 
slander  by  defendant  may  be  introduced 
in  evidence  to  mitigate  the  damages.  In 
some  jurisdictions,  however,  either  un¬ 
der  statute  or  apart  from  statute,  it  is 
held  that  an  apology  or  retraction  made 
after  the  commencement  of  the  action 
cannot  be  proved  in  mitigation  of  the 
damages.  On  the  other  hand,  it  has 
been  held  that  where  the  retraction  is 
fully,  fairly  and  promptly  made  and  •£ 
such  as  an  impartial  person  would  c  in¬ 
sider  reasonable  and  satisfactory  it  is 
admissible  in  mitigation,  although  made 
after  the  commencement  of  the  action. 

If  the  verdict  is  in  favor  of  plaintiff, 
he  is  entitled  to  recover  such  actual 
damages  as  the  jury  may  find  to  be  the 
direct  and  proximate  result  of  the  pub¬ 
lication,  but  not  speculative  or  remote 
damages.  Thus  the  fact  of  the  deser¬ 
tion  of  a  husband  by  his  wife  and  an 
action  by  her  for  divorce  as  a  result  of 
the  publication  of  a  charge  against  him 
of  adultery,  or  the  trouble  and  expense 
caused  plaintiff,  a  state  senator,  by  rea¬ 
son  of  the  investigation  by  the  senate 
of  the  charge  made  against  him,  or  the 
loss  of  half  fare  privileges  on  a  railroad 
by  a  minister  has  been  held  to  be  too 
remote  to  be  considered  in  estimating 
compensatory  damages. 


senting  Truth  as  a  beautiful  woman 
mounted  on  a  battle  horse  and  carry¬ 
ing  a  shield  inscribed  “Honest  Business 
Methods,”  charging  upon  the  hydra¬ 
headed  dragon  of  “Dishonest  Advertis¬ 
ing  ”  In  the  background  the  sun  of 
public  confidence  is  rising  in  the  East. 


NEW  ENGLAND  EDITORS  MEET. 


Central  News  of  America 

Complete  Foreign  and  Domestic  News  Service. 

HIGH  01' AMT Y 

For  Both  Morning  and  Evening  Newspapers. 
FI  LL  LEASED  WIRE  REPORT 
fpe  ial  Reports  by  Wire  or  Telephone. 

If  you  desire  an  exclusive  story  of  any  kind- 
send  us  your  order  and  it  will  receive  prompt 
attention. 

Our  charge  will  be  reasonable. 

MAY  WE  QUERY  YOU? 

Address  All  Communications 

CENTRAL  NEWS  OF  AMERICA 

2b  Beaver  Street,  New  York 


John  B.  Gallagher  &  Co. 

'  I 


Feature 

IntelrialUjjfjQns 

Trade  j 


Tulane-Newcomb  Building 
NEW  ORLEANS,  U.  S.  A. 


COURT  DECISIONS. 

The  Supreme  Court  of  South  Dakota 
holds  that  a  newspaper  article  which 
charged  that  a  certain  man  abused  a  girl 
at  p.amtitt’s  hotel  and  was  sent  to  a 
Federal  prison  for  five  years  for  driv¬ 
ing  her  insane  with  letters,  was  action¬ 
able  l>cr  se  under  the  code  defining  libel, 
since  the  natural  and  proximate  conse¬ 
quences  of  such  article  would  occasion 
some  degree  of  pecuniary  loss  to  plain¬ 
tiff’s  business. 

The  Texas  Penal  Code  declares  one 
guilty  of  libel  who,  with  intent  to  in¬ 
jure,  publishes  or  circulates  any  mali¬ 
cious  statement  that  any  officer  or 
candidate  for  office  is  dishonest  and 
therefore  unworthy  of  office.  Other 
sections  of  the  code  declare  it  no  of¬ 
fense  to  make  true  statements  of  fact 
or  to  express  opinions  as  to  the  in¬ 
tegrity  or  qualifications  of  another  for 
any  office  or  profession.  A  newspaper 
was  charged  with  having  published  of 
a  candidate  for  office  that  he  was  the 
heir  to  a  fortune,  had  studied  science, 
and  had  studied  military  affairs,  learn¬ 
ing  to  do  only  half  a  turn,  had  studied 
four  years  in  law  school,  at  the  end  of 
which  time  his  father  was  compelled 
to  purchase  for  him  a  law  license,  to 
which  profession  he  could  not  dedicate 
himself  because  he  never  knew  what 
law  was;  that  he  was  naturally  stupid 
and  had  not  inherited  the  integrity  and 
industry  of  his  father;  and  that,  not 
wishing  to  hurt  his  modesty,  nothing 
would  be  said  of  his  private  life.  The 
court  held  that  the  publication  did  not 
violate  the  provisions  of  the  code  and 
the  publication  was  not  libelous. 


Discuss  Newspaper  Ethics  and  Ad 
Problems  at  Organization  Luncheon. 

Newspaper  ethics,  advertising  prob¬ 
lems,  the  laws  regarding  libel  and  other 
matters  of  peculiar  intere.st  to  the  press 
were  discussed  at  a  luncheon  of  editors 
and  publishers  of  afternoon  papers  in 
Boston  Saturday. 

Major  Frank  K.  Knox,  of  the  Man¬ 
chester  (N.  H)  Union,  was  chairman  of 
a  temporary  organization,  which,  it  is 
proposed  to  make  permanent  at  a  meet¬ 
ing  on  the  first  Monday  in  May. 

Others  present,  and  who  took  part  in 
the  discussion,  were  J.  D.  Plummer,  of 
the  Springfield  Union ;  George  R.  Booth, 
Worcester  Gazette;  K.  B.  ^liller  and  D. 
J.  Haylon,  Berkshire  Eagle;  E.  B.  .An¬ 
thony  and  George  A.  Hough,  New  Bed¬ 
ford  Standard ;  J.  D.  Milne,  Fall  River 
News;  M.  S.  Dwyer,  Providence  Tri¬ 
bune;  C.  H.  Hastings,  Lynn  Item;  Jos¬ 
eph  McCarthy,  Lawrence  Telegram ;  J. 
1 1.  Harrington,  Lowell  Sun;  R.  L. 
Wright,  Haverhill  Gazette,  and  George 
W.  Norton,  Portland  Express. 

The  Businett  Ambassador. 

The  business  ambassador  is  the  name 
assumed  by  those  who  practice  a  new 
profession,  that  of  acting  as  advisory 
counsel  to  manufacturers  and  others  in 
marketing  goods.  The  first  man  to  use 
the  title  is  George  Henry  Scragg,  who 
has  established  a  reputation  on  both 
side.s  of  the  .Atlantic  as  an  advertising 
expert.  He  has  opened  an  office  in  Lon¬ 
don  which  will  hereafter  be  his  head¬ 
quarters.  He  will  shortly  visit  the 
United  States  and  Canada  to  study  busi¬ 
ness  conditions  for  any  product  on  a 
fee  and  commission  basis.  Recently  he 
returned  from  a  trip  to  South  .America 
in  the  interest  of  a  number  of  English 
firms.  Three  years  ago  ne  went  to 
England  to  study  European  advertising 
and  selling  methods,  and  was  for  a  time 
connected  with  two  of  the  leading  ad¬ 
vertising  agencies. 

The  Methodists  of  Connecticut  have 
voiced  a  protest  against  sports  of  all 
kinds,  theatrical  performances  or  mov¬ 
ing  pictures  and  the  sale  of  liquors  on 
Sunday.  The  buying  of  newspapers  on 
Sunday  was  also  interdicted  by  the  New 
England  Southern  Methodist  Confer¬ 
ence. 


Newspaper 

Correspondents 

Increase  your  list  of  y<apers  by  register¬ 
ing  in  the  forthcoming  edition  of  the 
Newspaper  Correspondents  Directory. 
A  stamp  will  bring  you  information 
which  should  be  of  material  help  to  you. 

National  Asaociation  Newspaper 
Correspondents 

Germania  Savings  Bank  Building 
PITTSBURGH,  PA. 


Truth  Sunday  in  Texas. 

Sunday,  March  8,  was  “Truth”  Sun¬ 
day  with  the  advertising  men  of  Texas, 
and  each  advertiser  was  requested  to 
devote  some  space  to  the  principle  of 
advertising  truth  as  promulgated  by  the 
Associated  .Advertising  Clubs  of  Amer¬ 
ica.  Some  of  these  ads  were  strikingly 
artistic  and  forceful.  Washer  Brothers, 
of  Fort  Worth,  dealers  in  men’s  and 
boys’  clothing,  of  which  firm  Frank  1. 
Crittenden  is  general  manager,  devoted 
four  full  columns  of  space  to  the  sub¬ 
ject.  The  upper  part  of  the  space  was 
occupied  by  an  allegorical  picture  repre- 


MOST  CONVENIENT 

News  matrix  service  in  the  market  —  sav 
time,  patience,  money. 

Central  Presa  Association,  Cleveland 


We  pride  ourselves  on  our 
ability  to  supply  a  Sunday  Comic 
Supplement  that  will  compare 
more  than  favorably  with  any 
Comic  now  on  the  market.  In 
fact  it  is 

A  Real  Comic 

“chock”  full  of  good,  clean  humor, 
well  embellished  with  masterful 
drawings,  well  printed,  from 
good  inks  on  good  stock  at  a 
price  considerably  below  what 
you’ll  be  willing  to  pay  for  our 
service. 

Write  for  Samples 

World  Color  Printing  Co. 

ST.  LOUIS,  MO. 

Established  1900  R.  S.  Grable,  Mgr. 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Offices,  World  Bld(.,  New  York 


Pony  Reports 

BY  TELEPHONE 

Day  or  Night 


All  the  news  up  to  press  time. 

For  rates  and  details  write  to 

International  News  Service 

200  WILLIAM  ST.,  NEW  YORK  CITY 


Have  You  Seen  the  Proofs? 

Newspaper  Feature  Service  announced  more 
than  a  month  ago  that  it  had  organised 
THE  STRONGEST  GROUP  OF 
NEWSPAPER  FEATURES  UNDER 
THE  CONTROL  OF  A  SELLING 
SYNDICATE  Sample  proofs  are  now 
ready  to  substantiate  this  announce¬ 
ment.  If  you  have  not  seen  these 
proofs,  and  if  you  really  want  the 
strongest  circulation-making  asset  avail¬ 
able  for  daily  and  Sunday  newspapers, 
communicate  with 

Newspaper  Feature  Service 

M.  KOENIGSBERG.  Manager 

41  Park  Row  New  York  City 


5  DAILY  COMICS 

Scoop,  Foot  of  Fun,  “Don,  Dot  and 
Duckie,”  Daily  Laugh  and  Daily 
Laugh,  Jr. 

The  International  Syndicate 

Baltimore,  Md. 


PREPARE  FOR  BASE  BALL  SEASON 

BY  THE  USE  OF  THE 

FLEXITYPE  DRY  MAI 

you  will  be  enabled  to  carry  the  story  of  the  game  to  the  last  play,  char  gin  r  "iieads’  as  o.ten 
as  desired  and  to  start  your  press  with  TWO  PLATES  WITHIN  3  MINUTES  from  the 
time  the  last  line  is  placed  into  the  form 

THE  FLEXITYPE  CO. 

1570  WEST  3rd  STREET,  CLEVELAND,  OHIO 
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MUTUAL  CONFIDENCE  AND  FIXED  PRICE 

Vital  Factors  in  Successfully  Reaching  the  Consumer  Through 
the  Jobber  and  Retailer — Real  Menace  of  the  Oldfield 
Bill — Probable  Effect  of  Its  Provisions  on 
Quality,  Price  and  Distribution  of  Goods. 

By  H.  C.  Brown, 

Advertising  Manager  yictor  Talking  Machine  Co. 


As  manufacturers  or  advertising  men, 
liie  paramount  idea  is  reaching  the  con¬ 
sumer  with  our  goods.  In  doing  so 
inrough  jobber  and  retailer  it  is  neces¬ 
sary  that  the  manufacturer  enjoy  the 
cuiiiidence  of  both  intermediaries,  as 
well  as  the  purchaser  himself.  To  in¬ 
still  this  confidence  in  tliese  three  the 
manufacturer  must  first  have  absolute 
confidence  in  himself ;  that  is,  in  the 
;.;oods  he  manufactures,  in  his  organ¬ 
ization  that  manufactures  the  goods, 
and  in  the  ability  of  his  sales  depart¬ 
ment  to  profitably  market  the  output  of 
his  factories.  With  this  conhdence 
thoroughly  imbued  in  himself,  the  man¬ 
ufacturer  is  then  prepared  to  launch 
his  advertising  campaign,  and  thus  em¬ 
phatically  announces  to  all  his  own 
confidence  in  a  line  that  he  asks  others 
to  have  confidence  in. 

The  Victor  campaign  of  national  pub¬ 
licity  needs  few  words  from  me  to  im- 
jiress  the  fact  that  my  company  believes 
m  “going  the  limit”  in  indulging  almost 
to  the  surteitiiig  point  in  advertising  of 
a  dignified  character  distributed  among 
publications  that  stand  high  in  the  con¬ 
fidence  of  the  public,  and  naturally,  such 
advertising  exerts  a  wonderful  influ¬ 
ence  in  strengthening  the  confidence  we 
know  we  enjoy  to  an  almost  unlimited 
extent. 

CONFIDENCE  THROUGH  ADS. 

We  have  consistently,  persistently 
and  insistently  preached  our  own  con¬ 
fidence  in  the  returns  that  are  bound 
to  follow  almost  immediately  in  the 
wake  of  judicious  advertising,  and  we 
have  preached  this  to  such  an  extent 
that  we  have  instilled  this  same  confi¬ 
dence  in  tlic  value  of  advertising  in 
thousands  of  our  dealers,  and  they 
have  responded  so  liberally  that,  vast  as 
is  our  own  advertising,  it  is  equalled,  if 
not  surpassed,  in  volume  by  the  local 
advertising  of  our  dealers  in  almost 
every  city,  town,  village  and  hamlet  in 
the  United  States. 

I  leel  quite  sure  methods  we  prac¬ 
tice  that  have  proven  successful,  will 
prove  equally  successful  if  practiced  in 
like  manner  by  others.  A  peculiarity  of 
Victor  advertising,  or  1  might  say  a 
regular  feature,  is  that  the  price  of 
each  article  advertised  is  always  con¬ 
spicuous  in  every  V'ictor  advertisement, 
and  it  is  the  establishment  in  the 
minds  of  tlie  public  of  the  very  fact 
that  every  instrument  and  every  record 
is  sold  at  a  specific  price,  that  has  es- 
tablished  universal  confidence  in  Victor 
prices,  eliminated  all  price  arguments, 
and  made  sales  easy  once  a  customer 
is  interested. 

I  believe  I  have  made  clear  how  vital 
in  my  mind  is  mutual  confidence  in 
successfully  reaching  the  consumer 
through  joblier  and  retailer,  and  as  I 
consider  continued  advertising  of  fixed 
prices  exerts  a  remarkable  influence  in 
building  this  very  confidence,  I  desire 
to  issue  a  warning  cry  against  proposed 
legislation  that  threatens  the  manufac¬ 
turer’s  right  to  regulate  the  price  of  his 
goods,  which,  if  it  ever  becomes  law, 
will  most  certainly  throw  a  serious  ob¬ 
stacle  in  the  way  of  establi.shing  such 
confidence. 

OLDFIELD  BILL  A  MENACE. 

The  Oldfield  bill  is  a  real  menace  to 
us  all,  and  the  New  York  Sun,  in  a  re¬ 
cent  editorial,  does  not  hesitate  in  at¬ 
tacking  it  as  unjust  legislation  in  the 
following  words:  "The  legality  of  the 
now  common  practice  of  the  manufac¬ 
turer  regulating  the  price  at  which  his 
goods  must  he  sold  has  repeatedly  been 
upheld  by  the  courts,  hut  the  congre.s- 
sional  committee  reporting  this  hill  is 
obviously  of  the  opinion  that  they  are 
grossly  immoral,  and  should  be  sum¬ 
marily  suppressed  by  means  of  revision 
of  the  laws.  In  other  words,  it  would 


maxe  me  paient  laws  an  elteciive  ad¬ 
junct  01  ine  :3tiermaii  anu-irust  law, 
aim  an  etlective  extension  oi  mat  law. 
mat  IS  cieaiiy  tlie  special  purpose  oi 
me  proposeti  ineasure — 'ilie  oiii  Here¬ 
with  suuinitteU,  says  the  report,  con¬ 
sists,  tnereiore,  largeiy  oi  provisions 
inaKing  specinc  application  ot  the  :Mier- 
man  anti-trust  act  to  ousniess  involving 
patents,  and  oi  the  means  lor  meir  ei- 
lective  administration  uy  the  courts  and 
otherwise. 

"Here  coniusion  arises;  the  bherman 
law  was  devised  lor  the  prevention  and 
proliitiitioii  oi  nioiiopones.  me  patent 
laws  specilic  constitutional  provisions 
grant  to  patentees  and  owners  ot  pat¬ 
ents  exclusive  and  monopolistic  rights. 
A  strong  argument  niignt  tie  made  to 
show  tnat  11  the  blierman  law  is  in¬ 
adequate  lor  Us  proper  purposes  cnaiige 
Should  ue  made  in  tliat  law  without 
dragging  in  tor  its  support  a  system  so 
vital  and  so  complicated,  so  essentially 
diliereiit  in  Us  nature  and  in  its  intent, 
as  the  laws  providing  tor  and  regulat¬ 
ing  patents. 

FALSE  IMPRESSIONS. 

from  the  provision  of  the  bill  it 
would  seem  to  those  that  are  familiar 
witn  It,  tnat  us  trainers  had  unearthed 
conclusive  evidence  to  ausoluteiy  prove 
beyond  any  reasonable  douot  mat  all 
manuiacturers  enjoying  the  benefits  (O 
ot  tne  existing  patent  laws,  as  well  as 
all  manuiacturers  advertising  their 
goods  at  fixed  prices,  were  intention 
tne  single  purpose  oi  retarding  the  lur- 
ther  economical  development  ot  their 
product,  and  at  the  same  time  gloating 
in  the  privilege  of  gouging  tlie  public 
by  torcing  tne  sale  ot  interior  wares 
at  exorbitant  prices. 

Happily,  there  are  at  least  two  afgu- 
menls  witli  which  to  combat  this  mis¬ 
taken  fallacy — common  sense  and  the 
commercial  progress  of  the  last  decade. 

Tor  certainly  common  sense  tells  the 
intelligent  person  that  success  in  the 
maiiuiaciure  and  sale  of  any  article  of 
merchandise,  whether  a  necessity  or  a 
luxury,  depends  upon  quality,  price  and 
distriuution,  while  our  commercial  prog¬ 
ress  of  the  past  twenty  years  is  due 
primarily  to  the  practice  of  modern 
business,  of  which  tixed  prices  is  a 
most  important  feature. 

Now  as  to  the  high  quality  of  adver¬ 
tised  goods — personally,  1  am  convinced 
that  every  inaiiutacturer  of  any  success¬ 
ful  advertised  or  fixed  price  article  of 
mercliandise  is  placing  upon  the  market 
goods  of  the  highest  quality  he  is  capa¬ 
ble  of  manulactunng. 

AS  TO  ACTUAL  VALUE. 

As  to  the  price  of  such  goods — every¬ 
thing  must  have  a  value;  that  is,  a  real 
value,  and  how  better  can  that  value 
be  estimated  than  by  the  manufacturer, 
who  knows  the  actual  value,  and,  know¬ 
ing  that  value,  is  it  not  only  reasonable 
to  suppose  that  the  price  will  be  fixed 
to  make  the  article  more  attractive  in 
the  eyes  of  the  purchasing  public,  on 
whom  the  success  or  failure  of  the 
article  depends? 

Ill  the  proposed  legislation  it  must  be 
borne  in  mind  that  the  manufacturer’s 
right  to  sell  the  jabber  and  retailer,  or 
directly  to  the  consumer,  at  any  fixed 
price  he  determines  to  place  upon  his 
goods,  is  no  way  questioned  or  intended 
to  be  interfered  with,  but  the  jobber 
and  retailer,  who  are  the  principal 
sources  of  distribution  and  practically 
the  only  outlets  for  ninety  per  cent,  of 
tlie  entire  output  of  the  goods  adver¬ 
tised  at  a  fixed  price,  will  he  forced  to 
toss  their  hats  in  the  ring  and,  return¬ 
ing  to  the  old  and  antiquated  barter 
and  sale  methods  of  our  forefathers, 
fight  over  every  customer  who  bargains 
with  one  against  the  other,  until  one 
of  them  has  made  the  sale  to  a  dis¬ 


satisfied  customer,  who  even  then  may 
leel  that  he  might  have  bought  at  a 
lower  price  if  lie  liad  held  oh  lor  lur- 
ther  unlucemenis. 

1  believe  John  VV'auaniaker  was  one 
01  tlie  tirst  storekeepers  to  abandon  the 
private  cipher  marks  that  indicated  the 
cost  and  selling^  prices,  and  plainly 
marked  every  article  in  his  store  with 
the  one  fixed  price  at  which  the  article 
could  be  bought  and  returned  at  full 
credit,  if  unsatisfactory.  This  taking 
the  customer  into  the  confidence  of  the 
store  marked  the  begiiming  of  modern 
merchaiidising,  and  has  established  hon¬ 
est  selling  methods  that  have  been 
largely  mstrunieiital  in  making  America 
tne  greatest  commercial  nation  on 
earth. 

EFFECT  ON  DISTRIBUTION. 

Now  as  to  distribution — this  is  the 
one  point  on  whicli  success  depends 
more  directly  than  anything  else.  Une 
may  manuiacture  a  most  desirable 
article  ot  the  very  highest  quality,  and 
its  cost  may  be  well  within  the  reach 
of  all,  and  advertised  to  an  extent  that 
has  made  it  known  and  desired  by  un¬ 
told  numbers  of  would-be  purcliasers, 
and  yet,  if  it  is  not  profitable  for  the 
retailer  to  handle,  or  if  for  some  other 
reason  it  is  not  obtainable  at  the  stores 
where  it  should  be  sold,  it  is  doomed  to 
failure,  and  will  gradually  disappear 
from  the  market  and  be  forgotten.  Our 
country  covers  a  great  area  and  the 
expense  incident  to  reaching  all  mar¬ 
kets  is  large,  and  if  direct  distribution 
in  single  pieces  were  enforced  through 
mistaken  legislation  it  would  practically 
eliminate  distant  markets,  and  in  re¬ 
stricting  the  possibilities  of  sales  would 
curtail  the  manufacturers,  whicli  would 
necessarily  make  imperative,  and  be  im¬ 
mediately  followed  by,  a  further  in¬ 
crease  in  price. 

Under  tlie  proposed  new  legislation, 
who  is  to  profit?  The  manufacturer,  if 
he  has  at  his  command  unlimited  re¬ 
sources,  is  in  a  position,  and  might  be 
compelled  from  a  standpoint  oi  self- 
preservation,  to  establish  his  own  retail 
branches  in  various  cities,  but  it  would 
never  be  possible  for  him,  no  matter 
how  perfect  his  organization,  to  estab¬ 
lish  an  outlet  for  his  goods  in  the  small 
towns  and  villages  wliere  only  a  very 
limited  quantity  of  any  particular  line 
of  goods  could  possibly  be  sold. 

ATTITUDE  OF  RETAILER. 

The  modern  retailer;  that  is,  the 
storekeeper,  certainly  does  not  seek  the 
throwing  down  of  the  bars  to  all  kinds 
of  rotten  competition.  Say  there  are 
two,  or  three,  or  more  dealers  in  any 
one  town  or  city— and  all  but  one,  be¬ 
cause  of  their  enterprise  and  energy 
and  excellence  of  store  service,  are  en¬ 
joying  a  satisfactory  and  profitable 
business  on  a  popular  article  of  mer¬ 
chandise  that  sells  at  an  established 
fixed  price.  This  one  other  dealer,  due 
to  careless  methods  and  natural  lazi¬ 
ness,  or  for  some  other  cause,  is  unable 
to  attract  people  to  his  store  in  any 
other  way,  so  he  decides  to  slash  the 
prices  on  this  established  fixed  price 
article,  and  by  so  doing  works  a 
grievous  injury  upon  the  investment  of 
the  other  dealers,  who  are  the  ones  who 
have  actually  created  the  local  demand 
for  that  particular  line. 

He  impairs  the  reputation  of  that 
particular  piece  of  merchandise,  that 
has  at  an  expense  of  hundreds  of 
thousands  and  possibly  millions  of  dol¬ 
lars  (expended  in  creative  and  educa¬ 
tional  advertising)  been  established  in 
the  minds  of  the  public  as  of  a  fixed 
and  certain  value.  Once  bring  down 
the  price  of  any  article  whose  value  has 
been  impressed  through  tlie  continued 
advertising  of  a  fixed  price — which  is 
imperative  in  all  good  advertising — and 
you  have  torn  down  one  of  the  strong¬ 
est  supporting  structures  of  that 
article’s  successful  distribution. 

A  LOGICAL  ANALOGY. 

Has  not  the  most  economical  and 
probably  the  most  deliberative  body  in 
our  government  sanctioned  the  most 
imperative  fixed  prices,  which  certainly 
must  he  recognized  by  our  lawmakers? 
I  refer  to  the  Interstate  Commerce 
Commission  in  upholding  the  minimum 


and  maximum  rates  which  the  railroads 
of  the  United  States  have  establisiied 
for  transportation  on  their  lines. 

If  equitable  in  such  instances — and 
no  one  will  deny  that  it  is  no  more 
than  simple  justice — why,  then,  may 
not  the  purchasing  public,  the  sources 
of  distribution  and  the  manufacturers 
enjoy  all  the  benefits  of  a  fixed  price 
system  on  goods  that  are  in  the  great 
majority  of  cases  marketed  at  the  very 
lowest  possible  prices,  that  return  only 
reasonable  profits  to  all,  consistent  with 
all  laws  of  business  economies? 

COLLEGE  JOURNALISTS  MEET. 


Editors  of  Eastern  Dailies  Hear  Ad¬ 
dresses  by  Charles  H.  Grasty, 

Don  Seitz  and  Dr.  Williams. 

Editors  of  college  dailies  in  the  East 
met  in  annual  convention  at  the  Pulitzer 
School  of  Journalism  Saturday  after¬ 
noon  and  later  at  a  banquet  in  the  Mar¬ 
tinique,  heard  addresses  by  Dr.  Talcot: 
Williams,  director  of  the  school;  Hamil¬ 
ton  Holt,  editor  of  the  Independent; 
Don  C.  Seitz,  business  manager  of  the 
New  York  World,  and  Charles  H. 
Grasty,  owner  of  the  Baltimore  Sun. 

After  a  luncheon  at  Hartley  Hall,  an 
address  of  welcome  by  Dr.  Williams,  and 
an  informal  talk  by  Professor  Mac- 
.\larney,  the  delegates  made  an  inspec¬ 
tion  of  the  Pulitzer  School.  Susequently 
they  saw  the  current  production  of  the 
Pathe  Weekly,  a  moving  picture  news 
show.  At  the  business  meeting  which  fol¬ 
lowed  the  delegates  adopted  the  official 
narne  of  the  organization  as  “The  Asso¬ 
ciation  of  Eastern  College  Newspapers.” 
Two  medals  will  be  awarded  to  members 
annually,  one  for  the  best  news  story  and 
one  for  the  best  editorial. 

Various  papers  were  read  on  business, 
editorial  and  circulation  problems.  Of¬ 
ficers  were  elected  as  follows;  Presi¬ 
dent,  William  Kleitz,  Cornell  Sun ;  vice- 
president,  Ranald  H.  MacDonald,  Yale 
News;  secretary,  Donald  Myrick,  Prince- 
tonian ;  treasurer,  Lester  C.  Danielson, 
Columbia  Spectator. 

The  banquet  was  attended  by  about 
one  hundred  delegates.  Retiring  Presi¬ 
dent  James  Bruce,  of  the  Princetonian. 
proved  a  graceful  and  highly  entertain¬ 
ing  toastmaster.  Hamilton  Holt  was 
the  first  of  the  special  guests  to  address 
the  college  editors.  He  said  the  college 
newspapers  would  make  good  experi¬ 
mental  fields  for  future  editors  and  pub¬ 
lishers  and  welcomed  the  schools  of 
journalism  as  helpful  agencies  in  the 
newspaper  world.  He  recounted  several 
entertaining  experiences  in  journalism. 

Don  C.  Seitz  was  then  called  on.  He 
said  that  the  men  who  had  principles 
should  give  full  expression  to  them 
“Don’t  be  afraid  to  express  your  views,” 
he  declared,  “if  they’re  not  logical  view's 
some  one  will  soon  disprove  them.” 

Mr,  Grasty,  who  was  the  next  speaker, 
expressed  the  thought  that  ‘publicity  is 
the  one  big  new  business  working  for 
(le'iiocracy  and  its  accomplishment.”  Dr. 
Williams,  who  followed,  said  that  the 
work  the  college  editors  were  doing  was, 
in  miniature,  the  work  of  journalism. 
Other  addresses  were  made  by  .-\.  E. 
Jenks,  of  the  Michigan  Daily,  and  Les¬ 
lie  Groser  of  the  Cornell  Sun. 


Fire  Engine  Aids  Newspaper  Plant. 

That  the  fire  department  may  prove  a 
valuable  adjunct  to  a  newspaper  plant 
was  proven  last  week,  when  the  Charles¬ 
ton  (W.  Va.)  Gazette  management 
found  itself  at  a  standstill  by  the  break¬ 
down  of  a  steam  table.  When  it  was 
found  that  the  boiler  used  for  heating 
the  table  was  indisposed,  a  young  report¬ 
er  w’ho  had  just  covered  a  fire  story- 
thought  of  the  engine  boiler  and  asked 
the  fire  chief  for  its  use.  The  portable 
boiler  proved  its  worth  ind  the  day’s 
news  reached  the  street  on  time. 


Senate  Candidate’s  Ads  Cost  $1,100. 

Watt  T.  Brown,  candidate  for  the 
short  term  senatorship  in  Alabama,  has 
filed  with  the  Secretary  of  the  U.  S. 
Senate  a  statement  of  expenditures  dur¬ 
ing  the  primary  campaign.  Out  of  a 
total  expenditure  of  $1,237,  more  than 
$1,1(X)  was  paid  for  newspaper  ads. 
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“GET-TO-GETHER”  DINNER  OF  THE  ASSOCIATION  OF  NATIONAL  ADVERTISING  MANAGERS  AT  CHICAGO,  APRIL  3. 


A.  N.  A.  M.  CONVENTION 

(Continued  from  fage  864.) 
Resolved,  That  the  secretary  be  instructed 
to  send  a  copy  to  the  President  of  the  Uni¬ 
ted  Slates,  to  every  member  of  the  United 
States  Senate  and  House  of  Representatives, 
to  the  Governor,  and  to  every  member  of  the 
State  Legislature ;  and,  be  it  further 
Resolved,  That  we  commend  the  utterance 
of  President  Wilson  at  Philadelphia,  on  Oc¬ 
tober  29  1912,  when,  in  defining  his  policy, 
he  said  : 

‘Safeguard  American  men  against  un-  • 
fair  comnetition,  and  they  will  take 
care  of  themselves.  .  ,  .  If  you 

make  the  processes  by  which  small  men 
are  undersold  in  particular  markets 
criminal ;  if  you  penalize  in  the  same 
way  those  discriminations  by  which  re¬ 
tail  dealers  are  published  if  they  deal 
in  the  goods  of  anybody  except  the  big 
manufacturers  ;  if  you  see  to  it  that  raw 
materials  are  sold  upon  the  same  terms 
to  everybody ;  if  you  see  that  the  closed 
market  for  credit  is  opened  up  by  a 
very  different  banking  system,  then  yon 
have  freed  America,  and  I,  for  my  part, 
am  willing  to  stop  there  and  see  who 
has  the  best  brains’ ; 

and  we  pledge  him  our  earnest  support  in 
any  effort  he  may  make  to  enforce  the  prin¬ 
ciples  of  equal  rights  and  equal  opportunity 
to  honest  dealing  with  the  consuming  pub¬ 
lic. 

POST.^L  AFFAIRS  COM  MITTEE  REPORT. 

The  report  of  the  Postal  Affairs  Com¬ 
mittee  was  adopted  and  approved.  The 
committee  stated  that  no  advertising 
manager  would  fail  to  recognize  the  tre¬ 
mendous  value  of  such  a  modification  of 
the  postal  laws  as  would  enable  inquiries 
to  be  returned  to  the  advertiser  on  the 
guarantee  that  the  proper  postage  rate 
would  be  paid  by  the  advertiser.  On  the 
one  hand,  the  security  from  loss  through 
waste  of  postage  through  the  practice  of 
enclosing  return  postage  would  justify 
the  advertiser  in  carrying  on  more  exten¬ 
sive  campaigns ;  and  on  the  other  hand, 
the  increased  volume  of  business  result¬ 
ing  from  such  a  regulation  would  cer¬ 
tainly  justify  the  department  in  extend¬ 
ing  such  a  privilege. 

'mat  such  a  provision  is  entirely  prac¬ 
ticable  from  a  postal  service  standpoint 
is  proved  by  the  fact  that  former  Post¬ 
master  General  Hitchcock  specifically  rec¬ 
ommended  in  his  annual  report  for  1912 
that  legislation  to  accomplish  this  pur¬ 
pose  be  adopted.  The  committee  stated 
that  it  was  glad  to  report  the  fact  that 
steps  in  this  direction  have  already  been 
taken  through  the  introduction  of  Sen¬ 
ate  Bill  No.  1769— the  Townsend  bill — 
providing  for  carrying  in  the  mails  reply 
letters  and  postal  cards  without  prepay¬ 
ment  of  postage.  The  provisions  of  this 
bill  were  discussed  by  a  number  of  mem- 
pers  present,  and  many  members  ex¬ 
pressed  the  opinion  that  the  provisions 
of  this  bill  were  not  adequate  enough  to 
cover  “C.  O.  D.”  postage  in  the  most 
efficient  way. 

It  was  the  general  consensus  of  opin¬ 


ion  that  “C.  O.  D.”  postage  is  most  de¬ 
sirable  from  the  standpoint  of  every  one 
concerned,  the  Post  Office  Department, 
the  advertiser,  the  publisher  and  the 
consumer,  but  that  it  would  be  neces¬ 
sary  to  prepare  a  bill  containing  provi¬ 
sions  for  that  purpose  which  would  re¬ 
sult  in  “C.  O.  D.”  postage  being  put 
into  effect  without  the  necessity  of  some 
of  the  cumbersome  details  of  the  Town¬ 
send  Bill,  and  providing  for  a  better  ap¬ 
plication  of  some  of  its  provisions. 

SECRETARY’S  REPORT. 

Secretary  Patman  made  a  detailed  re¬ 
port  covering  the  work  of  the  associa¬ 
tion  since  the  last,  or  annual,  meeting. 
To  give  the  entire  membership  some 
idea  of  the  detail  work  handled  at  head¬ 
quarters,  he  stated  that  since  the  last 
meeting  45  bulletins  on  a  wide  range 
of  advertising  subjects  have  been  is¬ 
sued  to  the  entire  membership,  or  a  to¬ 
tal  of  11,250  individual  bulletins,  com¬ 
prising  altogether  over  50,000  multi- 
graphed  sheets.  Besides  the  multigraph 
work  referred  to  above,  over  6,000  mul- 
tigraphed  sheets  in  the  form  of  letters 
were  sent  out  to  members.  During  the 
period  between  the  annual  meeting  and 
March  21  of  this  year,  slightly  more  than 
8,000  individually  dictated  typewritten 
letters  were  sent  out  from  headquarters. 

In  addition  to  the  broad  advertising 
work  done  by  the  association,  as  a  whole, 
and  the  bulletins  of  the  different  com¬ 
mittees  of  the  association,  a  valuable 
service  is  rendered  to  members  indi¬ 
vidually  by  correspondence  with  the  sec¬ 
retary’s  office.  The  association  had 
compiled  files  of  data  information  at 
headquarters,  this  information  having 
been  gathered  from  individual  concerns 
in  the  association  during  the  course  of 
its  four  years’  work,  and  from  publica¬ 
tions  devoted  to  advertising,  sales,  mer¬ 
chandising,  distribution,  economics,  etc. 

WORK  ON  CIRCULATION. 

'The  secretary  reported  on  the  circu¬ 
lation  statement  work  of  the  association. 
He  stated  that  the  number  of  publish¬ 
ers  asked  to  fill  in  the  A.  N.  A.  M. 
forms  had  been  increased  from  less  than 
3,000  to  considerably  over  11,0(X)  in  1914; 
that  the  four  former  classification  divi¬ 
sions  had  been  broadened  to  eight  divi¬ 
sions  as  follows:  (1)  general  magazines 
and  periodicals,  (2)  women’s  magazines 
and  periodicals,  (3)  class  publications, 
(4)  agricultural  publications,  (5)  news¬ 
papers,  (6)  religious  publications,  (7) 
fraternal  publications,  and  (8)  trade 
papers — the  latter  being  extensively  sub¬ 
divided  by  professions  or  trades.  He 
also  reported  that  the  1913  forms  have 
been  improved  in  several  respects,  an.l 
that  these  have  been  made  applicable  to 


the  new  classifications,  and  that  the 
headquarter’s  records  had  been  so  ar¬ 
ranged  that  the  work  had  been  stand¬ 
ardized  throughout,  enabling  the  asso¬ 
ciation  to  provide  individual  member¬ 
ship  concerns  with  standardized  infor¬ 
mation  forms  covering  the  circulation  of 
any  publication.  Nearly  2,000  sworn 
statements  had  already  been  received 
and  additional  statements  to  the  num¬ 
ber  of  several  dozen  daily  are  bein.g 
received.  He  also  mentioned  the  ex¬ 
tensive  co-operation  given  by  the  vari¬ 
ous  publishers’  and  advertising  agents’ 
associations  in  connection  with  circula¬ 
tion  information. 

On  the  motion  of  Harry  Tipper,  ad¬ 
vertising  manager  of  the  Texas  Com¬ 
pany,  New  York,  a  vote  of  thanks  was 
given  to  the  secretary  for  his  compre¬ 
hensive  report,  and  it  was  ordered  that 
this  vote  of  thanks  be  recorded  in  the 
minutes  of  the  association. 

WINDOW  DISPLAY  REPORT. 

The  Window  Display  Committee,  re¬ 
ported  the  details  of  the  progress  of 
the  plan  it  has  under  way  to  improve 
the  present  methods  of  making  and 
handling  window  displays  by  the  manu¬ 
facturers  in  various  parts  of  the  coun¬ 
try.  A  number  of  members  signified 
their  intention  of  strongly  co-operating 
in  the  work  of  gathering  the  necessary 
data  so  that  a  complete  campaign  could 
be  evolved. 

It  was  decided  to  make  a  detailed  in¬ 
vestigation  into  export  advertising  and 
business  methods  in  foreign  countries. 
The  following  committee  men  forme! 
the  committee  to  carry  on  this  work: 
Frank  E.  Fehlman,  advertising  manager. 
H.  W.  Gossard  Co.,  Chicago,  Ill.,  chair¬ 
man;  G.  H.  Benkhardt,  advertising  man¬ 
ager,  Smith,  Kline  &  French  Co.,  Phila¬ 
delphia,  Pa. ;  P.  E.  Ryan,  advertising 
manager.  National  Acme  Mfg.  Co., 
Cleveland,  O.,  and  W.  P.  Werheim,  ad¬ 
vertising  manager,  Pratt  &  Lambert, 
Inc.,  Buffalo,  N.  Y. 

AFFILIATE  WITH  A.  A.  C.  OF  A. 

A  resolution  was  passed  affiliating  the 
association  of  National  Advertising 
Managers  with  the  Associated  Adver¬ 
tising  Clubs  of  America,  provided  that 
the  organization  of  the  Associated  Ad¬ 
vertising  Clubs  of  America  into  depart¬ 
mental  interests  is  consummated. 

The  Circulation  and  Rates  Committee 
report  was  presented  to  the  meeting  and 
the  following  resolution  was  passed : 

Whereas,  there  is  a  'general  feeling 
among  advertisers  that  most  circulation 
methods  involving  premiums  produce 
circulation  of  doubtful  value  to  the  ad¬ 
vertiser,  and 

Whereas,  it  is  self-evident  that  the 


value  of  all  circulation  will  vary  wit’.. 
the  methods  of  securing  it, 

Therfore,  be  it  resolved.  That  the 
Association  of  National  Advertising 
Managers  believes  that  publishers  should 
furnish  advertisers  with  the  facts  as  i  > 
their  methods  of  securing  such  circula¬ 
tion,  giving  approximate  percentages  se¬ 
cured  by  the  various  methods. 

Also  be  it  resolved.  That  the  Circula¬ 
tion  and  Rates  Committee  be  instructed 
to  secure  such  statements  and  furnish 
them  to  each  individual  member. 

TRADE  PAPER  CIRCUL.ATIONS. 

A  resolution  was  also  passed  calling 
upon  all  trade  paper  publishers  to  state 
not  only  the  total  amount  of  their  circu¬ 
lation  but  to  give  analyses  showing  tlie 
different  classes  of  readers  their  publi¬ 
cations  reach,  the  distribution  of  such 
circulation  by  trade  or  profession  classi¬ 
fications,  the  distribution  of  such  circu¬ 
lation  by  territories,  cities,  etc. 

At  a  meeting  of  the  board  of  direc¬ 
tors  held  coincident  with  the  member¬ 
ship  meeting,  Edward  Hungerford,  ad¬ 
vertising  manager.  Wells  Fargo  &  Co., 
New  York,  was  unanimously  elected  a 
director  of  the  association  for  the  period 
ending  September  30  next,  vice  Mr. 
Harland  J.  Wright.  Mr.  Hungerford 
was  also  unanimously  elected  a  mem¬ 
ber  of  the  executive  committee. 

ROUND  TABLE  MEETING. 

One  of  those  delightful  round  table 
meetings  for  which  the  association  is 
justly  famous  among  advertising  man¬ 
agers  was  held  on  Thursday  evening. 
At  these  meetings  matters  of  individual 
interest  to  advertising  managers  are  so¬ 
cially  discussed  around  the  Round  Table 
and  the  discussions  prove  extreme  ,, 
valuable  and  interesting  to  each  indi¬ 
vidual  membership  representative  pre.5- 
ent. 

The  Red  Room  of  the  La  Salle  Hotel 
was  the  scene  of  a  unique  "get-together” 
dinner  held  on  Friday  evening.  .\t  the 
post-prandial  stage  of  the  proceedings,  a 
program  of  songs,  advertising  stunts  and 
humorous  speeches  was  commenced, 
which  kept  the  audience  of  65  men  in 
spasmodic  convulsions  of  laughter  the 
entire  evening.  The  Chicago  Advertis¬ 
ing  Association  quartette  was  responsi¬ 
ble  for  the  major  part  of  the  musicil 
program,  while  the  advertising  stunt 
contributions  were  provided  by  A.  N. 
A.  M.  members,  prominent  among  whom 
were  President  Thrift,  Vice-President 
Tipper,  W.  G.  Snow,  O.  C.  Harn,  R.  A. 
Holmes.  C.  W.  Dearden,  G.  B.  Sharpe, 
R.  O.  Eastman,  Edward  S.  Babcox, 
Frank  E.  Fehlman.  Gridley  Adams, 
Frank  H.  Cole,  L.  W.  Ellis,  and  a  num¬ 
ber  of  others. 
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The  menu  was  a  clever  piece  of  work 
and  excited  much  comment,  particularly 
each  dish  was  named  in  truly  de- 
SLTiptive  advertising  terms.  To  under¬ 
stand  the  significance  of  these  terms,  one 
iiad  to  be  present. 

The  menu  was  as  follows: 

LAY  OUT. 

Six  Points 

Split  Commission  Soup 
I'L-c'kIe  Edged  White.  Green  inserts  Copy 
Kernels 


Ocean  Liner,  Silhouetted 


Farm  Paper  Illustration,  Reduced  One- 
Pourth 

Laston  Long  Primer  Cubist  Wash  Drawing 


Old  Campaign  Broadway  Special  Type 
<'over  Stock  in  two  Colors  Mixed  Copy 
Dressing 


Non-Advertiser  Ice 


House  Organ  Cheese  Problem  Crackers 
Black  Ink 

The  entire  three  days’  meeting  was 
carried  out  in  a  manner  which  added 
much  truth  to  the  slogan  of  the  asso¬ 
ciation,  “To  make  every  dollar  spent  in 
ailvertising  bring  back  greater  returns.’’ 

MEMBERS  ATTENDING. 

I'he  meeting  was  attended  by  the  fol¬ 
lowing  representatives  of  the  member¬ 
ship  concerns  in  each  instance: 

W.  K.  Page,  Addressograph  Co.,  Chicago ; 
II.  T.  Proudfit,  Aeolian  Co.,  New  York  ;  Tim 
Thrift,  American  Multigrapb  Sales  Co., 
Cleveland;  Ed.  S.  Ralph,  American  Seeding- 
Machine  Co.,  Springfield,  O.  :  H.  V.  Jami¬ 
son  American  Sheet  &  Tin  Plate  Co.,  Pltts- 
hurgh  :  B.  B.  Ayers,  American  Steel  &  Wire 
Co..  Chicago ;  H.  T.  Benbam,  E.  C.  Atkins 
i  Co.,  Indianapolis;  E.  L.  Colgrove.  The 
Baker  Motor  Vehicle  Co.,  Cleveland  ;  K.  L. 
Murray,  Beatrice  Creamery  Co.,  Chicago; 
K.  .1.  Brandel,  The  Beaver  Companies,  Buf¬ 
falo;  R.  E.  Shanahan,  Bissell  Carpet 
Sweeper  Co.,  Grand  Rapids ;  II.  F.  Daven¬ 
port,  Brunswick-Balke  Collender  Co.,  Chl- 
lago. 

Earl  M.  Cummings,  Burson  Knitting  Co., 
Rockford,  111. ;  W.  G.  BIsbee,  Carter  White 
Lead  Co.,  Chicago ;  M.  C.  Meigs,  J.  I.  Case 
Threshing  Machine  Co.,  Racine,  Wis.  ;  Lee 
■Anderson,  Chalmers  Motor  Co.,  Detroit;  J. 
T.  Conkey,  The  G.  E.  Conkey  Co.,  Cleveland  ; 
W.  N.  Bay  less,  Jr.,  The  Conklin  Pen  Mfg. 
Co..  Toledo ;  R.  A.  Holmes.  The  Crofut  & 
Knapp  Co.,  New  York:  R.  E.  Moorhead, 
Cudahy  Packing  Co..  Old  Dutch  Cleanser 
Dept.,  Chicago ;  G.  B.  Sharpe,  DeLavel  Sep¬ 
arator  Co.,  New  York ;  Gordon  W.  Kings¬ 
bury,  Diamond  Crystal  Salt  Co.,  St.  Clair, 
Mich. ;  C.  R.  Trowbridge,  Dodge  Manufac¬ 
turing  Co.,  Mishawaka,  Ind.  ;  F.  L.  Ersklne, 
W.  L.  Douglas  Shoe  Co.,  Brockton,  Mass. 

L.  B.  Jones,  Eastman  Kodak  Co.,  Roch¬ 
ester,  N.  Y. :  L.  C.  McChesney,  Thos.  A. 
Edison.  Inc.,  Orange,  N.  J. ;  Carl  H.  Reed, 
Electric  Storage  Battery  Co.,  Philadelphia ; 

S.  R.  Fell,  The  S.  R.  Fell  Co.,  Cleveland ; 

T.  .1.  Wright,  Felt  &  Tarrant  Mfg.  Co.,  Chi¬ 
cago ;  Edward  S.  Babcox,  Firestone  Tire  & 
Itubber  Co.,  Akron,  Ohio ;  ,1.  H.  Weddell, 
Gage  Brothers  &  Co.,  Chicago ;  W.  B. 
Turner.  The  General  Fireproofing  Co., 
Youngstown,  Ohio ;  Frank  E.  Fehiman,  H. 
W.  Gossard  Co.,  Chicago ;  D.  E.  Paris, 
Hampshire  Paper  Co..  South  Hadley  Falls, 
Maas. ;  M.  S.  Achenbach,  H.  J.  Heinz  Co., 
Pittsburgh,  Pa.  ;  T,  Clarence  Heisey,  A.  H. 
Heisey  &  Co.,  Newark.  Ohio. 

Frank  H.  Cole.  Peter  Henderson  &  Co., 
New  York  City  ;  C.  F.  Alward.  The  H-0  Co., 
Buffalo,  N.  Y. ;  L.  W.  Ellis.  Stockton,  Cal.  ; 

B.  Jenks,  F.  M.  Hoyt  Shoe  Co.,  Manches¬ 
ter.  N.  H. ;  Ira  Fleming.  Geo.  P.  Ide  &  Co.. 
Troy,  N.  Y. ;  F.  W.  Helskell.  International 
Harvester  Co.,  of  America.  Inc..  Chicago; 
W.  G.  Snow,  International  Sliver  Co..  Meri¬ 
den,  Conn. ;  E.  W.  Simons.  James  Manufac¬ 
turing  Co.,  Ft.  Atkinson,  Wis. ;  R.  O.  East¬ 
man.  Kellogg  Toasted  Corn  Flake  Co,,  Bat¬ 
tle  Creek.  Mich. ;  G.  A.  Weinman,  Lord  & 
Taylor.  New  York ;  E.  L.  Shuey.  The  Lowe 
Brothers  Co..  Dayton.  Ohio ;  E.  K.  Pritchett, 
The  Macev  Co..  Grand  Rapids,  Mich. 

O.  C.  Harn,  National  Lead  Co.,  N.  Y. ; 
N.  H.  Bnvnton,  National  Lamp  Works  of 
General  Electric  Co.,  Cleveland,  Ohio ;  L.  F. 
Hamilton,  Pittsburgh.  Pa. ;  C.  R.  Stevenson, 
National  Vender  Products  Co.,  Mishawaka, 
ind. :  J.  T.  Shanahan.  Niagara  Silk  Mills, 
North  Tonawanda,  N.  Y.  ;  WllllaJn  B.  Mor¬ 
ris.  Northwestern  Knitting  Co..  Minneapolis, 
Minn  ;  H.  G.  Stibbs.  Pacific  Coast  Con¬ 
densed  Milk  Co..  Seattle,  Wash. ;  W.  P.  Wer- 
heira,  Pratt  &  Lambert,  Inc.,  Buffalo,  N.  Y. ; 
R.  F.  Rogan.  Proctor  &  Gamble  Co..  Cincin¬ 
nati,  Ohio ;  Jv.  S.  Wallace,  Richardson  Silk 
Fo..  Chicago  ;  Philip  W.  Leiyien,  The  Royal 
Tailors,  Chicago ;  J.  B.  Benson.  M.  Rumely 
Company,  La  Porte,  Indiana. 

E.  A.  Sherman.  Russell-Mlller  Milling 
Fo..  Minneapolis.  Minn.;  Harold  0.  Gould. 
Joseph  T.  Ryerson  &  Son.  Chloago;  Truman 
.\.  DeWeese,  The  Shredded  Wheat  Co..  Ni¬ 
agara  Falls.  N.  Y. ;  G.  H.  Benkhardt,  Smith, 
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Kline  &  French  Co.,  Philadelphia ;  G.  E.  Pot¬ 
ter,  South  Bend  W’atch  Co.,  South  Bend,  Ind. ; 
Ernst  Stein,  A.  Stein  &  Co.,  Chicago. 

W.  J.  Roth,  The  Stenotype  Co.,  Indianap¬ 
olis,  Ind. ;  Mont.  H.  Wright,  John  B.  Stetson 
Co..  Philadelphia ;  Gridley  Adams,  Stewart- 
Warner  Speedometer  Corporation,  Chicago ; 
C.  W.  Dearden,  Strathmore  Paper  Co.,  Mlt- 
tineague.  Mass. ;  F.  M.  Herrick.  Taylor  In¬ 
strument  Companies,  Rochester,  N.  Y. ;  Harry 
Tipper,  The  Texas  Co.,  N.  Y.  C. 

E.  A.  Walton,  Timken-Detroit  Axle  Co.,  De¬ 
troit,  Mich. ;  L.  D.  Wallace,  Jr.,  United  Ce¬ 
real  Mills,  Ltd.,  Chicago ;  J.  P.  Beck,  Uni¬ 
versal  Portland  Cement  Co.,  Chicago ;  H.  A. 
Norton,  R.  Wallace  &  Sons  Mfg.  Co.,  Wal¬ 
lingford,  Conn. ;  Edward  Hungerford,  Wells 
Fargo  &  Co.,  N.  Y.  ;  L.  W.  Wheelock,  Stephen 
F.  Whitman  &  Son,  Inc.,  Philadelphia;  J. 
Macdonald  Prior,  General  Fire  Extinguisher 
Co.,  Providence,  R.  I. ;  Peter  Henderson  of 
Peter  Henderson  &  Co.,  N.  Y. ;  John  A. 
Schroeder,  representing  Hyatt  Roller  Bear¬ 
ing  Co.,  Newark,  N.  J. ;  J.  A.  Meyei,  Kellogg 
Toasted  Corn  Flake  Co.,  Battle  Creek,  Mich. 

C.  F.  Brown,  C.  L.  Mead,  Ixtvell-McConnell 
Mfg.  Co.,  Newark,  N.  J.  ;  R.  W.  Sullivan, 
Lowe  Brothers  Co.,  Dayton,  Ohio;  Carl  N. 
Mapes,  The  Macey  Co.,  Grand  Rapids,  Mich. ; 

F.  A.  Gregory,  Jr.,  Chicago  Branch,  and 
Charles  B.  Field,  National  Lead  Co.,  New 
York  ;  T.  L.  Briggs,  Remington  Arms-Unlon 
Metallic  Cartridge  Co..  New  York ;  E.  L. 
Porter,  Co-operative  &  Sales  Promotion  Dept., 
South  Bend  Watch  Co.,  South  Bend,  Ind. ; 
Elliott  S.  Hanson  and  Paul  D.  Van  Vleit, 
Universal  Portland  Cement  Co.,  Chicago ;  J. 
H.  MeShane,  S.  D.  Warren  &  Co.,  Boston ; 

G.  M.  I.iauck,  Welch  Grape  Juice  Co..  West- 
field,  N.  Y. ;  and  C.  W.  Patman,  secretary, 
<’lfth  Avenue  Building.  New  York. 


First  One-Cent  Paper. 

The  first  one-cent  morning  paper  in 
America  was  the  New  York  Morning 
Post,  which  was  founded  in  1833  with 
Dr.  H.  D.  Shepard  as  editor  and  Horace 
Greeley  as  printer.  Prior  to  that  by 
three  years  an  evening  paper,  called  The 
Cent,  selling  for- that  amount,  had  had 
a  brief  existence  in  Philadelphia.  Gree¬ 
ley,  who  was  born  103  years  ago,  started 
his  career  as  a  printer  in  Poultney,  Vt., 
in  1826.  In  1^1  he  arrived  in  New 
York  with  $10  in  his  pocket,  but  two 
years  later  he  began  business  on  his 
own  account  as  printer  of  the  Morning 
Post.  The  following  year  Greeley,  in 
partnership  with  Jonas  Winchester, 
established  The  New  Yorker,  of  which 
Greeley  was  editor.  In  1840  Greeley 
edited  and  published  The  Log  Cabin, 
a  campaign  paper  that  gained  the  as¬ 
tounding  circulation  of  ^.000. 


Curran  to  Redraft  Billboard  Bill. 

§0  much  opposition  to  the  proposed 
ordinance  to  regulate  electric  light  signs, 
billboards  and  other  outdoor  display  ad¬ 
vertising  was  developed  on  the  part  of 
O.  J  Gude,  president  of  the  O.  J.  Gude 
Advertising  Company,  and  others  hav¬ 
ing  interests  in  billboards,  that  Aider- 
man  Henry  H.  Curran,  who  framed  it, 
has  decided  to  redraft  it.  In  its  amend¬ 
ed  form  it  will  come  up  before  the  Board 
of  Aldermen  at  its  next  meeting.  In  his 
opposition  to  the  measure  Mr.  Gude 
said  that  the  aesthetic  legislation  all 
over  the  country  was  depriving  men  of 
work  and  intimidating  business,  and  that 
twenty-six  advertising  companies  with 
which  he  was  associated  did  not  pay  a 
single  dollar  of  dividends  in  1913  on  ac¬ 
count  of  poor  business  caused  by  legis¬ 
lators  frightening  business  men  from 
making  money. 


Death  of  Mr*.  W.  J.  Darby. 

Friends  of  W.  J.  Darby,  the  well- 
known  circulation  manager  of  the  To¬ 
ronto  Mail  and  Empire,  are  offering 
their  condolences  on  account  of  the 
death  of  his  wife,  who  is  well  known 
to  the  membership  of  the  I.  C.  M.  A., 
as  she  regularly  attended  the  conven¬ 
tions  of  that  body  each  year. 


Calgary  Papers  in  $100,000  Libel  Suit. 

It  is  reported  that  the  Calgary  (Can.) 
News-Telegram  has  filed  a  sensational 
suit  against  the  Calcary  Daily  Herald 
and  the  Forbes-Wilson  Advertising 
Company,  alleging  $100,0(X)  damages  for 
malicious  misrepresentation  and  libel. 


The  Advertising  Association  of 
London  has  secured  the  co-operation 
of  the  leading  newspapers  of  (Jreat 
Britain  in  carying  on  its  publicity  cam¬ 
paign  to  popuprize  advertising. 


The  Tulare  (Col.)  Advance  and  the 
Natchez  (Miss.)  News,  have-  become 
members  of  the  Associated  Press. 
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James  S.  Booth —  Detroit,  Mich. 

James  S.  Booth,  Trustee — Detroit,  Mich. 

Willoughby  D.  Boughton — Grand  Rapids,  Mich. 

Edmund  W.  Booth — Grand  Rapids,  Mich. 

James  S.  Booth  is  trustee  for  Mrs.  Henry  T.  Wirgman,  Winchester, 
Va.;  Mrs.  C.  M.  Miller,  Detroit,  Mich.:  Mrs.  William  A.  Pratt,  Detroit, 
Mich.,  and  Mrs.  A.  C.  McGraw,  Birmingham,  Mich. 

Known  bondholders,  mortgagees  and  other  security  holders,  hold¬ 
ing  1  per  cent  of  the  total  amount  of  bonds,  mortgages  and  other  se- 
rnrities. 

No  bondholders,  no  mortgagees  and  no  security  holders. 


■Average  number  of  copies  of  each  Issue  of  this 
publication  sold  or  distributed  through  the  malls  or 
otherwise, -to  paid  subserlhers,  during  the  six  months 
preceding  the  date  of  thia  statement . 


67,152 


This  figure  does  not  Include  return  copies,  unsold  copies,  samples, 
correspondents  or  new'spaper  exchanges,  copies  furnished  advertisers, 
but  Is  the  net  paid-for  circulation. 

EDMUND  W.  BOOTH,  Editor  and  General  Manager. 


Sworn  to  and  subscribed 
(SEAL) 


before  me  this  first  day  of  April.  1914. 
CLARK  L.  BROWN,  Notary  Public. 


(My  commission  expires  Jan.  26,  1915). 


New  York  Office 
Metropolitan  Tower 
1.  A.  Klein 


Chicago  Office 
Peoples  Gas  Building 
John  Glahs 
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LIVE  AD  CLUB  NEWS 


TACKS  article  by  some  advertisin'*  agent,  telling 
us  that  prosperity  was  here.  Is  it  good 
business  to  print  things  like  this  when 
ght  Out  in  they  are  not  true?  Prosperity  is  not 
Censorthip  with  us  by  a  long  shot, 
id.  Medical  OUTLOOK  IS  PESSIMISTIC.  vertisuig  Club.  Charles  F.  Groth  prc-  emblem  of  thrAssrcTated^Ad'clur^^ 

Prctcnilinff  I  3m  not  3  pessimist,  3n(i  in  m3King  sided,  3nd  tne  spe3kers  \verc  (jeorge  VV.  irnarantee  of  the  truth  of  the  m3tter  co’*- 

r  Are  Not  state>nent  I  am  not  talking  from  Kinney,  Sidney  S.  Wilson,  W.  B.  Davis  f^jned  in  the  advertisement. 

experience,  as  my  agency  business  is  and  E.  A.  Clark.  Mr.  Clark  declared  _ 

il  7,  1914.  larger  and  more  profitable  than  it  was  a  that  some  stores  lose  money  by  not  .  n  T.r  ■ 

r;  year  ago.  Cold  facts  and  figures,  how-  treating  their  employes  properly,  and  Edward  P.  Kenimer,  president  of  ti  e 

nanpr  that  ever,  as  gathered  by  statisticians,  prove  that  in  other  stores  there  was  too  much  Tacoma  (Wash.)  Ad  Club  during  lyi.i, 

ith  as  much  that  this  country,  in  common  with  the  system.  Mr.  Wilson  talked  of  the  need  was  presented  with  a  beautiful  engra\ .  1 

Pi  BiisHER-  whole  world,  is  going  through  a  period  for  making  correct  financial  statements,  gold  watch  fob  by  the  club  at  the  mef- 

,n  vr>iir  siih-  of  business  depression.  If  people  read  for  the  storekeeper’s  own  guidance  as  mg  last  vi^ek.  1  he  presentation  \\„s 

subscriber  yarns  saying  that  prosperity  is  with  us,  well  as  for  a  bank.  Mr.  Davis  spoke  of  made  by  President  J-  F.  Austin.  Ad 

t  this  letter  “beat  the  drum  and  sound  the  trumpet,  ’  co-operation  with  his  employes,  telling  dresses  were  made  by  Frank  Ally  i, 


HUMPHREY’S  BIG  SCRAP  BOOK. 


Hungarmn-  J-^ederick  was  introduced  by  Mrs.  Al-  Contain,  a  666  Page  Record  of  the 
fred  G.  Hauenstein,  who  acted  as  toast-  Banker.’  Convention  Held  in 
rSS  L...  Y.„. 

.k,  Mihal,  ^  vicc-pre,idc„,.of  J 

.  the  Sargent  Company,  was  the  principal  ,g,,  ponventinn  of  the  American  Rank- 

American  speaker  at  the  weeklv  luncheon  of  the  ‘i’?  Americair  Bank¬ 
er  New  Haven  Publicity  Club.  His  sub-  "Liv  hein  enmnW  b  ‘th  ’  *^0 

y.  John  W.  ject  was  the  relation  of  advertising  to  jj^J/phrey  Company  of  that  city.  This 

r  and  Sen-  wa\  cSia^of  the  meettng-  advertising  agency  acted  as  publicity 

r  sna  oen  _  s  agents  for  the  convention  and  also  issued 

as  been  in-  .  ,  ,  r  .u  ir.i  •  i  programs,  guide  books,  maps,  tickets, 

ough,  Mor-  Percival  Chubb,  leader  of  the  Ethical  badges,  menus  and  other  printed  matter 
Mertz  and  Society  of  St.  Louis,  in  an  address  be-  i^j^ed  in  connection  with  the  meeting. 
;)orators.  fore  the  St.  Louis  Advertising  Men  s  scrap  book  contains  press  clip- 

•tery-Heden  \veek,  said  he  was  glad  to  pings  of  news  stories,  editorial  comment 

articles  of  prevalence  of  good  English  in  ^nd  cartoons  regarding  the  convention 

1  stock  is  advertisements.  In  looking  over  ^  sample  of  each  piece  of  printed 
William  T  advertisements  in  the  Sunday  papers  he  matter.  I  he  book  comprises  666  pages 
,  found  only  one  that  contained  slang,  or  16x20  inches)  and  constitutes  a 

what  he  termed  ragtime  English,  running  history  of  the  convention  from 
Haberling  The  newspapers  generally  have  clean-  the  publication  of  the  first  advance  story 


NEWSPAPER  BILL  A  LAW. 


Scrap  Book  on  Bankers’  Convention. 
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getting  new  readers 


Latest  Method  Employs  the  Merchants* 
Discount  Coupon  Book,  By  Use  of 
Which  Subscribers  Recover  Amount 
Paid  So  That  the  Newspaper  Is 
Virtually  Received  Free  of  Cost. 
The  latest  method  of  increasing  and 
renewing  newspaper  circulation  is  the 
Merchants’  Discount  Coupon  Book, 
which  contains  detachable  coupons 
amounting  in  value  to  the  subscription 
l)rice  of  the  newspaper,  and  which  is 
iiiven  to  each  person  who  pays  a  year’s 
ubscription,  new  or  old. 


Paid  Circulation  is  the  circu¬ 
lation  that  pays  advertisers 

Cfje  JIartforb  ^irneg 

HARTFORD,  CONN. 

Has  a  paid  circulation  that 
exceeds  the  gross  circula¬ 
tion  of  any  other  Connecti¬ 
cut  daily  by  many  thousands. 
THE  TIMES  is  a  3cT^apCT 
— and  every  seventh  Individ¬ 
ual  in  Hartford  buys  it. 
KF-LLY-SMITH  CO.,  Representatives 
New  York,  221  Fifth  Ave.  Cbicafo,  Lyllon  Btdj. 


The  Catholic  Tribune,  the  Kathollscher 
Weaten,  and  the  Luxemburger  Oazette  cir¬ 
culate  amongst  the  Catholics  of  Iowa.  Illi¬ 
nois,  Wisconsin.  Minnesota,  Missouri.  Kan¬ 
sas.  Nebraska.  North  and  South  Dakota. 
Oklahoma,  Texas,  Montana.  Washington 
and  Oregon — the  richest  and  most  prosper¬ 
ous  agricultural  districts  in  the  United 
States. 

Religious  affiliation  tends  to  bring  about 
a  spirit  of  organization  in  their  respective 
localities  which  works  for  the  betterment 
of  the  spiritual  and  temporal  welfare  and 
development.  Our  readers  are  a  substantial 
class,  loyal  to  their  Church  and  to  the 
Church  paper,  and  patronize  its  columns. 

If  you  have  an  article  of  quality,  don’t 
forget  that  these  people  are  buvers  of  all 
the  usual  commodities  and  luxuries,  and  It 
Is  a  good  plan  for  you  to  appeal  to  them 
through  the  paper  of  their  choice. 

CATHOLIC  PRINTING  CO. 

Dubuque.  Iowa 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Proprietor 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns.  Many 
of  our  advertisers  use  our  columns 
exclusively.  The  above  is  one  of  the 
many  reasons  why." 


Foreign  Advertising  Refrrsenlatites 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lyt*on  Building 

NEW  YORK  CHICAGO 


If  your  Product  or 
Proposition  is  Worthy, 
tell  about  it  in  the 

NEW  YORK 
TRIBUNE 

and  be  fully  assured  of 
Satisfactory  Response. 


THE  NEW  ORLEANS  ITEM 

As  They  Told  It  to  Unde  Sam 
3D  U.  S.  P.  O.  STATEMENT 


The  New  Orleans  Item . 53,901 

The  Daily  States . 32,532 

The  Times-Democrat . 25,242 

T  .  Picayune . 20,837 


That’s  why  The  Item  every  week  in  the 
year  carried  more  i>aid  advertising  of  any 
and  all  kinds. 

THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


As  the  coupons  are  good  for  discounts 
at  local  stores,  the  subscriber  gets  every 
cent  of  his  money  back  and  the  news¬ 
paper  costs  him  nothing. 

The  discounts  for  which  the  coupons 
are  good  may  be  agreed  upon  between 
the  newspaper  publisher  and  the  mer¬ 
chants  who  honor  the  coupons.  The 
discounts  may  be  uniform  or  they  may 
vary  according  to  the  nature  of  the 
different  lines  of  business.  A  dealer  in 
men’s  furnishing  goods,  notions, 
women’s  ready-to-wear  and  other  lines, 
might  profitably  accept  coupons  from 
the  book  at  5  per  cent,  discount,  while  a 
similar  discount  might  put  a  grocer  into 
bankruptcy.  The  grocer  and  other  mer¬ 
chants  who  operate  on  a  narrow  margin 
of  profit,  will  therefore  allow  a  smaller 
discount,  1  per  cent,  or  possibly  2  per 
cent.  Other  lines  fix  such  discounts  .ts 
their  business  and  average  profits  jus¬ 
tify. 

DISCOUNTS  ON  CASH  SALES. 

The  discounts  are  allowed  only  on 
cash  sales.  This  and  the  direct  advertis¬ 
ing  coming  through  the  wide  and  thor¬ 
ough  distribution  of  these  books  in  the 
community  are  the  inducement  to  the 
merchants  to  go  in  on  the  book. 

The  Merchants’  Discount  Coupon 
Book  is  manufactured  and  sold  by  the 
Circulation  Coupon  Co..  9  West  11th  St., 
Atlanta,  Ga.,  of  which  Charles  N. 
Henry,  formerly  advertising  manager  of 
the  Atlanta  Georgian,  is  manager.  The 
book  is  a  well-executed  job,  serially 
numbered,  printed  from  engraved  cou¬ 
pon  plates  by  special  machinery,  and 
presents  an  attractive  and  businesslike 
appearance.  On  the  front  cover  is  a 
statement  of  the  title  and  nature  of  the 
look,  the  time  within  which  it  may  be 
used,  and  space  for  the  name  of  the 
person  to  whom  it  is  issued,  and  for 
the  signature  of  the  business  manager 
or  other  official  of  the  newspaper,  nec¬ 
essary  for  the  validation  of  the  book. 
On  the  back  cover  is  space  for  the 
names  of  the  merchants  who  will  honor 
the  book  and  the  discount  allowed  by 
each. 

The  coupons  are  of  assorted  denom¬ 
inations.  ranging  from  1  cent  to  25  cerl  s 
and  aggregating  the  amount  of  the 
subscription  price  of  the  newspaper. 

MERCHANTS*  COUPON  BOOK. 

In  the  matter  of  both  pulling  power 
and  low  percentage  cost  the  argument 
in  favor  of  the  Merchants’  Discount 
Counon  Book  seems  convincing.  The 
books  cost  from  3  cents  each  downward, 
according  to  the  number  ordered.  Be¬ 
cause  of  the  inducements  offered  the 
subscriber,  the  solicitor,  or  the  can¬ 
vasser,  collecting  for  subscriptions,  can 
take  subscriptions  so  rapidly  as  to 
make  the  cost  very  low.  For  instance 
an  active  boy  or  girl  could  take  $5 
subscriptions  to  a  daily  newspaper  so 
easilv  that  25  cents  each  would  be 
amnle  compensation. 

The  opportunity  to  save  the  price  of  a 
vear’s  subscription  in  this  manner  would 
hardly  be  overlooked  hv  the  old  sub¬ 
scribers  of  the  paper,  while  those  not  al- 
readv  subscribers,  if  at  all  interested 
in  the  local  newspaper,  could  hardly 
resist  the  offer  to  get  the  paper  a  year 
for  nothing.  Twenty-five  cents  is  5 
per  cent,  of  $5  and  the  3  cents  that  the 
book  costs  would  make  only  a  nominal 
addition  to  the  percentage  cost  of  the 
entire  operation.  In  the  case  of  weeklv 
newspapers  at  $1  to  $2  a  year  the  per¬ 
centage  cost  would  be  somewhat  larger 
perhaps,  but  still  very  low. 

APPEAL  TO  POCKETBOOK. 

When  such  cost  is  compared  with  the  40 
per  cent,  to  60  per  cent,  that  voting  and 
other  circulation  schemes  cost  it  appears 
almost  inconsequental.  Its  pulling  power 
and  effectiveness  is  much  greater  than 
with  anvthing  else,  because  it  makes  a 
strong  and  direct  appeal  to  the  pocket- 
book  of  the  subscriber.  All  the  other 
schemes  make  the  newspaper  cost  him 
monev;  this  way  of  subscribing  for  a 
newspaper  costs  him  nothing. 

The  advantages  to  enterprising  mer¬ 
chants  who  cooperate  in  the  plan  are ; 
First,  it  gives  him  cash  for  every  trans¬ 
action  where  the  discount  is  allowed ; 
second,  the  large  number  of  people  to 
whom  the  newspaper  has  issued  the  book 


shows  that  many  people  are  specially 
interested  in  trading  at  his  store;  third, 
the  fact  that  all  these  people  have  in¬ 
vested  money  in  the  book  and  can  only- 
get  it  back  by  making  their  purchases 
from  the  stores  which  honor  the  cou¬ 
pons  is  assurance  that  their  patronage 
will  be  given  to  those  stores.  It  is  mucii 
better  than  the  trading  stamp  ever  was, 
at  a  cost  2  to  2j/2  per  cent. 

Most  merchants  have  some  form  of 
rebate,  premium,  contest,  discount  or 
other  promotion  scheme  that  costs  more 
and  is  less  effective  than  the  coupon 
book  method. 


TO  PROMOTE  TRUTHFUL  ADS. 


Cleveland  Merchant*  Start  New  Type 

of  Organization  to  Help  Retailers. 

Promotion  of  truthful  advertising  is 
the  purpose  of  a  distinctly  new  type  of 
organization  being  formed  in  Cleveland 
by  members  of  the  Retail  Merchants’ 
Board  of  the  Chamber  of  Commerce. 
W.  J.  Noble,  of  the  Board,  explains  the 
evils  the  organization  is  designed  to 
abolish  as  follows : 

“One  of  the  evils  to  be  eliminated  is 
the  inflation  of  values,  telling  the  people 
that  an  article  is  a  $100  value  and  adver¬ 
tising  it  for  a  sale  at  $37.50.  This  word 
‘value’  used  in  this  connection  is  one  of 
the  most  deceiving  words  in  advertising. 
You  might  as  well  advertise  a  loaf  of 
bread  as  a  $1C0  value,  with  the  excuse 
that  a  starving  castaway  on  a  desert  isl¬ 
and  would  value  a  loaf  of  bread  at  that 
sum. 

“The  time  has  come  to  call  a  halt  on 
the  scramble  for  preferment  by  means  of 
one  merchant  trying  to  outdo  the  other 
in  extravat^ant  clairns.’’ 

A  majority  of  theVnerchants  of  Cleve¬ 
land  are  said  to  favor  the  movement. 


AD  MEN’S  LEAGUE  DINNER. 


St.  Elmo  Lewis,  George  E.  Smith,  and 
James  Estep  Deliver  Addresses. 

The  Advertising  Men’s  League,  at  a 
dinner  given  at  the  Aldine  Club  on 
Thursday  evening  listened  to  addresses 
by  George  Edmund  Smith,  President  of 
the  Royal  Typewriter  Company,  who 
spoke  on  the  importance  of  having  the 
national  advertising  of  a  large  corpora¬ 
tion  read  by  its  selling  agents  through¬ 
out  the  country;  James  Estep,  of  the 
American  Bank  Note  Company,  who 
talked  about  “Baseball  and  Business;’’ 
and  E.  St.  Elmo  Lewis,  Advertising 
Manager  of  the  Burroughs  Adding  Ma¬ 
chine  Co.,  who  told  of  new  ideas  in 
advertising. 

Mr.  Lewis  summed  up  the  real  .secret 
of  success  in  advertising  as  lying  in  an 
appeal  to  the  prospective  customer 
through  his  own  business  first.  “Don’t 
try  to  show  him  how  your  business  leads 
into  his  business,”  he  warned,  “show  him 
how  his  business  leads  into  yours.’’ 

Mr.  Estep,  who  wns  advertising  man¬ 
ager  for  the  Packard  Motor  Car  Com¬ 
pany  before  joining  the  staff  of  the 
American  Bank  Note  Company,  com¬ 
pared  advertising  with  baseball.  The 
advertising  man,  he  said,  is  frequently 
too  much  hampered  in  his  work  by  the 
executive  over  him. 

“I  would  keep  right  on  advertising,” 
declared  Mr.  Smith,  “even  if  I  knew  that 
not  a  single  one  of  the  public  read  or 
even  saw  it.  I  think  that  the  real  value 
of  advertising  lies  in  the  psychological 
effect  it  has  on  your  own  sales  force.  We 
‘sell’  our  advertising  twice  before  it 
reaches  the  public;  once  to  our  board  of 
directors  and  the  second  time  to  our 
sales  force.  We  notify  our  selling  force 
some  time  in  advance  that  on  a  certain 
date  such  and  such  an  advertisement  is 
to  appear.  We  invite  suggestions  from 
them  on  it  and  ^et  them  thoroughly  fa- 
mihar  with  it.” 

The  Committee  on  Nominations  pre¬ 
sented  the  following  candidates  for  offi¬ 
cers  for  1914;  Harry  Tipper  of  the 
Texas  Company  for  president.  O.  C. 
Harn  of  the  National  Lead  Company 
for  vice-president,  J.  .■\.  Dibble  of  the 
Harris  Dibble  Company  for  secretary, 
and  David  D.  I.ec  for  treasurer.  The 
elections  will  be  held  May  1, 


THE  PITTSBURG 
PRESS 

Has  the  Largest 


Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Advertising  Representatives 
I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bldg.,  Chicago 


The  New  York 
Evening  Mail 

Prints  more  high  class  advertising 
than  any  other  New  York  evening 
newspaper. 

It  does  not  print  objectionable  nor 
misleading  advertisements. 

The  average  daily  net  paid  circula¬ 
tion  of  The  Evening  Mail  for  the  year 
ending  March  31,  1914,  was 

Exclusive  of  Saturdays,  137,362 
Including  Saturday  (5c.  paper),  134,893 

It  pays  to  advertise  in 

THE  EVENING  MAIL 


There  15  no  Duplication  or  Substi¬ 
tution  in 

Pittsburg  Leader 
Circulation 

Ask  us  about  the  Pittsburgh  Terri¬ 
tory  and  in  what  way  the  Leader  is 
the  important  paper. 

VERREE,  6  CONKLIN 

Foreign  Representatives 

Steger  Building,  Chicaifo 

Brunswich  Bldg.,  New  YorH 


We  are  ready  to  proVe 
that  only  through  these 
two  papers  can  you  reach 
their  readers. 

THE  PITTSBURGH  POST 

(Morning) 

THE  PITTSBURGH  SUN 

(Afternoon) 

CONE,  LORENZEN  &  WOODMAN 
Foreign  Representatives 
New  York,  Kan.sas  City,  Chicago 

Get  the  Best  Always 
®t)e 

^ittsfburg  Bifipatcii 

Greater  Pittsburg’s  Greatest 
Newspaper 

WALLACE  G.  BROOKE. 
Brunswick  Building,  New  York 
HORACE  M.  FORD, 

People’s  Gas  Building,  Chicago 
H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


THE  PEORIA 
JOURNAL 

is  the  only  newspaper  in  Peoria  which  opens 
its  books  to  the  A.  A.  A. 

NET  PA?D  Circulation 

H.  M.  PINDELL,  Prop. 
CHAULES  H.  EDDY,  Represen tatlv* 

1  Nhdleon  Avenue,  NEW  YORK. 
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CENTRAL  CONVENTION. 


Record  Attendance  at  Division  Meet* 

in(  of  the  A.  A.  C.  A.  at  Indian¬ 
apolis — Richard  H.  Waldo,  Jesse  H. 

Neale  and  S.  C.  Dobbs  Among  the 

Speakers — Price  Cutting,  Vigilance 

and  “Truth  Sunday”  Discussed. 

(Special  by  icirc.) 

Indian.\polis,  Ind.,  April  9. — Frank¬ 
ness  and  enthusiasm  marked  the  opening 
day  of  the  convention  of  the  Central  Di¬ 
vision  of  the  A.  A.  C.  of  A.  There  was 
a  record  attendance  and  details  of  rou¬ 
tine  business  were  swept  away  at  high 
speed. 

Richard  H.  Waldo,  advertising  man¬ 
ager  of  Good  Housekeeping,  was  the 
first  speaker.  He  minced  no  words  in 
handling  his  subject,  “Successful  Substi¬ 
tution  and  How  to  Make  Money  from 
National  Advertised  Goods.”  With  his 
thorough  knowledge  of  conditions  he 
stated  emphatically  that  the  retailer  can 
secure  golden  benefits  by  making  his 
shelves  and  his  advertising  reflect  the 
lines-  that  are  nationally  advertised. 
Some  concerns  are  so  short  sighted,  he 
said,  that  they  create  consumer  demand 
for  their  goods  but  cut  the  profit  for  the 
retailer  to  the  point  where  they  do  not 
deserve  nor  secure  dealer  co-operations. 

But,  he  said,  there  is  always  a  choice 
of  lines,  for  to-day  no  nationally  adver¬ 
tised  one  has  a  monopoly.  The  mer¬ 
chant  who  buys  wisely  will  join  forces 
with  progressive  manufacturers  who  ad¬ 
vertise  their  lines  and  at  the  same  time 
provide  a  fair  discount  for  the  dealer. 
He  prophesied  that  the  retail  business 
of  the  future  will  be  done  on  branded 
goods  entirely  and  cited  known  exam¬ 
ples  of  retailers  who  are  making  for¬ 
tunes  by  availing  themselves  of  the 
splendid  service  offered  them  by  the 
manufacturer. 

He  stated  the  results  of  a  test  made 
by  him  that  showed  eighty  per  cent,  of 
advertising  to  be  waste,  but  predictei 
that  when  local  advertisers  wake  up  to 
the  opportunity  they  will  use  three  to 
ten  times  the  newspaper  space  they  now 
do  and  get  results  if  they  use  the  space 
along  efficient  lines.  He  charged  that 
as  a  whole  the  newspaper  is  the  on’y 
medium  that  does  not  understand  the 
value  of  truth  in  advertising.  It  was 
his  conviction  that  when  the  fact  that 
goods  are  advertised  in  a  badge  of 
quality,  then  the  cost  of  distribution 
will  be  reduced. 

Jesse  H.  Neale,  of  the  Dry  Goods  Re¬ 
porter.  a  member  of  the  National  Vigi¬ 
lance  Committee,  addressed  the  conven¬ 
tion  on  “.Advertising  Vigilance,  the 
Price  of  Profits.”  He  dovetailed  in  the 
theory  of  Mr.  Waldo  that  believable  ad¬ 
vertising  means  a  saving  in  the  cost  of 
distribution.  Following  a  brief  resume 
of  vigilance  activities  he  told  of  “Truth 
Sunday,”  celebrated  by  the  Fort  Worth 
(Tex.)  Advertising  Club  and  news¬ 
papers  on  March  8,  and  then  pointed  out 
a  number  of  foreign  ads  runs  in  the  same 
papers  on  “Truth  Sunday” — ads  so  wil¬ 
fully  bad  on  the  face  of  them  that  they 
cast  a  bad  light  on  their  neighbors. 

He  urged  for  a  simple  standard  of 
morals — the  same  for  editorial  and  ad¬ 
vertising  columns.  While  contending 
that  the  consumer  should  get  all  of  the 
benefits  possible  from  price  reductions, 
he  showed  how  habitual  bargain  ad- 
vertisinsr  weakens  the  advertising  writer 
and  leads  the  public  to  believe  that  there 
are  no  fixed  values — and  to  keep  look¬ 
ing  always  for  cut  prices  which  mark 
the  lowest  form  of  salesmanship.  How 
unreliable  dealers  cheat  by  false  com- 
pansons  w^>s  i'luminated  bv  the  case  of 
a  Pittsburgh  dealer  now  under  arrest  for 
advertising  an  hour  sate  on  a  $35  suit 
at  $5,  found  worth  $7.50.  His  iniunc- 
tions  were  to  instill  the  spirit  of  un- 
swervnng  truth  into  the  entire  sales  or¬ 
ganization. 

Carl  H.  Fast,  retailing  efficiency  ex¬ 
pert  of  Cleveland,  talked  on  “Retailing 
SerHce  vs.  Merchandise  Gambling,”  that 
being  believed  is  the  basis  reiterating 
again  and  again  of  all  success.  He  de¬ 
plored  the  idea  that  the  community’  ex¬ 
ists  for  business  and  flew  the  standard 
that  any  business  that  does  not  exist 
for  the  good  of  the  cwmmunity  has  no 
right  to  exist.  With  strong  argument 


he  made  clear  that  time  is  the  great  fac¬ 
tor  and  that  the  only  thing  a  retailer 
actually  sells  is  service,  winding  up  with 
the  remarkable  story  of  a  department 
store  so  dependable  that  one  of  its  ads 
had  this  effect  of  selling  $4,200  worth  of 
gloves  over  the  telephone. 

Colonel  Samuel  C.  Dobbs,  advertising 
manager  of  Coca-Cola  company,  clinched 
the  arguments  of  the  day  in  a  night  ad¬ 
dress  on  the  creation  of  public  confidence 
in  advertising. 

The  first  day’s  program  ended  with  a 
display  of  commercial  moving  pictures 
and  an  illustrated  address  on  “Sidewalk 
.Advertising  with  the  Show  Windows,' 
by  J.  H.  Hobelman,  of  St.  Louis. 

M.  B.  O. 


GRAPHIC  ARTS  EXPOSITION. 


Committee  Seeks  Funds  to  Send  New 
York  Exhibits  to  Leipzig. 

The  committee  in  charge  of  the 
Graphic  .Arts  Exposition,  which  will 
open  at  the  Grand  Central  Palace  .April 
18,  met  Sunday  to  discuss  plans  for 
sending  the  exhibition  to  Leipsic,  Ger¬ 
many,  next  summer,  where  an  Interna¬ 
tional  Graphic  Arts  and  Book  Making 
Exposition  will  be  held. 

The  Graphic  Arts  Exposition  here  will 
be  under  the  auspices  of  the  printing, 
publishing  and  advertising  trades  and 
leagues  of  the  country.  These  organiza¬ 
tions  asked  the  Government  to  appropri¬ 
ate  $50,000  to  the  exhibition  to  Germany. 
When  Congress  failed  to  provide  the 
money,  the  trade  organizations  took 
^teps  to  obtain  the  necessary  funds  else¬ 
where. 


PUBLISHER’S  NOTICE 

Advertising  Rates :  Dispiay,  15  cents  per 
agate  iine ;  25  per  cent,  discount  on  yearly 
contracts.  Ciassified,  1  cent  per  word. 

Tbe  Editor  and  Publisher  can  be  found  on 
saie  each  week  at  tbe  foiiowing  newsstands : 

New  York — World  Building,  Tribune  Build¬ 
ing,  Park  Row  Building,  140  Nassau  street. 
Manning's  (opposite  tbe  World  Building),  33 
Park  Row :  'The  Woolwprth  Building,  Times 
Building.  Forty-second  street  and  Broadway, 
at  basement  entrance  to  Subway ;  Brentano's 
Book  Store,  Twenty-sixth  street  and  Fifth 
avenue,  and  Mack's,  opposite  Macy's  on 
Thirty-fourth  street. 

Phiiadeiphia — L.  G.  Rau,  7th  and  Chest¬ 
nut  streets. 

Pittsburgh — Davis  Book  Shop,  416  Wood 
street. 

Washington.  D.  C. — Bert  E.  Trenis,  511 
Fourteenth  street,  N.  W. 

Chicago — Morris  Book  Shop,  71  East  Adams 
street ;  Post  Office  News  Co.,  Monroe  street : 
The  Blackstone,  Congress  Hotel.  Auditorium, 
La  Saile  Hotel  and  Sherman  House. 

Cleveland — Schroeder's  News  Store,  Su¬ 
perior  street,  opposite  Post  Office. 

Detroit — Solomon  News  Co.,  69  Lamed 
streot  W. 

San  FTanclaco — R.  J.  Bidwell  Co.,  742 
Market  street. 


FOR  SALE 


GOSS.  Three  Deck,  seven  Col.  Straight 
Line  Perfecting  Press,  with  Color  attach¬ 
ment  and  Stereotype  Equipment,  4  to  24 
pages  latest  model,  practically  new,  great 
bargain.  The  Typesetting  Machinery  Com¬ 
pany,  1243  S.  State  Street.  Chicago. 

FOR  SALE. 

Goss  Quadruple  (.32-pagc)  Press,  7  or  S 
columns,  saw-trimmer.  Jig  saw,  etc.  3,(106 
lb®.  Display  Type.  l.OOiO  lbs.  brass  leads  and 
slugs,  steel  composing  room  furniture,  etc. 
Outfit  used  15  months.  List  now  out.  Peck- 
ham  Machinery  Company,  1  Madison  Avenue, 
New  York  City. 


Caid  out  as  dividends  in  past  eight  mont!, 
y  leading  newspaper  property  of  thri. 
ing  city  of  50,000.  Property,  includin ; 
real  estate,  can  be  acquired  for  $3‘2o,0(i  i 
by  a  successful  publisher.  $1(K),(XX)  ca.-:i 
necessary.  Balance  can  be  deferred  wi’ i 
the  property  as  seatrity.  Proposition  J. ! . 


Newspaper  Properties 

225  Fifth  Ave.,  New  York 


BUSINESS  OPPORTUNITY 


Toledo  Blade’s  “Clean  City”  Campaign 

The  Toledo  Blade  is  conducting  a 
“City  Beautiful”  campaign,  designed  to 
further  the  cause  of  city  cleanliness. 
The  co-operation  of  every  civic  and  so¬ 
cial  organization  in  the  city  of  any  con¬ 
sequence  has  been  secured.  To  attract 
attention  and  arouse  interest  the  Blade 
is  giving  away  one  hundred  pairs  of 
theatre  ti(:kets  each  week.  The  campaign 
will  continue  for  thirteen  weeks.  The 
advertisers  are  taking  advantage  of  this 
propaganda  to  make  use  of  such  slo¬ 
gans  as  “Clean  Up  and  Paint  Up.” 


Court  Decide*  Irish  World  Ownership. 

The  suit  begun  by  .A.  Brendon  Ford 
to  have  himself  declared  half  owner  of 
the  Irish  VV’orld,  controlled  by  Robert  E 
Ford,  son  of  the  late  Patrick  Ford  and 
brother  of  the  litigant,  has  been  decided 
adversely  by  Supreme  Court  Justice 
Crane  in  Brooklyn.  The  decision  was 
largely  based  upon  A.  Brendon  Ford's 
reports  to  the  postal  authorities  when 
he  was  business  manager  for  his  brother, 
in  which  he  named  Patrick  Ford  as  sole 
owner. 


Automobile  monthly  doing  about  $80,000 
gross  business  can  be  bought  for  $.50,000  with 
reasonable  terms  to  responsible  parties. 
Owner  desires  to  retire  from  publishing 
business.  Box  D  21'2,  care  Tbe  Editor  and 
Publisher. 

HIGH-GRADE  NEWSPAPER  PROPER¬ 
TIES  bought  and  sold.  G.  B.  BARROWS, 
141  Broadway.  New  York  City. 

PUBLISHERS,  HERE'S  YOUR  MAN. 

I  will  take  one  more  contract  this  year 
to  build  up  and  put  on  paying  basis  a  run¬ 
down  newspaper.  Guarantees  to  increase 
your  circulation  and  business  25  to  .33  1-3 
per  cent,  in  six  months  without  schemes  or 
contests.  My  requirements — absolute  super¬ 
vision  of  editorial  and  business  departments. 
Eighteen  years  of  continued  success.  Hava 
built  up  more  run-down  newspapers  than 
any  other  man  of  my  age  in  America. 
State  your  proposition  and  I  will  state  my 
price  but  be  quick  about  it  Address 
"Moneymaker,”  care  The  Editor  and  Pub¬ 
lisher,  New  York. 


Crawford  Off  for  Ireland. 

Lindsay  Crawford,  macazine  editor  of 
the  Toronto  Globe,  sailed  from  New  York 
for  Ireland  March  25,  whore  he  will 
represent  that  newspaper.  The  Home 
Rule  agitation  in  Ulster  will  receive  his 
special  attention.  As  Mr.  Lindsay,  who 
was  born  in  Ireland,  and  achieved  a 
reputation  there  as  a  iournarst  before 
cominc  to  .America,  is  thoroughly  famil¬ 
iar  with  Irish  affairs  and  is  acouainted 
with  the  leaders,  he  will  be  able  to  give 
the  Globe  readers  some  valuable  and 
interesting  reports. 


New 

Quarters 

After  April  25th  this  firm  will 
ocaipy  Suite  1201-1202  Times 
Building,  Broadway  at  42nd 
Street,  New  York  City. 

Harwell, Cannon  &  McCarthy 

Brokers  in  Newsptper  tnil  Magtiine  Properties 
200  FIFTH  AVENUE,  NEW  YORK  CITY 


MISCELLANEOUS 

DAILY  NEWS 

Reports  for  evening  papers,  advance  news  mall 
service,  special  and  Chicago  news,  stereotype 
plates.  COc.  per  page.  YARD'S  NEWS  BU¬ 
REAU.  167  W.  Washington  St.,  Chicago.  III. 

LINOTYPE  MACHINES 
All  models,  bought  and  sold.  Complete  line 
of  Printers’  machinery  and  supplies  on  hand 
for  immediate  shipment 

RICH  A  McLEAN. 

51  Cliff  St.  New  York. 

BOOST  TOUR  CIRCULATION.  My  special 
circulation  campaign*  will  bring  thousands  of 
subscribers  on  merits  of  your  paper.  Tbe 
kind  that  stay  and  pay.  Terms  reasonable. 
W.  Clement  Moore,  Circulation  Specialist, 
New  Egypt  N.  J. _ _ 

EDITORIALS  FURNISHED. 

An  editorial  writer  is  now  in  a  position 
to  add  one  or  two  papers  to  his  list  Among 
newspaper  endorsements  of  bis  work  is  tbe 
following:  "Is  a  writer  of  unusual  ability 
especially  along  the  line  of  editorial  work? 
Personally  be  is  honest  conscientious  and 
trustworthy  in  every  respect.  Well  edu¬ 
cated  and  resourceful,  be  is  a  close  student 
of  up-to-date  subjects,  which  be  handles  in 
a  manner  both  Instructive  and  entertain¬ 
ing.  His  special  service  is  a  great  help  to 
the  busy  editor,  whose  time  is  so  fully  oc¬ 
cupied  with  other  matters  that  he  cannot 
give  bis  editorial  page  the  attention  wbich 
it  deserves.’’  Address  "Experience,’’  care 
The  Editor  and  Publisher. 

The  .American  Magazine  announces  Don  C.  Seitz  says,  “The  newspaper 
an  increase  in  its  advertising  rates  to  business  thrives  on  trouble.  What  is  it 
$2  a  line,  effective  with  the  July  issue,  newspapers  print  that  is  worse  than  peo- 
Lee  W.  Maxwell  is  the  advertising  pie  do?  Never  yet  have  I  received  a 
manager.  reply  to  that  question.” 


SITUATIONS  WANTED 


Advertisements  under  this  classification  ici/l 

cost  Ic.  per  Word;  Display,  15c.  per  Ayatt 

Line. 

EDITOR,  oil  any  desk,  or  business  offic 
manager,  at  liberty  for  position.  Middle  ag> 
experieni'ed.  WYCKOFE’,  72  Isabella  Ave¬ 
nue.  Newark,  N.  J. 

AN  EXPERIENCED  newspaper  man,  abl. 
and  ready  writer,  legal  training  and  experi- 
e:ice.  has  given  especially  satisfactory  ser¬ 
vices  as  reporter  of  trials  and  court  pro¬ 
ceedings,  seeks  position,  as  editor,  editorial 
writer  or  court  reporter  for  high-class  jour¬ 
nal  requiring  the  services  of  an  able  and 
industrious  man.  Address  D1223.  Caro 
The  Editor  and  Publisher. 

DO  YOU  REALLY  WANT  BUSINESS? 

The  writer,  who  has  had  seventeen  years 
of  actual  experience  closing  contracts  with 
large  advertisers,  is  open  for  any  good  propo¬ 
sition,  either  large  newspaper  or  Trade 
paper.  To  the  Publisher  who  is  willing  to 
pay  what  those  kind  of  services  are  worth 
will  be  only  too  glad  to  demonstrate  that  1 
can  deliver  the  goods.  Address  D  1194,  care 
of  the  Editor  and  Publisher. 

CIRCULATIO.N  MANAGER  or  business 
manager  wants  position  at  once.  Eight 
years  in  circulation  work.  .lust  severed 
connection  with  Bridgeirrt  Telegram  as 
Circulation  and  Business  Manager.  Address 
1.  T.  Van  Aurmen,  l.'!6  Clinton  Street.  Sche- 
ne-tsdy.  N.  Y. 

NEWSPAPER  ARTIST— Man  of  wide  ex¬ 
perience  and  training  both  here  and  abroad, 
ail  around  newspaper  artist  who  has 
worked  on  New  York  and  Chicago  dailies, 
desires  position  on  medium  sized  newspaper 
where  there  is  a  chance  to  do  cartoons.  Ad¬ 
dress  D.  1.  G.,  care  The  Editor  and  Pub¬ 
lisher. 


W.  G.  Welsh,  formerly  connected 
with  the  Frowert  Aeency.  has  become 
associated  with  Heller-Barnham  if 
Newark.  Mr.  Welsh  will  be  in  charge 
of  their  new  office,  recently  opened  at 
286  Fifth  avenue.  New  York. 


HELP  WANTED 


TEIEGRAPH  EDITOR  with  full  A.  P.  ser¬ 
vice  experience  for  up-State  evenine.  Give 
complete  details.  Permanency,  care  The  Ed¬ 
itor  and  Publisher. 

WANTED — An  editor  for  a  weekly  propo¬ 
sition  :  must  be  a  fluent  writer,  aggressive 
and  progressive ;  no  dreamers  or  talkers 
wanted  ;  excellent  proposition  for  right  man. 
State  salary  wanted.  Send  recommenda¬ 
tions  and  samnlcB  o?  work,  with  stamp  for 
reply.  HERSHEY’S  WEEKLY,  Hersbey. 
Pa. 


New-  Daily  Blade  of  Portsmouth.  O..  The  London  Times  since  its  reduction 
of  which  Mr.  F.  G.  Friel.  formerly  of  to  two  cents  a  copy  refuses  to  accept 
Ashland,  was  editor  and  business  man-  full  page  or  other  large  space  advertise- 
ager,  suspended  publication  Sunday.  ments. 


Chicago  —  New  York  —  Phila- 
THE  BLACK  delphia,  for  20  years  the  coal 
DIAMOND  trades’  leading  journal.  Write 
for  rates. 

Editors  and  Photographers 

TAKE  NOTICE 

WE  PAY  highest  prices  for  news  photo¬ 
graphs  of  all  descriptions.  What  have  you 
to  offer,  fit  for  publication  in  magazines  and 
newspapers,  here  and  abroad?  Newspaper 
photographers,  here  is  the  place  to  send  pic¬ 
tures  for  quici(  money  results ;  feature  ar¬ 
ticles  purchased  also.  Send  "stuff’’  or  write 
for  particulars.  PRESS  ILLUSTRATING 
CO..  106-8  Fulton  SL.  N.  Y. 


April  11,  1914 


THB  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


Good 

Cuts 

For 

Newspapers 


We  make  plates  for  newspapers 
that  are  etched  deep  and  will 
print  well. 

Our  prices  are  right  and  as  we  op¬ 
erate  a  day  and  night  force,  we  are 
able  to  give  newspapers  a  highly 
satisfactory  service  at  all  times. 

Atlas  Engraving  Company 

205  West  40Ui  Street  New  York 


THE  NEW  YORK  EVENING  POST 
BUILDING 

will  be  well  worth  your  consideration, 
situated  as  it  is  in  the  Downtown  Busi¬ 
ness  Section  right  off  Broadway.  It  is 
convenient  to  all  the  Ferries  to  Jersey, 
the  Hudson  Tunnel,  the  Subway,  all  Ele¬ 
vated  Lines  and  the  Brooklyn  Bridge. 

All  the  newspaper  offices  are  In  the  im¬ 
mediate  vicinity. 

THE  NEW  YORK  EVENING  POST 
BUILDING  is  up-to-date  in  every  respect. 

St.  Paul’s  Church  Yard  right  opposite 
gives  assurance  of  light,  airy  offices. 

The  New  York  Eveninj  Post  Building 

20  Vesey  Street.  Agents  on  premises. 


AT  HOBOKEN,  N.  J. 
THE  HUDSON  OBSERVER 

operates  two 

Scott  Four  Tiered 
Quadruple  Presses 

AND  FOR  OVER  FIFTEEN  YEARS 
have  not  missed  an  edition 
You  Can  Depend  on  a  Scott 

WALTER  SCOTT  &  CO. 

Plainfield,  N.  J. 

Send  for  samples  of  Half¬ 
tone  Diamond  Black.  This 
Ink  will  print  Jet  Black  on 
the  most  difficult  paper. 
40c.  net. 

Every  pound  guaranteed 

F.  E.  OKIE  CO. 

PHILADELPHIA,  PA. 

PREPARE  for  SUMMER 

VITAL  INTEREST  Editorials  ahd  Features 
on  Season's  Activities.  Just  like  you  would 
write  them. 

For  the  Editor  who  Believes 
in  Himself  and  in  his  Town 

BRUCE  W.  ULSH 

I’restige  Builder  Wabash,  Indiana 


JOSEPH  S.  MYERS, 

Head  of  the  Ohio  State  University  School  of  Journalism. 


MYERS  TO  TEACH  JOURNALISM. 

Managing  Editor  of  Pittsburgh  Sun  to 
Head  Ohio’s  School. 

Twenty-seven  years  after  his  gradua¬ 
tion,  when  he  received  his  degree  of 
bachelor  of  arts  at  Ohio  State  Univer¬ 
sity,  Joseph  Simmons  Myers,  who  re¬ 
cently  resigned  as  managing  editor  of 
the  Pittsburgh  Sun,  will  return  to  his 
alma  mater  to  take  charge  of  the  uni¬ 
versity’s  school  of  journalism.  Mr. 
Myers  retires  from  active  newspaper 
work  after  a  continuous  service  since 
his  graduation.  He  has  spent  the  great¬ 
er  part  of  this  time  in  Pittsburgh. 

Mr.  Myers  is  a  native  of  Columbus, 
O.,  to  which  city  he  returns.  He  was 
born  there  on  February  3,  1867.  He 
prepared  for  Ohio  State,  and  graduated 
there  as  a  member  of  the  class  of  ’87. 
He  at  once  began  his  newspaper  career 
as  a  member  of  the  staff  of  the  Colum¬ 
bus  (O.)  Thnes,  and  continued  there 
for  a  year,  when  he  went  to  Cleveland 
and  worked  on  the  Cleveland  Leader. 

Mr.  Myers  transferred  his  work  to 
Pittsburgh  in  1889,  when  he  became  tele¬ 
graph  editor  on  the  Pittsburgh  Post. 
He  was  promoted  to  night  editor  of  the 
Post  in  1891,  and  served  in  this  capacity 
until  1896,  when  he  became  managing 
editor  of  the  paper.  When  the  manage¬ 
ment  of  the  Post  decided  to  issue  an 
afternoon  paper  in  the  Pittsburgh  Sun, 
Mr.  Myers  also  became  managing  edi¬ 
tor  of  this  publication  with  its  first  issue 
on  March  1,  1906.  He  retired  from  the 
Post  October  1  last,  and  since  then  has 
given  all  his  attention  to  the  managing 
editorship  of  the  Sun. 

Mr.  Myers  goes  to  his  new  calling 
well  fitted  for  his  work.  He  is  a  prac¬ 
tical  newspaper  man  of  the  aggressive 


INTEREST  IN  PUBLISHING  BUSINESS 

To  a  party  who  has  a  working  knowledge  of  the  publishing  business  and 
willing  to  invest  13.000.  be  will  be  made  treasurer  with  a  salary  of  $50  per  week. 
Our  publication  is  four  years  old  and  has  a  high  class  circulation  of  over  110,000, 
a  monthly  publication  of  general  interest  to  all,  and  will  surely  make  a  good 
return  for  all  money  invested.  Box  D1225,  care  of  The  Editor  and  Publisher. 


type,  and  has  addressed  the  school  of 
journalism  at  the  University  of  Pitts¬ 
burgh  several  times.  Mr.  Myers  is.  a 
member  of  the  Military  Order  of  the 
Loyal  Legion,  the  Phi  Beta  Kappa 
Greek  letter  fraternity,  and  the  Univer¬ 
sity  Club  of  Pittsburgh.  He  is  married, 
and  has  two  sons  who  will  enter  Ohio 
State  next  fall. 

Sir  George  Rost  As  a  Newspaperman. 

Like  many  other  men  occupying  high 
positions  in  provincial  or  national  af¬ 
fairs,  the  late  Sir  George  Ross  at  one 
time  in  his  career  wielded  the  editorial 
pen  and  directed  the  destinies  of  a  news¬ 
paper.  In  1867  Sir  George  was  editor  of 
Strathroy  Age,  and  later  occupied  the 
same  position  on  Seaforth  Expositor,  of , 
which  paper  he  was  for  a  time  part  owner. 
For  the  past  fifteen  years  the  late  Sen¬ 
ator  was  a  member  of  the  board  of  di¬ 
rectors  of  the  Globe  Printing  Co.,  pub¬ 
lishers  of  the  Toronto  Globe.  At  a  meet¬ 
ing  of  the  Board  on  March  9,  resolutions 
were  passed  expressing  tho  sense  of  loss 
felt  by  the  members  of  the  Board  and 
sympathy  with  Lady  Ross  and  members 
of  the  family. 

New  Circulation  Feature. 

R.  S.  Grable,  manager  of  the  World 
Color  Printing  Co.,  of  St.  Louis,  has 
designed  a  new  circulation  premium  for 
the  benefit  of  the  children  that  promises 
to  become  unusually  popular.  He  calls 
it  “Four  in  One,”  and  claims  that  it  is 
the  bes*  muslin  feature  yet  put  out.  It 
consists  of  a  sheet  of  muslin  on  which 
are  printed  in  colors  a  beautiful  doll,  a 
drum  major’s  cap,  a  ball  and  a  belt. 
Full  directions  for  sewing  the  parts  to¬ 
gether  and  making  them  ready  for  prac¬ 
tical  use  are  given. 


1914  Who’s  Who  Enlarged  in  Size. 

The  sixth  biennial  edition  of  Who’s 
Who  in  New  York  has  just  been  issued. 
The  size  of  the  volume  has  been  in¬ 
creased  to  7j4xl0j4,  many  new  names 
have  been  added,  and  the  book  is  now 
bound  in  flexible  leather.  It  is  edited 
by  William  F.  Mohr. 


A  Kansas  Daily  in  City  of  35,000 
and  evening  paper  now  making 
net  about  Six  Thousand  Dollars 
a  year  is  offered  for  sale  at  $20,000. 
Terms  Half  Cash.  Time  on  bal¬ 
ance.  (Proposition  D  314.)  We 
have  also  several  other  good 
newspaper  properties  in  various 
States.  Write  us. 

American  Newspaper  Exchange 

Rand  McNally  Building,  Chicago 


HENRY  A.  WISE  WOOD 

AND 

BENJAMIN  WOOD 

INC. 

Newspaper  Engineers 

SPECIALISTS  IN  THE  DESIGN,  CONSTRUCTION 
AND  ORGANIZATION  OF  NEWS¬ 
PAPER  PLANTS 

Profeesional  services  of  the  highest  order 
rendered  in  the  following  matters:  Con¬ 
struction  or  Reconstruction  of  Plants;  Im¬ 
provement  of  Departmental  Efficiency;  Ex¬ 
amination  of  Materials;  Ascertainment  of 
Manufacturing  Costs;  Bettermentof  Print¬ 
ed  Product;  Appraisal  of  Plants;  Solution  of 
Particular  Problems.  BrocktLrt—ntmrtqiuM. 
1  Madison  Avenue.  New  York  City,  U.  S.  A. 


We  can  increase  your  business— J 
you  want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  busi¬ 
ness-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  York  City 

Established  a  Quarter  of  a  Century 


Most  Far  Reaching  Newspaper 
Reading  Concern  in  Existence 

ATUS  PRESS 
CLIPPING  BUREAU 

CHARLES  HEMSTREET,  Manager 

We  furnish  everything  that  looks 
like  a  press  clipping  from  all  over 
the  world. 

The  motto  written  on  our  ban¬ 
ner  is  — RESULTS  COUNT. 

218  West  42nd  Street  New  York 

Canadian  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  i.s  answered  by  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clipping  on  all  matters  of 
interest  to  you.  printed  in  over  96  per  cent, 
of  the  newspapers  and  publications  of  CAN. 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST..  TORONTO.  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  'Trade 
and  Newspapers. 


POWERS 
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TIPS  FOR  THE  AD  MANAGER. 

Ewing  &  Miles,  Fuller  Building,  New  York 
City,  are  placing  orders  with  New  York  City 
-papers  for  A.  Schulte,  Cigars,  New  York 
City. 


WyckoS  Advertising  Company,  20  East 
2Cth  Street,  New  York  City,  is  issuing  orders 
to  a  selected  list  of  papers  for  the  Crex 
Carpet  Company,  “Crex  Grass  Carpet,”  1134 
Broadway,  New  York  City. 


The  Vredenburg-Kennedy  Company,  456 
Fourth  Avenue,  New  York  City,  is  handling 
the  advertising  account  of  Louis  Meyers  & 
Son,  “Meyers  Gloves,”  110  Fifth  Avenue, 
New  York  Citv. 


Henry  King  Hannah,  277  Broadway,  New 
York  City,  is  forwarding  70  1.  d.  c.  1  t.  or¬ 
ders  to  a  selected  list  of  papers  for  the  Trav¬ 
elers  Insurance  Company,  of  Hartford, 
Conn. 


Lyddon  &  Hanford  Company,  2oO  Fifth 
Avenue,  New  York  City,  is  sending  out  2  in. 
d.  c.  30  t.  orders  to  several  large  Southern 
papers  for  the  Hudson  Condensed  Milk  Com¬ 
pany,  “Butterfly  Brand  Condensed  Milk,”  81 
Fulton  Street,  New  York  City. 


M.  Volkmann  Advertising  Agency,  Temple 
Court.  New  York  City,  is  making  5,000  1. 
contracts  with  a  few  Texas  papers  for  Wm. 
Chas;  Keene,  “Dermatax.” 


Wendell  P.  Colton,  165  Broadway,  'New 
York  City,  is  in  charge  of  the  advertising 
account  of  the  Old  Dominion  S.  S.  Line,  Pier 
25,  N.  K.,  New  York  City. 


Ballard  Advertising  Company,  1328  Broad¬ 
way,  New  York  City,  is  placing  120  1.  2  t. 
orders  with  some  Eastern  papers  lor  A. 
Jaeckel  &  Company,  384  Fifth  Avenue,  New 
York  City. 


Thomas  .Advertising  Service,  Florida  Life 
Building,  Jacksonville,  I'ln.,  is  forwarding  6 
in.  8  t.  orders  to  Western  papers  for  the 
Wayne  Paper  Goods  Company,  Wayne  Paper 
Moth  Bags.  Fort  Wayne,  Ind. 


Nelson  Chesman  &  Company,  200  Fifth 
Avenue,  New  York  City,  are  sending  out  38 
1.  2  t.  orders  to  a  few  selected  papers  for 
the  Manhattan  Moth  Paper  Company,  “Man¬ 
hattan  Tarine  Moth  Bags,"  370  Pearl  Street, 
New  York  City. 


Frank  Seaman,  116  West  32d  Street,  New 
York  City,  is  making  trade  deals  for  the 
McAlidn  Hotel,  Broadway  and  j-*th  Street, 
New  York  City. 


'  Dauchy  Company,  0  Murray  Street,  New 
York  City,  is  in  charge  of  the  advertising 
account  of  F.  R.  .Arnold  &  Company,  Jews- 
bury  ii  Brown’s  Oriental  Tooth  Powder,  7 
West  22d  Street,  New  York  City. 


It  was  reported  last  week  that  all  1014 
contracts  for  the  Anheuser  Busch  Brewing 
Association,  “Budweiser  Beer,”  St.  Louis, 
Mo.,  would  be  placed  by  the  Will  H.  Dilz’ 
Advertising  Agency.  Lord  &  Thomas  is  now 
placing  some  of  the  advertising. 


Eddy  Advertising  Service.  Buffalo.  N.  Y., 
is  issuing  6  in.  1  t.  a  week  8  time  orders  to 
a  few  New  England  papers  for  the  Plaster- 
gon  Wall  Board  Company,  Tonawanda,  N.  Y. 


Hill  &  Tryon,  2!i  West  38th  Street,  New 
York  City,  are  handling  the  advertising  ac¬ 
count  of  Chas.  V’on  Der  Bruch,  Agent  for 
The  Spa,  Wildungden,  Waldeck,  Germany. 


Chas.  H.  Touzalin  Agency,  Kesner  Build¬ 
ing,  Chicago,  111.,  is  forwarding  270  I.  4  t. 
orders  to  a  few  Western  papers  for  the  Chi¬ 
cago,  Duluth  &  Georgian  Bay  Transit  Com¬ 
pany  of  the  same  city. 


F.  Wallis  Armstrong  Company,  North 
.American  Building.  Philadelphia,  Pa.,  is 
sending  35  1.  t.  f.  orders  to  papers  that  have 
farm  sections  for  S.  L.  Allen  &  Company, 
"Planet.  Jr.,"  Fifth  and  Glenwood  Streets, 
Philadelphia,  Pa. 


Bloomingdale- Weller  Advertising  Agency, 
1420  Chestnut  Street,  Philadelphia,  Pa.,  is 
issuing  4  in.  e.  o.  d.  for  6  months  orders  to 
paiHTs  in  Delaware,  New  Jersey  and  Penn- 


New  Orleans  States 

Sworn  Net  Paid  Circulation  for  6  Months 
Ending  October  4,  1913 

32,532  DAILY 

Per  P.  O.  Stetemeot 

Ceirier  circulation  averages  ovei  19,000 
ji«r  issue.  We  guarantee  the  largest  car¬ 
rier  and  the  largest  white  home  circula¬ 
tion  in  New  Orleans.  It  is  less  expensive 
and  easier  to  create  a  new  market  in  a 
liniited  territory  by  using  concentrated  cir¬ 
culation.  The  States  fills  that  position  in 
New  Orleans. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  KepresentatiTes 
New  York  Chica|o  St.  Louis 


sylvania,  for  the  Krouse  Motor  Car  Com¬ 
pany,  411-01  Bruau  atreei,  of  ine  saute 
cii.^.  luis  agency  is  aisu  placing  oruers 
Vtiiu  papeis  in  uelaware.  New  Jersey  anu 
reuUB^ivauia  lur  vvuileis,  Jeweiers,  c.ieveniii 
uuu  ni'cu  aireeis,  I'nilaueipuia,  ra. 

t^.  r.  iiauser,  iviuuey  iraiiuing,  Newark, 
.s.  j..  It  IS  repjrieu,  is  nanuiing  me  auver- 
iisiug  ui  me  .Newara  auue  <.yjmpauy,  ui 
uammore,  Md.,  anu  wasnington,  D.  c. 


^OLL  OF  HOiOB 

Publications  examined  by  the  Association  of  American  Advertisers,  of 
which  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulation 
was  msuie  stnd  the  ACTUAL  CIRCULATION  ascertained,  with  later  figures 
in  some  instances  furnished  by  the  publisher. 


Lrickson  Company,  381  Fourth  Avenue, 
.New  iora  City,  is  issuing  3uu  in.  contracts 
lu  some  -\ew  r.ugianu  papers  lur  me  itarueii 
.uauuiactunng  cu.,  Kuuuug,  li  flattery  place. 


Ibe  Syndicate  Publishing  Company,  9  E. 
;!«iu  Ctieet,  .New  fora  City,  is  lorwarding 
oiuers  direct. 


E.  E.  Vreeland,  350  V\est  3Sth  Street,  .New 
Aura  City,  will  place  oruers  for  me  apnug 
campaigu  Of  me  crown  Corset  company, 
■  Keugo  belt  Corsets,  liu  ruth  Avenue, 
.New  lora  City. 


Wylie  U.  Jones  Advertising  Agency,  Bing- 
hauiiou,  .N.  t.,  IS  issuing  ii  1.  3  t.  oruers  to 
weeaiy  papers  lur  me  ideal  Watcn  Com¬ 
pany,  hiuguamton,  N.  1'.  lue  above  agency 
IS  aiso  seuuing  out  20  1.  3  t.  orders  to  weeaiy 
papers  tor  me  -National  Uitt  Company,  El¬ 
mira,  N.  1'. 


Frank  Presbrey  Company,  456  Fourth  Ave¬ 
nue,  .New  lora  city,  is  placing  orueis  with 
a  lew  selecteu  papers  lor  tue  auuuaru  San¬ 
itary  Manuiaciunug  Co.,  3o  west  oist  Street, 
oi  tne  same  city. 


Taylor-Critchtield  Company,  Brooks  Build¬ 
ing,  cnicago,  til.,  IS  lorwaruing  oruers  to  a 
tew  wesiein  papers  to,  me  Roman  Meal 
Company,  "Roman  Meal  Bread,  Duluth, 
-Minn. 

Bloomingdale- Weiler  Advertising'  Agency, 
1-tjo  cuesmut  Street,  Philadelphia,  Pa.,  is 
placing  orders  witn  papers  in  Delaware, 
.uaryiaud,  .New  Jersey,  .New  York,  Pennsyl¬ 
vania  and  V  irginia  tor  the  Homan  Automo¬ 
bile  Company,  JiU  North  Broad  Street,  Phi'l- 
aueiphia.  Pa. 


J.  Walter  Thompson  Company,  44  East 
23d  Street,  .New  York  City,  is  issuing  orders 
to  Pacihc  Coast  p&pers  lor  the  Great  West¬ 
ern  Railroad  of  New  England. 


E.  H.  Clarke  Advertising  Agency  (Inc.L 
IMi  .North  Dearborn  Street,  Chicago,  111.,  is 
sending  out  236  1.  lU  t.  orders  to  .vliddlewest 
papers  for  M.  1.  S.  T. 


Taylor-Critcbfleld  Company,  Brooks  Build¬ 
ing,  Chicago,  ill.,  is  making  5,uuu  1.  1  yr. 
contracts  with  Pacihc  Coast  papers  for  the 
Firestone  Tire  A  Rubber  Company. 


Charles  H.  Fuller  Company,  623  South  Wa¬ 
bash  Avenue,  Chicago,  HI.,  is  issuing  2,UU0 
1.  1  yr.  contracts  to  a  selected  list  of  papers 
for  ^e  Channel  Chemical  Company,  of  the 
same  city. 


Frank  Presbrey  Company,  456  Fourth  Ave¬ 
nue,  New  York  City,  is  issuing  525  1.  6  t. 
contracts  to  a  few  papers  for  the  Hendee 
Manufacturing  Co. 


Nelson  Chesman  &  Company,  Goddard 
Building,  Chicago,  111.,  are  placing  2,UUU  1. 
1  yr.  contracts  with  a  selected  list  of  papers 
for  the  Scbuiling  Rupture  Company,  Indian¬ 
apolis,  Ind. 


H.  W.  Kaster  &  Sons  Advertising  Company, 
Lytton  Building,  Chicago,  111.,  is  forwarding 
14  1.  8  t.  orders  with  weekly  papers  for  the 
National  Fur  &  Wool  Company. 


The  Maxwell  Motor  Company,  of  Detroit, 
Michigan,  are  sending  out  notices  that  Max¬ 
well  advertising,  on  and  after  March  23,  will 
be  placed  by  the  Van  Cleve  Co.,  of  New 
York  City,  who  will  succeed  Campbell-Ewald 
Co. 


Ithaca  Journal’s  Souvenir  Edition. 

The  Ithaca  (N.  Y.)  Journal  issued 
a  souvenir  edition  on  April  2.  It  con¬ 
tained  12  pages  and  commemorated  the 
inauguration  of  the  plan  of  having  a 
general  opening  of  spring  by  the  business 
houses  of  that  city.  April  1, 2  and  3  were 
set  aside  tor  this  innovation.  Merchants 
made  it  an  occasion  for  putting  on  ex¬ 
hibition  and  offering  for  sale  the  best 
goods  obtainable  in  their  several  lines. 
The  Journal  personally  conducted  its 
readers  through  its  plant  and  described 
how  the  news  was  prepared. 


Last  Sphinx  Club  Dinner. 

Rabbi  Nathan  Krass  will  be  the  prin¬ 
cipal  speaker  at  the  Sphinx  Club  dinner, 
.\pril  14,  at  the  Waldorf  Astoria.  His 
topic  will  be  “The  Inspiration  of  Asso¬ 
ciations  of  Advertising.”  The  annual 
election  of  officers  will  take  place  on 
this  occasion,  which  will  be  the  last 
dinner  of  the  season. 


_ ARIZONA. _ 

GAZETTE— Av.  Gross  Cir.  Jan.,  1914, 
7615,  Phoenix. 


CALIFORNIA. 


ENTERPRISE  . Chico 


TRIBUNE  . . . Los  Angeles 

To  cover  Lot  Angeles,  you  muit  use 
The  Tribune,  Loe  Angeles' 

Fastest  Growing  Paper. 


INDEPENDENT  . Santa  Barbara 


BULLETIN  . San  Francisco 


GEORGIA. 


ATLANTA  TQURNAL  (Cir.  57,531) 

Atlanta 


CONSTITUTION  . Atlanta 


CHRONICLE  . Augusta 


LEDGER  . Columbus 


ILLINOIS. 

POLISH  DAILY  ZGODA. 

_ Chicago 

SKANDINAVEN  . 

. Chicago 

HERALD  . 

. Joliet 

NEWS . 

HERALD-TRANSCRIPT 

. Peoria 

JOURNAL  . 

. Peoria 

STAR  (Circulation  21,589) 

. Peoria 

INDIANA. 

THE  AVE  MARIA . 

Notre  Dame 

IOWA. 

REGISTER  &  LEADER.. 

.Des  Moines 

THE  TIMES-JOURNAL. 

. . . .  Dubuque 

KANSAS. 

CAPITAL  . 

KENTUCKY. 

COURIER-JOURNAL  ... 

. .  .Louisville 

TIMES  . 

. .  .Louisville 

LOUISIANA. 

DAILY  STATES . New  Orleans 


ITEM  . New  Orleans 

TIMES-DEMOCRAT  ...  New  Orleans 

MARYLAND. 

THE  SUN . Baltimore 

hae  a  combined  net  paid  elrcnlatlon  of 
127,000  copies  dally,  80,000  of  which 
are  served  In  Baltimore  homes. 


MICHIGAN. 


PATRIOT  (No  Monday  Issue). Jackson 
Average  1st  qu.  1914 ;  Daily  10,963 ;  Sunday 
12,.3.'>4.  Member  ‘‘American  Newspaper 
Pub.  Ass'n.”  “Gilt  Edge  News¬ 
papers,”  and  Am.  Audit  Ass’n. 


MINNESOTA. 


TRIBUNE,  Mon.  &  Eve _ Minneapolis 


MISSOURI. 

POST-DISPATCH  . St.  Louis 

MONTANA. 

MINER . Butte 


Hie  Seven  Agee. 

The  seven  ages  of  man  have  been  well 
tabulated  by  somebody  or  other  on  an  ac¬ 
quisitive  basis.  Thus : 

First  age — Sees  the  earth. 

Second  age — Wants  It. 

Third  age — Hustles  to  get  It. 


_ NEBRASKA. _ 

FREIE  PRESSE  (Cir.  128,384)  .LincTiin 

NEW  JERSEY. 


PRESS  . Asbury  Park 

JOURNAL  . Elizabeth 

COURIER-NEWS  . Plainfield 


NEW  YORK. 


BUFFALO  EVENING  NEWS. Buffalo 
BOULLETTINO  DELLA  SERA. 


New  York 

EVENING  MAIL. . New  York 

OHIO. 

PLAIN  DEALER..'.  .T: . Cleveland 

Circulation  for  March.  1914. 

Dally  . 113,707 

Sunday  . 15<i..'i:'2 

VINDICATOR . Youngstown 

PENNSYLVANIA. 

TIMES  . Chester 

DAILY  DEMOCRAT . Johnstown 

DISPATCH  .  .T . Pittsburgh 

PRESS  . Pittsburgh 

GERMAN  GAZETTE . Philadelphia 

TIMES-LEADER . Wilkes-Barre 

GAZETTE  . York 

SOUTH  CAROLINA. 

DAILY  MAIL . Anderson 

THE  STATE . Columbia 

(Sworn  Cir.  Juna,  1818.  D.  21,733  ;  8.  21,960) 

TENNESSEE. 

NEWS-SCIMITAR . Memphis 

BANNER  . Nashville 

TEXAS. 

STAR-TELEGRAM  . Fort  Worth 


Sworn  circulation  over  30,000  dally.  Only 
dally  In  Fort  Worth  that  permitted  i012  ex¬ 
amination  by  Aaeociatton  of  American  Ad- 
vertiaera. 


CHRONICLE . Houston 

TTie  Chronicia  guaranteea  a  circulation  of 
35,000  dally  and  45,000  Sunday. 


WASHINGTON. 


POST-INTELLIGENCER  . SeatUe 


CANADA. 


BRITISH  COLUMBIA. 


WORLD . . 

.  .Vancouver 

ONTARIO. 

FREE  PRESS . 

QUEBEC. 

LA  PATRIE . 

. ..  .Montreal 

LA  PRESSE . 

. . .  .Montreal 

Ave.  Cir.  for  1913,  127,722 


Fourth  age — Decides  to  be  satisfied  with 
only  about  half  of  it. 

Fifth  age — Becomes  till  more  moderate. 
Sixth  age — Now  content  to  possess  a  lix- 
by-two  strip  of  it. 

Seventh  age — Gets  the  strip. — Loulsivlle 
Courier-Journal. 
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lelix  D.  Doubleday,  a  son  of  F.  N. 
Doubleday,  the  Garden  City  publisher, 
has  been  elected  a  director  of  the  Per- 
cival  K.  Frowert  Company,  Inc.,  adver¬ 
tising  agents  of  this  city  and  London, 
jlr.  Doubleday  gjdned  his  advertising 
e.xperience  from  service  with  the, Frank 
Presbrey  Company  and  Frank  Seaman, 
Inc.  _ 

E.  LeRoy  Pelletier  has  resigned  as 
advertising  manager  of  the  Maxwell  Mo¬ 
tor  Company,  Detroit.  The  resignation 
becomes  effective  on  June  1. 


11.  H.  Ray  has  been  made  advertis¬ 
ing  manager  of  the  Columbia  Grapho- 
plione  Company,  vice  George  P.  Metzger, 
resigned,  to  join  the  Hanff-Metzger,  Inc., 
agency.  Mr.  Ray  was  formerly  the  as¬ 
sistant  advertising  manager  and  his  new 
appointment  is  in  recognition  of  his 
work  well  done. 


\\'.  J.  Fawcett,  formerly  advertising 
manager  of  the  Philadelphia  (Pa.) 
Press  is  now  president  of  an  organiza¬ 
tion  to  publish  Club  Life,  devoted  to 
si)orts,  soeiety  and  finance. 


Rollin  W.  Hutchinson,  Jr,,  has  become 
the  sales  and  advertising  manager  of  the 
.Sternberg  Manufacturing  Company  of 
Milwaukee.  He  was  formerly  with  the 
Packard  Motor  Car  Company  in  Detroit. 


1  B.  Hagen,  at  one  time  with  Freder¬ 
ick  Sterns  &  Co.,  Detroit,  has  joined  the 
Charles  W.  Hoyt  .^dvertising  .\gency. 
New  York.  _ 


C.  R.  Evans  has  been  made  assistant 
manager  of  the  Detroit  branch  of  Fuller 
&•  Smith. _ 


Will  S.  Eakin,  of  the  Swift  Specific 
Co.,  will  arrive  in  New  York  for  a  trip 
to  the  Pacific  Coast  .\pril  10  and  make 
the  Hoffman  House  his  headquarters  un¬ 
til  after  the  A.  N.  P.  A.  convention. 


JAMES  B.  COULSON, 
Circulation  Manager  Worcester 
_ Evening  Post. _ 


Affiliation’s  October  Meeting. 

The  next  convention  of  the  Advertis¬ 
ing  Affiliation,  which  includes  the  Cleve¬ 
land,  Detroit,  Buffalo  and  Rochester  ad 
Clubs,  will  be  held  at  Detroit,  Oct.  2  and 
3.  This  will  be  the  first  two  days  meet¬ 
ing  held  by  the  organization,  one  day 
being  devoted  to  departmental  sessions 
and  the  other  to  the  discussion  of 
one  or  two  big  questions  of  vital  inter¬ 
est  to  up-to-date  advertisers.  Saturday 
evening  a  banquet  will  be  given  to  the 
visitors  by  the  local  club. 

Record-Herald  Bars  Liquor  Ads. 

The  Chicago  Record-Herald  an¬ 
nounced  on  Sunday  that  hereafter  it 
would  not  accept  liquor  advertisements. 
It  will  carry  out  existing  contracts,  but 
on  their  expiration  the  bars  will  be  up. 
The  reason  for  this  action  is  not  that 
such  advertising  or  the  business  it  rep¬ 
resents  is  illegal,  but  that  the  use  of 


TRADE  NEWSPAPER  ADVERTISING 
“  Why  ”  Talks  —  Number  One 


YOUR  SHARE  OF  “NATIONAL 
ADVERTISING”  IS  WORTH 
FIGHTING  FOR 

The  National  Advertisers  are  going  to  S[)end  a  good  deal  of 
money  in  your  field  this  year. 

“Your  share”  of  this  money  is  not  going  to  “naturally  grav¬ 
itate”  to  you.  You  will  have  to  GO  AFTER  IT. 

And  it  is  WORTH  GOING  AFTER. 

If  some  other  paper,  not  to  be  compared  to  yours  as  a  result 
giver  to  National  Advertisers,  gets  contracts  that  should  have 
gone  to  you,  the  fault  will  lie  with  yourself. 

In  placing  appropriations  the  big  advertisers  act  upon  the 
best  information  available  as  to  the  value  of  mediums. 

If  they  make  a  mistake  in  yottr  field  it  will  be  costly  to  them 
—  but,  also,  costly  to  you. 

Go  after  them  with  FACTS.  Tell  them,  through  your  adver¬ 
tising  in  their  trade  paper,  WHY  your  paper  will  serve  them  best 
in  its  field.  If  your  FACTS  and  REASONS  are  convincing,  you’ll 
get  the  contracts  that  would  never  “gravitate  to  you.” 

It  pays  to  advertise  Advertising 


m  'V'  ■  'V'  ■ 


Publishers’  Representatives 


ALLEN  &  WARD 

Brunswick  Bldg.,  New  York 
Advertising  Bldg.,  Chicago 


ANDERSON,  C.  J.,  SPECIAL 
AGENCY 

Marquette  Bldg.,  Chicago,  lU. 
TeL  Cent  1112 


JOHN  M.  BRANHAM  CO. 
Brunswick  Bldg.,  N.  Y.,  Mailers  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis. 


BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bld^.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St  Louis. 


CARPENTER-SCHEERER-SULLI- 
VAN  SP.  AGENCY 

Fifth  Ave.  Bldg.,  New  York. 
People’s  Gas  Bldg.,  Chicago 


CONE,  LORENZEN  &  WOOD¬ 
MAN 

Brunswick  Bldg.,  N.  Y. ;  Mailers  Bldg. 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


Advertising  Agents 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  ^t.  New  York 
Tel.  Barclay  7095 


ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 


BRICKA,  GEORGE  W.,  Adv.  Agent 
114-116  East  28th  Ct,  N?w  York 
Tel.  9101-9102  Mad.  Sq. 


FRANK,  ALBERT  &  CO. 

26-28  Beaver  St,  New  York 
TeL  Broad  3831 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  V/.  34th  St. 


HENKEL,  F.  W. 

People’s  Gas  Bldg.,  Chicago 
Tel.  Randolph  3465. 

KEATOR,  A.  R. 

601  Hartford  Bldg.,  Chicago,  IlL 
Tel.  Randolph  6065. 

NORTHRUP.  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042. 


HOWLAND,  H.  S.  ADV.  AGCY., 
Inc. 

20  Broad  St,  New  York 
Tel.  Rector  2573 


ME  YEN,  C.,  &  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST 

150  Nassau  Street,  New  York 
Tel.  Beekman  3636 


GJENTHER-BRADFORD  &  CO., 
Chicago,  Ill. 


PAYNE  &  YOUNG 
747-8  Marquette  Bldg.,  Chicago;  200 
Fifth  Ave.,  New  York;  40  Brom- 
field  St,  Boston. 


PUTNAM  &  RANDALL, 

45  W.  34th  St,  New  York 
TeL  Murray  Hill  1377 


THE  BEERS  ADV.  AGENCY 
Lat.  Am.  Off..  37  Cuba  St, 

Havana,  Cuba 

N.  Y.  Office,  nil  Flatiron  Bldg. 


VERREE  &  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
TeL  Madison  Sq.  962 


THE  EXPORT  ADV.  AGENCY 
Specialists  on  Export  Advertising 
Chicago,  111. 


intoxicants  should  be  prescribed  by  the 
family  physician  and  not  left  to  indi¬ 
vidual  preference.  In  other  words,  the 
Record-Herald  declines  to  share  the 
responsibility. 


PUBLICATION  NOTES. 

The  Erie  (Pa.)  Herald,  of  which 
Fred  L.  Weede  is  general  manager,  has 
reduced  the  price  of  its  Sunday  edition 
from  5  cents  to  1  cent.  Moreover  the 
Sunday  edition  is  furnished  free  .if 
charge  to  subscribers  to  the  daily  week¬ 
day  edition,  thus  giving  them  a  seven- 
day  paper  for  the  price  of  six.  In  or¬ 
der  to  stimulate  the  Herald’s  circulation 
the  management  is  conducting  a  $5,000 
automobile  contest,  in  which  three  au¬ 
tomobiles  are  to  be  given  as  prizes. 


The  Walker  Publishing  Co.,  of  Phila¬ 
delphia,  has  purchased  the  Practical 

Farmer  from  the  estate  of  the  late  Wil¬ 
liam  Henry  Maule.  The  corporation, 
which  was  recently  organized,  has  the 
followings  officers :  President,  Edward 
T.  Walker;  vice-president,  Charles  T. 
Walker;  secretary  and  treasurer, 
Thomas  M  Knight.  The  Messrs. 

Walker  were  formerly  with  the  Mc- 

Graw  Publishing  Co.  of  New  York. 
The  new  owners  will  mLke  many  im¬ 
provements  in  its  magazine  ind  broaden 
its  editorial  scope  and  publish  it  along 
progressive  lines. 


The  Birmingham  (Ala.)  Sunday 
News,  which  is  appro.ximately  eighteen 
years  old,  has  had  a  phenomenal  growth 
cluring  its  brief  career.  The  net  paid 
'average  circulation  of  the  paper  in 
March  was  38,036  copies.  Its  advertis¬ 
ing  has  shown  great  gains  each  month. 
Victor  Hanson,  the  publisher,  expects 
that  the  News  will  soon  take  the  lead 
of  all  southern  newspapers,  both  in  cir¬ 
culation  and  advertising.  Birmingham 
as  an  industrial  and  commercial  center, 
is  growing  rapidly  and  the  News  is  do¬ 
ing  an  important  work  in  its  upbuilding. 


The  Underdog  is  the  novel  name  of 
a  new  publication  issued  at  Clayton, 
Del.,  with  the  Rev.  Dr.  A.  W.  Light- 
bourne  as  editor,  E.  C.  Graham  as  busi¬ 
ness  manager  and  treasurer  and  F.  Bil- 
ger  as  circulation  and  advertising  man¬ 
ager.  Mr.  Lightbourne  was  formerly 
editor  of  the  Wool  Record  and  other 
papers.  Mr.  Bilger  was  at  one  time 
connected  with  the  Philadelphia  Trade 
Journal  and  other  publications.  The 
L’'nderdog  is  devoted  to  moral  reform 
and  social  justice. 


C.  &  H.  to  Handle  Borden. 

Calkins  &  Holden  are  to  handle  the 
advertising  of  the  Borden  Condensed 
Milk  Company.  Both  the  newspaper 
and  magazine  campaigns  of  the  Borden 
organization  will  be  in  the  hands  of  this 
concern  from  July  first. 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


April  11,  1914 


Current  Government 
Statement 


The  net  paid  circulation  of  THE  CHICAGO  TRIBUNE 
as  reported  under  oath  to  the  United  States  Government 
under  the  Newspaper  Publicity  Law  since  its  enactment 
appears  below: 


DATE  OF  STATEMENT 


October  1,  1912 
April  1,  1913 
October  1,  1913 
April  1,  1914 


DAILY 

220,500 

245,449 

253,212 

261,278 


SUNDAY 

304,325 

363,119 

366,918 

406,556 


The  above  figures  are  exclusive  of  all  papers  which  have  been  wasted,  spoiled, 
returned,  duplicated,  delivered  as  complimentary,  in  exchange,  as  samples, 
which  were  missed  or  lost,  or  were  late  in  arriving  at  their  destination,  or 
that  remain  unsold.  They  are  also  exclusive  of  papers  .paid  for,  but  on 
which  money  so  paid  has  been  refunded. 


THE'  CHICAGO  TRIBUNE  in  the  face  of  a  strict 
censorship  prints  more  advertising  than  any  other  news¬ 
paper  in  the,  first  four  cities  of  the  United  States. 

In-  Chicago  THE  TRIBUNE  prints  nearly  as  much  ad¬ 
vertising  as  the  three  other  morning  papers  combined. 


The  World’s  Greatest  Newspaper  . 

(Trade  Mark  Registered) 


Eastern  Advertising  Office :  1216  Croisic  Bldg.,  220  Fifth  Avenue,  New  York  Gitj 
Pacific  Coast  Advertising  Office':  742  Market  Street,  San  Frandsco 


